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The  free  expression  of  diverse  view¬ 
points  is  essential  in  a  democracy. 

Gannett  preaches  that  view,  and  its 
world  of  different  voices  practices  it 
with  vigor. 

In  California  this  year,  the  seven 
daily  newspapers  which  are  members  of 
the  Gannett  Group  demonstrated  their 
editorial  diversity  and  independence  by 
expressing  opposing  opinions  on  sev¬ 
eral  statewide  ballot  propositions. 

On  Proposition  4,  which  dealt  with 
low-rent  housing,  two  newspapers  were 
for  it,  and  four  were  against  it 

Proposition  10  which  would  set 
state  standards  for  local  rent-control 
laws  won  the  editorial  endorsement  of 
the  Salinas  Californian.  “We  need  stan¬ 
dards.  Investors  need  protection...  Vote 
yes.”  But  The  Sun  in  &n  Bernardino 
and  four  other  Gannett  papers  opposed 
it.  “Local  communities  should  have  the 
right  to  solve  their  own  problems,  make 
their  own  mistakes  and  bail  themselves 
out  as  they  see  fit,”  said  The  Sun. 


Five  editors  of  Gannett  newspa¬ 
pers  favored  amending  the  state  consti¬ 
tution  to  protect  confidentiality  of  news 
sources.  But  the  Independent-Journal  in 
Marin  County  urged  the  amendment’s 
defeat.  “We  think  the  media  is  ade¬ 
quately  protected  by  present  law.” 

On  another  proposition,  the  Stock- 
ton  Record  favored  raising  taxes  on 
large  oil  companies  as  “a  big  step  toward 
redistributing  rising  oil  profits  to  the 
much-needed  sector  of  public  transpor¬ 
tation.”  But  the  Independent-Journal 
opposed  the  tax  as  “just  another  way  to 
punish  the  consumer.”  The  Visalia 
Times-Delta  was  also  opposed,  noting 
that  the  tax  might  cause  large  compa¬ 
nies  to  move  plants  and  jobs  out  of  the 
state. 

And  a  $495-million  park  and  con¬ 
servation  bond  issue  drew  opposition 
from  editors  who  thought  the  timing 
wrong  in  a  recession  or,  as  the  Indepen¬ 
dent-Journal  noted,  it  “clearly  is  a  pork 
barrel  measure  and  should  be 
defeated.”  Editors  at  the  Oakland  Tri¬ 
bune  swallowed  hard  at  the  timing  and 
the  scope  of  the  bond  proposal,  but 
advised  voters  to  approve  it  “If  the  proj¬ 
ect  is  turned  down  now,  who  knows  how 
long  it  will  be  before  another  measure 
can  be  placed  on  the  ballot  and  how 
much  the  cost  of  land  will  have  gone  up 
in  the  meantime.” 

Each  Gannett  newspaper  forms  its 
own  editorial  opinions.  Nobody  tells 
local  editors  what  to  think  or  say  at  the 
Oakland  Tribune  and  Eastbay  TODAY, 


the  Independent-Journal  in  Marin 
County,  the  Salinas  Califomiaa  The 
Sun  at  San  Bernardino,  the  Stockton 
Record,  the  Visalia  Times-Delta,  or  at 
any  of  the  74  other  Gannett  daily  news¬ 
papers  around  the  country 

Each  Gannett  editor  marches  to 
his  or  her  own  beat,  and  these  are  as 
different  as  the  pulses  of  each  editor’s 
community.  That  is  why  Gannett  news¬ 
papers,  broadcast  stations  and  other 
media  are  “A  World  of  Different  Voices 
Where  Freedom  Speaks.” 

Gannett  believes  in  the  fi:eedom  of 
the  people  to  know,  and  pursues  that 
freedom  in  every  communications  form 
we  are  ia  whether  it  is  newspapers, 
television,  radio,  outdoor  advertising, 
film  production,  magazine  or  public 
opinion  research. 

That  fireedom  rings  throughout 
Gannett,  fi'om  Oakland  to  Olympia,  from 
San  Bernardino  to  San  Rafeel,  from 
Visalia  to  the  Virgin  Islands.  It  rings  in 
news  coverage,  in  editorial  opinions,  in 
community  service.  Each  member 
serves  its  own  audience  in  its  own  way. 


GAmETT 

A  WORLD  OF  DIFFERENT  VOICES 
WHERE  FREEDOM  SPEAKS. 
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53-minu1e 

evening 

oflciir? 


That's  what  we  call  it. 
Because  our  readers  spend 
an  average  of  53.3  minutes  a 
day  reading  the  San  Fran¬ 
cisco  Examinerr  That's  a  iotof 
attention.  Almost  twice  as 
long  as  most  newspapers 
receive. 


From  front  page  to  finance 
to  fashion,  from  business  to 
sports  to  entertainment,  more 
and  more  people  are  having 
an  evening  affair  with  the 
Examiner.  That's  what  makes 
us  the  fastest-growing  eve¬ 
ning  metropolitan  paper  in 
Northern  California. 


The 

San  Francisco 
Examiner 
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HOW  TO  HELP 

PROTECT  TOUR  CHIUre  LIFE 

CHILD  RESTRAINT  SYSTEMS  IN  CARS  CAN  LOWER  THE  RISK  OF  SERIOUS  INJURY 


The  facts  aren’t  pretty.  Each 
year,  more  small  children  are 
killed  in  automobile  accidents 
than  in  drownings,  fires,  or  falls. 
And  that’s  only  part  of  the  story. 
About  46,000  duldren  under  the 
age  of  five  are  injured  in  auto 
accidents  every  year.  Experts 
estimate  that  the  vast  majority 
of  these  fatalities  could  have 
been  prevented  and  most  inju¬ 
ries  reduced  if  Child  Restraint 
Systems  had  been  used.  The 
tragedy  is  that  less  than  10%  of 
all  children  in  cars  are  properly 
restrained  in  child  seats. 

An  unrestrained  child  is 
vulnerable  in  an  auto  acci¬ 
dent.  During  its  first  few  years, 
an  infant  is  proportioned  differ¬ 
ently  than  an  adult.  That  means 
small  children  are  top-heavy— 
usually  until  the  age  of  five. 

If  children  aren’t  restrained 
during  an  accident,  or  even  a 
sudden  stop,  they  may  tend  to 
pitch  forward,  headfirst.  Even 
in  a  minor  collision  a  small  child 
can  be  thrown  against  the  car’s 
interior,  and  serious  injuries  can 
occur. 

Holding  a  child  in  your 
arms  is  not  a  substitute  for 
a  Child  Restraint  System. 

Some  people  think  that  by  hold¬ 
ing  a  child  in  a  car  they  are  pro¬ 
tecting  him  or  her.  But  safety 
experts  disagree.  In  an  accident, 
a  child  in  a  parent’s  arms  can 
be  crushed  between  the  car’s 
interior  and  the  unrestrained 


parent.  Even  if  the  parent  is 
wearing  a  seat  belt,  in  a  30  mph 
collision  a  10-pound  child  can 
exert  a  300-pound  force  against 
the  parent’s  grip.  Chances  are 
that  even  a  strong  adult  won’t  be 
able  to  hold  on  to  a  child  in  such 
a  situation. 

Child  Restraint  Systems 
are  an  effective  way  to  pro¬ 
tect  a  child  in  a  car. 

General  Motors  makes  two 
types  of  Child  Restraint  Sys¬ 
tems:  The  Infant  Love  Seat,  for 
infants  up  to  20  pounds;  and  The 
Child  Love  Seat,  for  children  20 
to  40  pounds  and  up  to  40  inches 
in  height.  They  are  available 
through  any  GM  car  or  truck 
dealership  and  leading  depart¬ 
ment  and  specialty  stores.  These 
have  been  designed  by  our  safety 
engineers  in  consultation  with 
pediatricians  and  medical  ex¬ 
perts.  We  believe  they  represent 
a  significant  development  in  child 
safety  systems. 

Ours  aren’t  the  only  systems 
available.The  important  thing  is 
to  have  a  restraint  system  for 
your  child  and  to  use  it  correctly. 

Here’s  what  to  look  for 
when  you  buy  a  Child  Re¬ 
straint  System:  1)  For  a  child 
restraint,  the  seat  should  have 
a  label  certifying  that  it  meets 
Federal  Motor  Vehicle  Safety 
Standard  #213.  2)  An  infant 
restraint  should  indicate  on  the 
label  or  in  the  literature  that  it 
has  been  dynamically  tested.  3) 
Make  sure  that  the  seat  is  appro¬ 
priately  designed  for  your  child’s 
size  and  development.  4)  For 


convenience  and  safety,  the  seat 
should  attach  easily  but  securely 
to  your  car,  hold  your  child  snugly, 
and  be  the  one  you’re  willing  to 
use  correctly.  5)  It’s  a  big  help 
if  the  seat  is  easy  to  clean. 

At  General  Motors,  we’re 
very  concerned  about  safety. 
And  we  believe  that  every  child 
has  the  right  to  the  protection 
afforded  by  properly  designed 
child  seats  and  infant  carriers. 
That’s  why  we  support  efforts 
to  enact  reasonable  mandatory 
child  restraint  laws. 

Please  make  sure  that  when 
you  have  a  child  in  the  car,  he 
or  she  is  adequately  protected. 
If  you  have  a  Child  Restraint 
System,  always  use  it.  If  you 
don’t  have  child  restraints,  read 
your  Owner’s  Manual  and  learn 
how  the  seat  belts  your  car  does 
have  can  be  used  to  protect 
your  child.  And  always  remem¬ 
ber  to  wear  seat  belts  yourself. 
Because  no  matter  how  careful 
you  may  be,  accidents  can,  and 
do,  happen. 

This  advertisement  is  part  of  our 
continuing  effort  to  give  custom¬ 
ers  useful  information  about  their 
cars  and  trucks  and  the  company 
that  builds  them. 

General  Motors 

People  building  transportation 
to  serve  people 
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SEPTEMBER 

15-16— Allied  Fall  Publishers'  meeting,  Baranof  Hotel,  Juneau,  Alaska. 

17- 19— Suburban  Newspapers  of  America's  ad  conference,  Netherlands 

Hilton,  Cincinnati. 

18- 19 — National  News  Council,  Drake  University,  Des  Moines,  la. 

18-20 — Interstate  Ad  Managers  Association.  Sheraton  Inn.  Hagerstown, 
Md. 

18-21— New  England  AP  News  Executives  Association,  Sebasco  Estates. 
Maine. 

20-24 — Canadian  Circulation  Managers'  Association,  Holiday  Inn,  Sault 
Ste.  Marie.  Ont. 

20- 25 — National  Press  Photographers  Association,  Flying  Short  Course: 

Louisville.  Hyatt  Regency,  September  20;  Dallas,  Twin  Sixties  Inn, 
September  21;  San  Francisco,  September  23,  San  Franciscan; 
Andover.  Mass.,  Sheraton  Rolling  Green  Hotel.  September  25. 

21- 24 — INPA  Central  Regional  Conference,  Chase  Park  Hotel,  St. 

Louis.  Mo. 

23- 26— National  Conference  of  Editorial  Writers,  Huntington,  W.VA. 

24- 25— Newspaper  Comics  Council,  Boston  Park  Plaza,  Boston. 

24- 26 — PNPA  56th  annual  convention,  Erie  Hilton,  Erie,  Pa. 

25- 28 — Florida  Newspaper  Advertising  Executives  sales  conference, 

Doral  Country  Club.  Miami. 

25- 28 — New  York  Press  Association,  Thousand  Island  Resort  Club,  Welles¬ 

ley  Island.  Alexandria  Bay,  N.Y. 

26- 28 — New  York  State  Newspaper  Production  Conference.Kutscher's 

Country  Club.  Monticello,  N.Y. 

26-27 — Western  Newspaper  Production  Conference,  Olympic  Hotel, 
Seattle,  Wash. 

28-Oct.  1— Southern  Newspaper  Publishers  Association  Annual  Conven¬ 
tion,  The  Broadmoor.  Colorado  Springs,  Colo. 

28-Ocl.  1 — Association  of  National  Advertisers,  The  Homestead,  Hot 
Springs.  Va. 

28-Oct.  1 — National  Association  of  Black  Journalists.  L'Enfant  Plaza  Hotel, 
Washington,  D.C. 

28-Oct.  1— Western  Classified  Advertising  Assn.,  Park  Hilton  Hotel,  Seat¬ 
tle.  Wash. 

OCTOBER 

1-5 — National  Newspaper  Association,  Stouffer's  Riverfront  Towers, 
St.  Louis.  Mo. 

1- 5— Women  in  Communications,  Bahia  Hotel,  San  Diego.  Calif. 

2- 5— New  England  Press  Association.  Sheraton  Regal  Hotel,  Hyannis, 

Mass. 

2-5— New  England  Newspaper  Production  Conference,  Dunfey's  Re¬ 
sort  Hotel.  Hyannis.  Mass. 

4-5— Ohio  Newspaper  Ad  Executives.  Marriott  Inn,  Columbus,  Ohio. 

4- 7— UPl  EDICON,  Hyatt  Regency,  Cambridge.  Mass. 

5- 8 — INPA  Western  Regional  Conference,  Desert  Inn,  Las  Vegas,  Nev. 
8-11 — American  Association  of  Sunday  and  Feature  Editors.Don  CeSar 

Hotel.  St.  Petersburg,  Fla. 

12- 17 — 38th  annual  NASA  Food  Editors  Conference,  Radison  South, 

Minneapolis. 

13- 17 — Inter  American  Press  Assoc.,  General  Assembly.  Vacation  Village 

Hotel.  San  Diego,  Calif. 

14- 17— Ad  Media  Credit  Executives  Assn.,  Hyatt  Regency,  Washington, 

DC. 

12-18 — National  Newspaper  Week. 

17-19— Mountain  Ad  Managers.  Regency  Hotel,  Denver. 

19-21 — Inland  Daily  Press  Association's  annual  meeting.  Drake  Hotel, 
Chicago. 

19-22 — INPA  Southern  Regional  Conference,  Conference  Center/Hilton  Inn, 
Williamsburg,  Va. 

19-21— Mid-Atlantic  Circulation  Managers'  Association.  Grove  Park  Inn, 
Ashevlle,  N.C. 

19-22— Northeast  Classified  Advertising  Managers.  Sheraton  Islander, 
Goat  Island.  R.l. 

19-21 — Ohio  Circulation  Managers  Association,  Hollenden  House,  Cleve¬ 
land.  Ohio. 

19-21 — Suburban  Newspapers  of  America's  circulation  conference, 
Marriott's  Pavillion  Hotel,  St.  Louis.  Mo. 

26-29— Institute  of  Newspaper  Controllers  and  Finance  Officers,  Galt 
House.  Louisville.  Ky. 
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"A  tree  planting!  God,  another  routine  assignment."  That 
is  a  lament  heard  reguarly  in  photo  departments  across  the 
land. 

One  routine  assignment  over  which  the  photographer 
exercised  great  patience  yielded  up  one  of  his  favorite 
pictures — and  wide  play  on  the  Associated  Press  wire. 

Mark  Hertzberg  of  the  Racine  (Wis.)  Journal  Times  and 
chairman  of  the  police/press  committee  of  the  National 
Press  Photographers  Association,  details  the  results  of  the 
assignment. 

"We  normally  do  not  cover  tree  plantings.  This  one  was  in 
honor  of  the  1  (Hh  anniversary  of  a  church's  pre-school  in  a 
small  town.  If  I  remember  correctly,  for  some  reason  we 
thought  1  0  trees  would  be  planted. 

"As  with  many  other  assignments  that  stem  from  phone 
tips,  I  was  told  to  take  a  look  at  the  event  if  I  had  time.  I 
was  not  required  to  shoot  anything.  And  if  I  did,  I  wouldn't 
have  to  turn  in  any  prints  if  I  didn't  think  they  were  worth 
running. 

"Things  started  badly  when  I  found  out  the  event  was  45 
minutes  later  than  scheduled,  which  would  give  me  little 
time  to  get  to  another  assignment.  Then  I  found  out  only 
one  tree  would  be  planted,  but  I  decided  to  stick  it  out 
anyway. 

"My  patience  finally  paid  off  towards  the  end  of  the  1  5  or 
20  minute  church  service  which  preceded  the  planting 
ceremony.  It  was  time  to  pray.  The  girls  and  boys  clasped 
their  hands  and  I  watched  them  even  closer. 

"We  ran  both  pictures,  with  the  praying  picture  as  the 
dominant  one.  It  ran  on  the  AP  wire  under  the  caption,  "Oh, 
Lord,  Deliver  Us."  I  saw  clippings  from  throughout  Wiscon¬ 
sin  and  from  Portland,  Oregon." 


This  shot  during  the  prayer  service  dominated 
the  pair  of  photos  used  by  the  Racine  Journal 

Times.  It  also  ran  on  the  AP  wire  with  the  cap¬ 

tion,  "Oh,  Lord,  Deliver  Us." 


The  tree  planting  as  duly  recorded  by  Mark 
Hertzberg. 
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source  of  income 
from 
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Protect  your  advertising  and 
classified  revenues,  and  actually 
increase  them,  with  your  own 
local  news  program  on  cable  TV, 
It’s  easy!  Simply  tie  in  with  our 
well-established,  highly- 
successful,  24-hour  cable  TV 
news  program  UPl  NEWSTIME. 
We  provide  a  complete  15-minute 
instant  update  of  national  and 
international  news  around  the 
clock — using  the  latest  UPl 
newspictures  with  voice  reports 
and  “actualities"  from  the  scene 
of  the  action.  Of  course,  we  don’t 
provide  local  news  coverage.  You 
do!  And  that  can  pay  off  for  you. 


We’ll  help  you  arrange  with  the 
cable  system  operator  to  take 
over  one  or  more  15-minute 
segments  of  UPl  NEWSTIME 
daily  for  an  EXTRA  EDITION  of 
your  paper.  You’ll  use  your 
reporters,  your  photographers, 
and  your  editorial  capability.  And 
your  paper  will  have  a  whole  new 
presence  in  your  market. 

All  the  equipment  you  need  to 
handle  the  show  right  from  your 
own  premises  costs  less  than 
$5,000.  And  your  local 
advertising  will  quickly  pay  that 
off,  and  start  producing  extra 
profit! 


For  all  the  details,  contact 
Tom  Hawley  or  Jim  Buckner  in 
New  York,  Jack  Klinge  in  Dallas 
or  Allan  Siegert  in  Atlanta. 

UPl  NEWSTIME 


United  Press  International  220  East  42‘Street  New  York,  NY  10017  (212)  682-0400 
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Fractionating  the  audience 

The  Federal  Communications  Commission  is  proposing 
rule  changes  designed  to  encourage  the  start — up  of  many 
new  low — powered  television  stations  around  the  country.lt 
is  estimated  many  hundreds,  and  possibly  thousands,  of  new 
tv  stations  could  result. 

These  would  be  mini — stations  which  would  fit  into  the 
VHF  spectrum - channels  2  through  13 - without  con¬ 

flicting  with  the  broadcast  signals  of  existing  stations. 

It  is  understandable  that  the  National  Association  of 
Broadcasters,  whose  members  include  all  the  present  broad- 
casters,oppose  these  changes.  NAB  does  so  ostensibly  on  the 
ground  the  signals  would  interfere  with  current  broadcast 
stations. 

The  real,  but  unstated,  reason  for  this  opposition  is  that 
every  additional  television  station  added  to  the  existing 
number  will  divide  the  available  audience.  The  networks 
would  remain  dominant,  but  with  a  thousand  or  more  sta¬ 
tions  it  seems  likely  a  new  network,  or  two,  or  three,  would  be 
created. 

Add  this  new  proliferation  of  broadcast  voices  to  those 
already  added  by  the  growing  cable  television  market  and 
the  broadcast  audience  stands  to  be  fractionated  into  very 
small  pieces.  This  will  not  be  good  for  existing  stations  be¬ 
cause  it  will  result  in  greater  competition  for  the  viewers’ 
time  and  therefore  for  the  advertisers  dollar.  The  large  blue 
sky  audiences  now  promised  by  television  may  become  a 
thing  of  the  past. 

We  encourge  newspapers  to  “hang  in  there.”  The  television 
and  cable  audiences  will  still  be  there  but  they  are  going  to  be 
in  smaller  and  smaller  pieces. 


^ABP 


Charter  Member 
Audit  Bureau 
of  Circulations 

Member  American  AN  PA 

Newspaper 
Publishers  Association 

6  mo.  average  net  paid  March  31,  1980—26,430 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22,  1884;  Newspaperdom  established 
March,  1892;  the  Fourth  Estate  March  1,  1894;  Editor  & 
Publisher,  June  29, 1901 ;  Advertising,  January  22. 1925. 

Managing  Editor:  Jerome  H.  Walker,  Jr. 

Associate  Editors:  John  P.  Consoli,  Bill  Gloede, 
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Doubie  barrelled 

It  should  not  be  “news”  to  newspaper  editors  or  advertis¬ 
ing  men,  but  it  may  be  to  some  Madison  Avenue  types. 

A  new  study  by  the  Newspaper  Advertising  Bureau  on 
behalf  of  the  Newspaper  Readership  Project  shows  once 
again  that  readers  buy  the  Sunday  newspaper  almost  as 
much  for  its  advertising  content  as  for  its  news  content. 

While  98%  of  all  readers  mentioned  news  as  a  reason  for 
reading  the  Sunday  paper,  more  than  eight  out  of  ten  women 
and  seven  out  of  ten  men  mentioned  advertising  as  the 
reason  for  buying  the  paper. 

We  believe  that  the  “Continuing  Study  of  Newspaper  Read¬ 
ing,”  which  the  Bureau  conducted  many  years  ago,  arrived 
at  that  same  conclusion.  It  is  a  sales  message  that  should  be 
emphasized  continually  to  all  advertisers  large  and  small, 
national  and  local.  Readers  are  buying  the  Sunday  paper 
almost  as  much  to  read  their  advertising  messages  as  to  read 
the  news  columns.  That’s  a  claim  broadcasting  cannot  make. 
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Letters 


SOUTHPAWS 

I  am  left — handed.  When  I  went  to 
work  as  a  deskman  at  the  Springfield 
(Mass.)  Union  15  years  ago,  I  found  more 
lefties  there  than  I  had  ever  seen  in  one 
place  before. 

If  anything,  the  number  has  grown  with 
times.  One  night  recently  I  discovered  I 
was  one  of  EIGHT  lefties  working  in  one 
small  area  of  the  composing  room,  at  least 
half  of  whom  were  editorial  people.  Talk¬ 
ing  about  it,  we  named  about  10  others, 
either  editorial  or  composing-room  staf¬ 
fers,  who  were  not  there  at  the  time. 

We  are  all  very  curious  about  this.  Is 
this  high  incidence  of  sinerstralism  pecul¬ 
iar  to  this  particular  plant,  to  this  particu¬ 
lar  area  or  to  the  newspaper  business?  Do 
other  papers  across  the  country  have 
numerous  lefties  on  their  staffs? 

We  are  not  in  a  position  to  make  much 
of  a  survey,  but  it  occurs  to  us  that  you 
could  pose  the  question  and  perhaps  get  a 
flood  of  response.  It  might  even  turn  out 
to  be  worth  an  article. 

Roger  Gallagher 

(Editor’s  note:  Interested  readers  may 
forward  their  comments  to  Mr.  Gal¬ 
lagher.  His  home  address  is  RED  2, 
Amherst,  Mass.  01002.) 

PAINED 

I  am  pained  to  find  such  a  distinquished 
newspaper  as  the  Boston  Globe  allowing 
its  copywriters  to  use,  as  they  did  on  the 
Editor  &  Publisher  August  9  cover,  such 
an  illiterate  expression  as  “most  uni¬ 
que.”  “Unique,”  of  course,  means  “one 
of  a  kind,”  not  “unusual”-  or  it  used  to. 

Stephen  R.  Compton 

(Compton  is  a  technical  editorlwriter 
for  the  Lawrence  Berkeley  Laboratory  at 
the  University  of  California.) 

GUILD  PACT 

We  were  somewhat  surprised  at  the 
tenor  of  the  Editor  &  Publisher’s  report  of 
the  end  of  the  strike  at  Reuters  which 
appeared  in  your  August  23  edition. 

As  requested  we  had  been  keeping  Edi¬ 
tor  &  Publisher  informed  on  strike  de¬ 
velopments,  and  when  the  new  contract 
was  ratified  we  sent  you  a  copy  of  the 
story  we  issued  on  the  wire. 

We  tried  to  make  sure  that  this  story 
was  as  objective  as  possible.  In  contrast, 
the  report  that  appeared  in  E  &  P  seems  to 
have  followed  the  Guild  party  line  to  quite 
an  extent.  It  doesn’t  make  clear  that  the 
Guild  returned  on  the  terms  which  were 
offered  before  they  went  on  strike.  In  the 
Editor  &  Publisher  story  there  is  a  refer¬ 
ence  to  the  Guild  rejecting  Reuters  offer 
of  6.1%  pay  increase.  That  proposal  had 
been  dropped  some  time  ago. 

No  reference  is  made  in  the  E  &  P  story 
to  what  the  Guild  were  seeking,  which 


was  an  1 1%  increase  in  the  first  year,  and 
the  fact  that  they  settled  for  our  original 
6.75%  offer.  Nor  is  reference  made  to  the 
fact  that  a  number  of  staff  were  removed 
from  Guild  jurisdiction  under  the  new 
contract. 

Reuters  services  in  North  America 
were  obviously  restricted  to  certain  ex¬ 
tent,  but  were  certainly  not  “severely 
curtailed”  as  the  E  &  P  story  says.  As  the 
story  we  sent  you  indicates,  attempts  to 
bring  Reuters  world-wide  operations  to  a 
halt  were  a  failure. 

We  received  no  complaints  from 
clients  about  our  services  during  the 
strike,  and  sales  of  them  continued  un¬ 
diminished. 

As  things  stand,  your  audience  may 
think  the  Guild  came  out  ahead  of  the 
game.  How  wrong  this  is  can  be  gauged 
from  the  fact  that  the  Guild  executives 
and  committee  presented  the  agreement 
to  its  members  for  ratification  without 
endorsement. 

Desmond  Maberley 

(Maberley  is  managing  editor.  North 
America,  Reuters.) 

JOBS  ARE  WAITING 

Newspaper  and  electronic  media  jobs 
are  there. 

Where?  Usually  in  the  small-to- 
medium  market  where  most  newly  gradu¬ 
ated  journalism  students  seldom  want  to 
go.  Southern  major  markets  are  swamped 
by  graduates  of  journalism  schools. 

Opportunity  awaits  those  who  realize 
the  valuable  educational  experience  pro¬ 
vided  by  the  smaller  station,  the  medium 
and  small  dailies,  and  the  weekly  papers. 
It  is  often  better  for  the  beginner  to  go  to 
work  for  a  small  town  weekly  where  he  or 
she  has  the  opportunity  to  do  everything 
from  reporting,  doing  features,  taking 
pictures,  writing  leads,  doing  the  layout 
and  perhaps  even  selling  an  ad,  than  it  is 
to  write  about  one  narrow  area  on  a  large 
daily. 

In  my  ten  years  of  assisting  students 
and  older  graduates  find  positions  I  have 


never  found  a  person  who  was  mobile  and 
would  take  a  position  not  exactly  what 
she  or  he  wanted  who  did  not  find  a  jour¬ 
nalism  job. 

The  oddities  I  find  this  year  are  that 
weeklies  are  sometimes  paying  more  than 
small  and  medium  dailies,  and  that  radio 
stations  in  the  smaller  markets  are  willing 
to  pay  more  than  the  larger  markets, 
especially  if  a  person  is  willing  to  do  some 
sales.  Any  graduate  who  wants  to  go  into 
circulation  and/or  sales  finds  plenty  of 
such  jobs.  Circulation  management  peo¬ 
ple  are  being  educated  by  some  of  the 
larger  chains.  The  Harte  Hanks  graduate 
fellowship  at  the  Grady  school  is  aimed  at 
educating  the  media-management 
person. 

Students  looking  for  positions  in  the 
advertising  and  the  public  relations  areas 
seem  to  be  finding  work.  Journalism  stu¬ 
dents  are  flexible  people. 

Sports  writers  are  much  in  demand.  We 
have  several  sports  writer/editor  posi¬ 
tions  to  fill. 

No  journalism  placement  picture 
would  be  complete  without  our  very  im¬ 
portant  internship  program.  This  year  the 
Georgia  Press  Association  encouraged  its 
members,  resulting  in  an  increase  in  parti¬ 
cipation.  More  than  sixty  interns  are  par¬ 
ticipating  in  the  Summer  Quarter,  with 
several  already  accepted  for  the  Fall 
Quarter  and  at  least  one  for  Winter  Quar¬ 
ter.  Internships  range  from  large  com¬ 
panies  such  as  IBM  in  New  York  to  small 
radio  stations  in  South  Georgia.  We 
stress  in  our  intern  educational  program 
that  students  are  available  any  quarter  of 
the  year. 

Last  year  our  annual  survey  revealed 
that  only  about  2.5%  of  our  359  graduates 
were  unemployed  at  the  end  of  August. 
We  hope  that  this  year's  survey  will  re¬ 
veal  the  same  good  news. 

Robert  P.  Crow 

(Crow  is  assistant  to  the  dean  (for  busi¬ 
ness)  of  the  Henry  W.  Grady  School  of 
Journalism  and  Mass  Communication  at 
the  University  of  Georgia.) 


SERVICE  HIGHLIGHTS 


Now  available — a  comprehensive  “Editor’s  Guide”  to 
The  New  York  Times  News  Service.  Designed  to  help 
you  make  the  most  practical  use  of  this  service  at  its 
various  levels.  This  manual,  yours  for  the  asking, 
covers  the  NYT  “Full  Wire,”  “Pony  Wire,”  “Five-Day 
Mail  Service,”  “Weekend  Mail  Service,”  “NYT 
Pictures” — and  provides  details  on  handling  copy 
for  both  a.m.  and  p.m.  papers,  as  well  as  notes  on 
transmission  and  advisories.  A  must  for  every  editor. 
Contact  Bill  O’Shea  at  (212)  972-1070.  Or  write  to  NYT 
News  Service  at  200  Park  Ave.,  New  York,  NY  10166. 
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yon  think 
yon  know 
iVewYork 

City^ 


Canvon  identify 
this  market? 

In  addition  to  being  one  of  the  5  New  York  boroughs,  this  marketer’s  gem  enjoys  the  unique 
position  within  New  York  City  of  having  these  enviable  attributes: 

•  The  highest  median  income . . .  $21,100. 

•  The  youngest  median  age  . . .  30.5 

•  The  only  county  in  N.Y.C.  that  is  growing. 

•  Has  no  local  TV  or  Radio  stations. 

•  Over  2000  acres  of  prime  undeveloped  land. 

•  Three-quarters  of  the  adults  are  homeowners. 

•  Total  Retail  Sales. . .  over  one  billion  dollars. 

•  Ranks  2nd  only  to  Manhattan  in  Total  Retail  Sales  per  household. 

•  50%  of  the  female  market  is  employed. 

•  For  the  second  consecutive  year. . .  leads  all  New  York  State  in  new  single  family  building. 

•  Has  only  one  local  daily  and  Sunday  newspaper. . .  reaching  9  out  of  10  adults . . .  one  of  the 
highest  readership  penetration  percentages  in  America. 

•  In  case  you  haven’t  already  guessed ...  the  market  is  Staten  Island  and  the  newspaper  is  the 
Staten  Island  Advance,  represented  by  Newhouse  Newspapers.  For  more  on  this  gem 

call  Jack  Furnari  (212)  981-1234. 
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E»P 

Every  Saturday  since  1884 


Records  seized  in  raid 
on  Canadian  group  offices 


Federal  investigators  simultaneously 
raided  the  headquarters  of  Canada’s  two 
largest  newspaper  groups.  (September 
2)searching  and  seizing  business  records. 

Federal  officers  also  searched  the 
offices  of  the  two  newspapers  that  the 
groups  shutdown  some  three  weeks  ago. 

The  raids  were  carried  out  under  the 
Combines  Investigation  Act  on  Thomson 
Newspapers  Ltd.  and  Southam  Inc.  In¬ 
vestigators  also  searched  the  offices  of 
the  Thomson-owned  Ottawa  Journal  and 
the  Southam-owned  Winnepe^  Tribune, 
both  of  which  were  closed  last  month. 

The  raids  were  the  start  of  a  formal 
inquiry  of  the  events  surrounding  the 
closing  of  those  two  newspapers  and  the 
sale  by  Thomson  of  its  holdings  in  Pacific 
Press  Ltd.  and  the  Montreal  Gazette  to 
Southam  (E&P,  August  30.) 

Competition  ended 

On  August  26,  Thomson  folded  the 
Ottawa  Journal,  leaving  Southam's  Otta- 
w(t  Citizen  as  the  only  English  language 
daily  in  that  city.  The  following  morning, 
Southam  announced  the  closing  of  the 
Winnepeg  Tribune,  leaving  Thomson's 
Winnepeg  Free  Press  as  the  only  daily  in 
that  market.  Southam  also  purchased 
Thomson’s  one-third  holding  in  the  Mon¬ 
treal  Gazette  and  bought  out  Thomson’s 
50%  interest  in  the  Pacific  Press,  Ltd., 
which  publishes  the  Vaneonver  Sun  and 
the  Vaneonver  Province.  Southam  now 
owns  100%  of  Pacific  Press  and  the  series 
of  moves  ended  head-to-head  competi¬ 
tion  between  the  two  companies  in  major 
Canadian  cities. 

The  criminal  investigation  was  ordered 
by  Robert  Bertrand,  director  of  investiga¬ 
tion  and  research  for  the  Combines  Inves¬ 
tigation  Act.  The  investigation  is  being 
carried  out  by  the  bureau  of  competition 
policy  with  the  department  of  consumer 
and  corporate  affairs,  which  administers 
the  Combines  Investigation  Act. 

The  bureau  is  investigating  under  two 
sections  of  the  act  to  determine  whether 
there  was  a  conspiracy  to  unduly  lessen 
competition  and  whether  there  was  a 
monopoly  operated  to  the  detriment  of 
the  public.  Maximum  penalty  under  the 
two  sections  is  two  years  in  prison  for 
individuals.  Fines  are  unspecified. 

Under  the  act,  the  bureau  is  empo¬ 
wered  to  search  every  book,  document, 
file  and  memo  on  the  premises.  Investiga¬ 
tors  spent  several  days  at  the  headquar¬ 
ters  of  the  two  newspaper  companies. 


The  search  orders,  signed  by  Bertrand, 
are  in  effect  until  October  31. 

During  the  first  day’s  search  of  the 
Southam  offices,  company  president 
Gordon  Fisher  had  to  vacate  his  office 
and  work  from  a  lounge  area.  Fisher  said 
he  was  even  accompanied  home  by  one  of 
the  investigators  who  searched  for  re¬ 
cords  there. 

“We  weren’t  exactly  anticipating  it, 
but  we  weren’t  exactly  surprised  either,” 
Fisher  said  of  the  search.  “The  combines 
people  made  it  clear  last  week  an  inves¬ 
tigation  would  be  inevitable.” 

Peter  Bogart,  vicepresident  of  finance 
at  Thomson  said,  “We  hoped  it  would  not 
come  to  this,  but  we  thought  it  might.” 

Once  the  bureau  completes  its  inves¬ 
tigation,  it  will  make  a  recommendation 
to  Justice  Minister  Jean  Chretien  to  either 
file  charges  or  discontinue  the  case. 

The  latest  Canadian  government  action 
is  the  second  major  combines  investiga¬ 
tion  into  Canadian  newspapers  in  recent 
years.  The  Irving  newspaper  interests  of 
New  Brunswick  were  prosecuted  under 
the  Combines  Investigation  Act,  but  in 
1976  the  Supreme  Court  of  Canada 
quashed  monopoly  convictions  against 
the  newspapers. 

The  investigation  under  the  combines 
act  is  not  related  to  an  investigation  that 
will  be  conducted  by  a  special  commis¬ 
sion  appointed  by  the  Canadian  govern¬ 
ment  to  check  out  the  effect  concentra¬ 
tion  of  newspaper  ownership  has  on  indi¬ 
viduals  and  community  life. 

Kent  heads  commission 

Tom  Kent,  dean  of  administrative  stu¬ 
dies  at  Dalhousie  University  in  Halifax. 
Nova  Scotia,  has  been  named  chairman 
of  the  royal  commission. 

Kent  said  hearings  by  his  three- 
member  commission  will  probably  begin 
before  Christmas.  A  report  to  the  govern¬ 
ment  is  expected  to  be  completed  by  next 
July.  A  native  of  England,  Kent  was  edi¬ 
tor  of  the  Economist  in  London  before 
coming  to  Canada  in  1954  to  join  the  Win¬ 
nepeg  Free  Press,  where  he  served  as 
editor  until  1959. 

In  a  related  matter,  the  Vancouver  city 
council  voted  (September  9)  to  tell  the 
Canadian  government  it  is  concerned  ab¬ 
out  the  Southam  newspaper  group’s 
monopoly  on  daily  newspapers  in  that 
city.  The  Council  also  asked  Southam 
Inc.  to  say  as  soon  as  possible  whether 
Vancouver  will  be  reduced  to  one  news¬ 


paper  now  that  the  company  has  acquired 
complete  control  of  Pacific  Press,  pub¬ 
lisher  of  the  Sun  and  the  Province. 

Also  in  Vancouver,  San  Francisco 
arbitrator  John  Kagel  will  be  asked  to 
decide  which  newspaper  employees  at 
Pacific  Press  deserve  pay  increases  for 
working  on  video  display  terminals  and 
how  much  they  should  get. 

Jerry  Marr,  assistant  to  the  general 
manager  at  Pacific  Press,  said  the  com¬ 
pany  and  the  Vancouver-Westminster 
Newpspaper  Guild  were  unable  to  agree 
on  those  issues  in  negotiations  based  on 
Kagel’s  arbitration  ruling  handed  down  in 
June. 

Kagel  ruled  that  introduction  of  the 
computer  system  substantially  changed 
the  functions  of  four  job  classifications  at 
the  Sun  and  Province,  both  published  by 
Pacific  Press,  but  did  not  alter  the  jobs  of 
reporters  and  most  editors. 

Marr  said  both  sides  will  probably  meet 
with  Kagel  during  the  first  week  of 
October. 

Meanwhile  in  Winnipeg,  publishers  of 
a  weekly  advertising  tabloid  are  attemp¬ 
ting  to  raise  enough  money  to  finance  a 
new  morning  daily  newspaper. 

“We’re  trying  to  get  something  going,” 
said  Brock  Cordes,  co-publisher  of  the 
Downtowner.  Cordes  and  his  partner  Sid 
Bursten  met  with  former  staff  members  of 
the  Winnipeg  Tribune  this  week  to  dis¬ 
cuss  the  project.  Close  to  700  people  lost 
their  jobs  when  Southam  closed  the  90- 
year  old  Winnipeg  Tribune  last  month. 

Cordes  estimates  it  will  take  as  much  as 
$10  million  to  get  the  new  paper  off  the 
ground  and  another  $10  million  will  be 
needed  in  the  long  run. 

Circulation  at  the  Thomson-owned 
Winnipeg  Free  Press,  which  now  has  no 
competition,  has  jumped  by  some  42.000 
daily  to  an  average  of  187.000  since  the 
Tribune  folded. 

“We  though  we  would  pick  up  circula¬ 
tion  over  a  much  longer  period  of  time, 
but  it’s  been  immediate,”  said  Free  Press 
publisher  Don  Nicol.  More  carriers  have 
been  hired,  but  no  full-time  circulation 
staff  will  be  added  at  this  time,  he  said. 

The  Free  Press  has  also  bought  fea¬ 
tures  previously  carried  by  the  Tribune, 
including  Herman,  Doonesbury  and  Born 
Loser  cartoons  and  the  Ann  Landers  and 
Jeane  Dixon  columns. 

The  last  Canadian  government  study  of 
the  news  media  took  place  10  years  ago. 
Senator  Keith  Davey.  who  headed  the 
commission  that  conducted  that  inves¬ 
tigation  has  stated  that  he  plans  to  renew 
a  study  into  the  news  media  to  bring  up  to 
do  the  findings  contained  in  that  massive 
and  controversial  report  prepared  a  de¬ 
cade  ago. 
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More  newspapers  hire 
training  directors 


By  Celeste  Huenergard 

When  it  comes  to  employee  education 
and  development,  newspapers  lag  15 
years  behind  other  industries. 

But  the  gap  is  shrinking,  according  to 
observers,  and  60  newspaper  trainers 
gathered  in  Chicago  are  committed  to 
making  it  even  narrower. 

“Newspapers  spend  at  least  $9  billion 
annually  on  wages  and  benefits,”  Helen 
K.  Copley  told  her  listeners  during  the 
American  Newspapers  Publishers  As¬ 
sociation’s  and  the  Newspaper  Person¬ 
nel  Relations  Association’s  first  confer¬ 
ence  on  the  subject.  “That  is  probably  at 
least  15  times  as  much  as  we  spend  on 
capital  investment.” 

Full-time  trainers 

The  chairman  and  chief  executive  of¬ 
ficer  of  Copley  Press  Inc.  called  the  in¬ 
vestment  “worth  it,  provided  we  can  de¬ 
velop  large  numbers  of  employes  who 
are  competent  in  their  areas  of  responsi¬ 
bility  and  who  have  a  genuine  commit¬ 
ment  to  producing  better  newspapers. 
There  is  no  doubt  that  dedicated,  profes¬ 
sional  newspaper  trainers  will  have  an 
increasingly  important  role  to  play  in 
achieving  these  goals.” 

Three  years  ago,  there  were  only  an 
estimated  6  full-time  newspaper  trainers 
in  the  country.  Today,  between  20  and  30 
dailies  include  full-time  training  directors 
on  their  payrolls,  with  about  150  profes¬ 
sionals  devoting  a  majority  of  their  time 
to  training. 

“Newspaper  training  is  increasing  sig¬ 
nificantly  and  for  a  good  reason,”  Bob 
Burke,  director  of  readership  and  train¬ 
ing  for  ANPA,  explained.  “More  than 
400,000  people  are  employed  in  the  na¬ 
tion’s  newspaper  industry,  working  at 
every  job  from  reporter/editor  to  printer 
to  manager.  In  many  cases,  the  path  to 
promotion  takes  an  employe  who  is 
skilled  in  one  area  into  a  completely 
different  area  of  expertise.  The  old  story 
is  that  the  good  reporter  is  promoted  to 
city  editor,  resulting  in  the  loss  of  a  good 
reporter  and  the  gain  of  a  lousy  man¬ 
ager.” 

Newspaper  management  is  finding  that 
this  can  be  avoided  through  management 
training  courses.  Some  of  the  leaders  in 
the  field  include  Atlanta  Newspapers, 
Knight-Ridder  Newspapers  and  Harte- 
Hanks  Communications. 

Reasons  cited 

The  reasons  more  papers  are  exploring 
the  concept  were  defined  by  Florence 
Skelly,  executive  vicepresident  of  Yan- 
kelovich,  Skelly  and  \^ite. 


Of  the  100  million  member  labor  force, 
50  million  are  preser^ly  under  35  years 
old.  And  according  to  Skelly,  this  group 
tends  to  be  less  empirical  and  more  emo¬ 
tive  as  well  as  more  concerned  with  self 
fulfillment  and  the  mastery  of  the  inter¬ 
nal  rather  than  the  external.  It  also  feels 
innately  entitled  to  middle  class 
privileges  and  moves  to  a  stepped-up 
sense  of  time. 

These  attitudes  mark  the  addition  of 
two  new  types  of  workers  in  the  Ameri¬ 
can  work  place,  Skelly  added:  the  job 
fulfillment  seekers  and  the  full  rich  lifers. 

“Fourteen  million  workers  are  cur¬ 
rently  searching  for  meaning  in  their 
jobs,”  Skelly  said.  “They  are  not  your 
classic  ladder  climbers.  They  want  to 
grow  as  a  person  and  want  psychic  re¬ 
wards.” 

If  this  type  of  worker  succeeds  in  find¬ 
ing  fulfillment  on  the  job,  Skelly  added, 
he  will  be  an  excellent  employee.  If  he 
doesn’t,  he  will  go  into  a  holding  pattern 
and  find  fulfillment  outside  the  office. 

The  rich  lifers,  on  the  other  hand,  are 
primarily  after  a  weekly  paycheck  that 
does  not  entail  a  great  deal  of  effort. 
They  presently  make  up  1 1  million  of  the 
work  force,  and  a  majority  of  them  tend 
to  be  in  middle  management  or  sales. 

Focus  on  results 

In  training  the  new  work  force,  Skelly 
suggested  newspapers  adapt  programs  to 
their  own  “corporate  cultures.”  “Don’t 
try  to  copy  anyone  else,”  she  warned. 

She  also  recommended  that  trainers 
focus  on  the  results  of  a  program  rather 
than  the  method  and  style;  recognize  that 
participation  in  a  training  session  can  be 
a  non-monetary  reward  and  added  rec¬ 
ognition  for  an  employee;  that  the.  par¬ 
ticipatory  process  in  training  programs 
should  be  maximized  through  smaller 
groups  and  customized  to  help  partici¬ 
pants  set  personal  goals  and  objectives. 

When  asked  if  she  thought  there  would 
be  changes  in  the  managerial  process, 
Skelly  said,  “1  have  no  illusions  after  35 
years  in  this  business.  To  the  extent  that 
any  of  these,  adaptations  in  the  labor 
force  will  increase  the  bottom  line, 
they’ll  do  it.  American  businesses  will  do 
whatever  it  takes  to  enhance  the  profit 
picture.” 

First  to  go 

Meanwhile,  Victoria  Tashijan,  per¬ 
sonnel  director  of  the  Chicago  Sun- 
Times,  reminded  her  audience  that  train¬ 
ers  are  usually  the  first  ones  to  go  during 
a  recession. 

“We  have  to  become  relevant,”  she 
said,  “demonstrate  what  our  goals  and 


objectives  are  and  then  achieve  them.” 

One  way  to  demonstrate  those  goals  is 
through  a  need  analysis,  Tashijan  added, 
which  should  be  the  first  step  of  any 
training  department. 

The  analysis  should  be  performed  to 
find  out  the  present  level  of  the 
,  employee’s  performance,  determine  why 
s  it  is  at  that  level,  assess  the  work  envi- 
p  ronment  within  which  the  trainee  oper¬ 
ates,  examine  the  systems  and  proce- 
f  dures  he  uses,  establish  measurable  and 
observable  behavioral  objectives  and 
s  policy  regarding  the  length,  scope,  cost, 
s  etc.  of  the  training, 
p  Most  of  the  trainers  present  during  the 
conference  called  the  editorial  depart- 
f  ment  their  greatest  challenge, 
i-  But  while  the  trainers  seemed  eager  to 
b  undertake  the  task,  a  panel  of  editors 
appeared  leary  at  the  thought. 

“I  think  most  editors  would  agree  with 
r  me  in  that  they  resent  training  types  com- 
ir  ing  in  and  training  their  people,”  Gloria 
o  Brown  Anderson,  managing  editor  of  the 
:-  Miami  News,  said.  “You  have  to  use 
in-house  people  and  preferably  people 
I-  from  the  newsroom.” 

1,  Harte-Hanks  seems  to  have  found  the 
e  perfect  solution  and  is  getting  ready  to 
n  release  a  training  manual  for  editorial 
managers.  The  company  prepared  the 
e  material  after  compiling  extensive  input 
it  from  its  editorial  staffers.  “We  show 
t.  them  how  to  use  it  and  then  back  away 
le  from  them,”  Giles  E.  Padel,  corporate 
d  manager  of  training  and  development 
said. 

Some  ground  rules 

ly  Top  Speed,  who  just  three  years  ago 
:o  was  the  training  department  at  Atlanta 
’t  Newspapers  and  who  now  boasts  the 
I.  title  of  training  director  and  a  staff  of 
rs  eight  full-time  trainers,  took  the  podium 
jr  to  tick  off  a  short  list  of  related  ground 
at  rules. 

)e  — Department  heads  and  line  mana- 

c-  gers  are  responsible  and  accountable  for 
r-  the  training  and  development  of  their 
as  subordinates  so  they  can  meet  depart- 
er  ment  objectives.  We  function  as  in-house 
:i-  consultants.  Our  purpose  is  to  help  them 
i.  meet  their  objectives. 

Id  — All  training  and  development  de- 
s,  pends  on  the  trainee’s  self-motivation. 
35  All  a  company  can  do  is  provide  the 
at  programs  and  environment  in  which  an 
or  employee  can  grow.  The  programs  must 
e,  be  positive  and  well  planned  so 
io  employees  want  to  be  trained, 
fit  — Do  not  work  in  a  department  unless 

you  are  invited  to  by  management.  You 
need  a  commitment  of  time  and  money 
from  the  department  head.  This  does  not 
;r-  mean  that  you  can’t  sell  your  services  to 
n-  managers.  The  selling  of  training  is  50 
n-  per  cent  of  the  job. 
ng  — When  designing  training,  make  it 

their  training  rather  than  your  training, 
he  They  should  set  the  objectives  and  help 
nd  (Continued  on  page  38) 
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Insurance  co. 
to  get  source 

The  Idaho  Supreme  Court  (September 
4)  overturned  a  District  Judge’s  $1.9  mil¬ 
lion  libel  judgment  against  the  Twin  Falls 
Times-News  for  refusing  to  name  confi¬ 
dential  sources. 

The  high  court’s  decision  said  Sierra 
Life  Insurance  Company  of  Twin  Falls 
brought  a  $36,000,000  lawsuit  against  the 
newspaper  in  1976,  had  not  shown  the 
confidential  sources  were  relevent  to 
proving  its  case. 

The  unanimous  ruling  said  the  lower 
court  therefore  “erroneously  struck  all 
of  the  defendants  pleadings  and  entered  a 
default  judgment.’’ 

The  court  also  questioned  the  severity 
of  the  sanction  and  offered  guidance  on 
other  issues,  including  possible  dismissal 
of  parts  or  all  of  the  suit. 

The  defendants,  the  Times-News,  pub¬ 
lisher  William  E.  Howard  and  two 
newsmen  who  had  refused  to  divulge 
confidential  sources,  had  appealed  Fifth 
District  Judge  Theron  Ward’s  default 
judgment  of  1978  in  favor  of  Sierra  Life. 
The  high  court  returned  the  case  to  the 
district  court  with  directions  to  reinstate 
the  newspaper’s  defense,  which  Ward 
struck  down  for  failure  to  comply  with 
his  order  to  disclose  the  sources. 

“We  are  obviously  gratified  the  Idaho 
Supreme  Court  has  indicated  that  some 
degree  of  confidentiality  exist,’’  said 
Howard,  “We  are  in  hopes  that  this  de¬ 
cision  will  allow  us  to  establish  the  valid¬ 
ity  of  our  publications  and  conclude  this 
drawn-out  suit.’’ 

Sierra  Life  alleged  a  series  of  articles 
published  in  1975  and  1976  “falsely  and 
maliciously’’  depicted  the  company’s  fi¬ 
nancial  position  and  caused  it  to  lose  bus¬ 
iness. 

Thursday’s  decision  said  Sierra  has 
not  shown  “that  its  inability  to  discover 
the  confidential  sources  obstructed  its 
ability  to  prove  the  falsity  of  the  publica¬ 
tions.’’ 

Joseph  Imhoff  of  Boise,  attorney  for 
Sierra  Life,  said  he  had  just  received  the 
court’s  opinion  and  could  not  comment 
until  reading  it.  Sierra  Life’s  president 
John  Hadley  said  the  company  had  no 
plans  yet  regarding  a  public  statement. 

Times-News  attorney  Lloyd  Webb  of 
Twin  Falls  said  Thursday’s  ruling  means 
plaintiff  “can’t  go  on  fishing  expeditions 
as  far  as  confidential  sources  are  con¬ 
cerned.’’ 

After  filing  suit.  Sierra  Life  sought  the 
names  of  persons  with  whom  former  re¬ 
porter  Bill  Lazarus  and  former  managing 
editor  Richard  High  had  conversed  re¬ 
garding  the  company. 

Prompted  by  cancellation  by  the  state 
of  Nevada  of  Sierra’s  license  to  sell  in¬ 
surance  there,  the  articles  reported  on 


fails 

named 

Sierra  Life’s  assets,  investments,  trans¬ 
actions  and  dealings  in  Idaho  and  a 
number  of  Western  states. 

The  two  newsmen  refused  to  divulge 
names  of  a  number  of  confidential 
sources,  despite  request  of  Sierra  Life 
and  an  order  from  Judge  Ward. 

The  Times-News  urged  the  case 
should  be  dismissed,  claiming  the  arti¬ 
cles  alleged  to  be  libelous  were  in  fact 
true  and  the  confidential  sources  were 
never  cited  or  used  in  any  article. 

But  Ward  struck  the  newspaper’s  de¬ 
fense  as  a  sanction  for  failing  to  comply 
with  his  order  and  the  case  proceeded 
into  hearing  to  establish  damages  suf¬ 
fered  by  Sierra  Life. 

The  Supreme  Court  refused  to  hear 
two  previous  appeals  from  the  news¬ 
paper  during  the  case  on  Ward’s  order  to 
divulge  and  the  sanction. 

Thursday’s  ruling  distinguished  be¬ 
tween  the  Sierra  Life-Times-News  case 
and  a  previous  Idaho  Supreme  Court  rul¬ 
ing  in  1977  that  said  a  journalist  does  not 
have  the  right  to  withhold  the  name  of 
confidential  source. 

However,  in  that  lawsuit,  brought  by 
Michael  Caldero  against  Jay  Shelledy  of 
the  Lewiston  Tribune,  the  court  said 
Thursday,  the  “very  crux”  was  whether 
or  not  an  unnamed  source  in  the  news 
story  existed. 

“Relevance  was  there  established 
beyond  quibble,”  the  court  said. 

Shelledy’ s  case  went  to  trial  Sep¬ 
tember  9,  and  the  judge  in  the  case  has 
ruled  that  his  source  “does  not  exist,” 
although  Shelledy  has  since  named  the 
source  (a  dead  man)  after  being  released 
from  a  pledge  of  confldentieility. 

About  the  Sierra  Life  ruling,  Shelledy 
said  he  agreed  it  was  a  partial  victory. 

“But  I  could  never  understand  how  a 
case  could  be  locked  up  over  a  source 
matter  when  no  sources  were  used,”  he 
said.  “It  seems  to  me  that  the  Supreme 
Court  is  only  ruling  on  the  obvious.” 

The  court  noted,  “the  existence  of 
‘confidential  sources’  was  never  de¬ 
clared  in  any  of  the  articles,  nor  is  it 
shown  that  the  information  gained  there¬ 
from  was  used  directly  in  any  of  the 
stories.  It  appears  that  such  sources 
served  only  to  make  the  newspaper 
aware  of  where  information  was  availa¬ 
ble.” 

The  Supreme  Court  said  Sierra  also 
had  not  shown  how  the  sources  “would 
have  been  instrumental  in  establishing 
that  the  articles  were  in  fact  false.” 

Written  by  Justice  Stephen  Bistline, 
was  a  concurring  opinion  by  Justice 
Robert  Bakes,  the  decision  was  unani¬ 
mous. 


That  contrasted  with  a  3-2  decision  in 
the  1977  Caldero  decision  denying  jour¬ 
nalistic  privilege,  which  was  authored  by 
then-Chief  Justice  Allan  Shepard  and 
cited  by  Judge  Ward  when  he  struck  the 
Times-News’  defenses. 

Shepard  disqualified  himself  from  the 
Times-News’  appeal  in  1979.  He  gave  no 
reason  and  none  is  required.  Sitting  in  for 
Shepard  was  District  Cburt  Judge  Boyd 
Thomas  of  Idaho  Falls.  Thursday’s 
Sierra  Life  decision  said  “the  first  ques¬ 
tion  to  be  answered  was  whether  the 
identity  of  the  sources  is  relevent.” 

After  restoring  the  newspapers’  de¬ 
fense,  “the  district  court  should  recon¬ 
sider  Sierra’s  motion  to  compel  discov¬ 
ery  in  light  of  the  views  herein  expressed 
and  any  other  evidence  and  authority 
which  the  parties  may  present.” 

If  Sierra’s  nwtion  is  granted  and  dis¬ 
closure  is  refused,  the  court  “may  then 
take  up  anew  the  matter  of  requested 
sanctions.” 

The  Supreme  Court  noted,  however, 
“the  imposition  of  a  default  judgment  for 
a  failure  to  obey  an  order  to  produce 
evidence  could  constitute  a  denial  of  due 
process.”  It  cited  a  U.S.  Supreme  Court 
ruling  to  that  effect  in  the  case  of  a  re¬ 
porter’s  refusal  to  comply. 

Finally,  the  court  said  the  newspaper 
should  be  granted  dismissal  on  one  issue 
of  fact,  even  if  disputes  remain  on  other 
issues. 

Justice  Bakes  said  if  the  Times  News 
establishes  the  “truthfulness  of  the  al¬ 
leged  libelous  statement”  and  Sierra  Life 
is  unable  to  demonstrate  how  revelation 
of  the  sources  would  show  otherwise, 
dismissal  should  be  granted. 

Webb  said  this  means  if  the  newspaper 
proves  the  truthfulness  of  an  article  to 
the  court’s  satisfaction,  it  must  be  re¬ 
moved  from  Sierra  Life’s  lawsuit. 

In  arguing  before  the  Supreme  Court 
last  year,  Times-News  attorney  Webb 
based  his  arguments  on  error  he  said 
Ward  had  made  in  his  case. 

He  claimed  if  the  decision  were  not 
reversed  and  ordered  dismissed,  efforts 
of  the  press  to  maintain  an  informed  pub¬ 
lic  would  suffer  a  blow. 

“The  Times-News  has  been  penalized 
nearly  $2,(X)0,000  for  telling  the  truth,” 
Webb  said. 


Ernest  Lass  dies 

Ernest  W.  Lass,  73,  editor  in  chief  and 
chairman  of  the  board  of  the  Asbury 
(N.J.)  Park  Press,  died  September  8. 
Lass  joined  The  Press  in  1928  as  a  report¬ 
er  and  during  his  years  with  the  news¬ 
paper  held  a  succession  of  posts  from 
circulation  director  to  business  manager, 
general  manager,  and  secretary-treasurer 
of  the  corporate  organization.  He  was 
publisher  from  1955  to  1977.  In  1974, 
Lass  became  chairman  of  the  board  and 
chief  executive  officer  of  The  Press  cor¬ 
porations. 
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Justice  Department  gets  Howard  out 
>.■  %#  1-  1-  j  as  editor  of 

N.Y.  Times  phone  records  Rocky  Mt.  News 


New  York  Times  legal  department  was 
waiting  for  the  Justice  Department  to 
make  the  next  move  before  deciding  on 
what  course  of  action  it  will  take  in  light 
of  the  recent  disclosure  that  the  newspa¬ 
per’s  Atlanta  bureau  telephone  records 
were  obtained  by  the  Government. 

“We  won’t  decide  what  action  we  will 
take  until  we  see  what  the  Justice  De¬ 
partment  does,’’  said  Times  attorney 
Katharine  Darrow. 

The  Justice  Department  is  studying  a 
possible  change  in  its  regulations  that 
would  require  telephone  company  rec¬ 
ords  of  newspapers  and  reporters  to  be 
subpoenaed  in  the  same  manner  as  re¬ 
porters’  notes  and  records. 

The  Times  was  notified  on  September  4 
that  lawyers  in  the  Justice  Department 
had  subpoenaed  on  June  3  telephone 
records  from  the  Times’  Atlanta  bureau 
office.  The  records  that  were  sub¬ 
poenaed  were  for  a  period  from  Sep¬ 
tember,  1979  through  March  of  1980. 

Under  the  law,  the  telephone  company 
had  90  days  to  notify  the  Times  that  the 
records  had  been  turned  over  and  the 
Justice  Department  asked  Southern  Bell 
to  wait  the  full  90  days  before  sending 
out  notification. 

The  Justice  Department  has  regula¬ 
tions  that  protect  reporters  and  news¬ 
gathering  organizations  from  unwar¬ 
ranted  subpoenas.  However,  the  regula¬ 
tions  apply  only  to  materials  owned  by 
the  reporters  or  the  organizations  for 
which  they  work. 

The  phone  records  are  the  property  of 
the  telephone  company  and  do  not  fall 
under  those  regulations. 

Robert  M.  Smith,  director  of  public 
affairs  for  the  Justice  Department  and 
special  assistant  to  Attorney  General 
Benjamin  Civiletti,  said  Assistant  Attor¬ 
ney  General  Philip  Heymann  has  been 
told  to  “look  into  changing  the  regulation 
so  it  explicitly  covers  the  subpoenaing 
of  telephone  records  of  reporters.’’ 

It  was  Heymann  who  authorized  the 
subpoenaing  of  the  phone  records.  It  was 
done  without  the  knowledge  of  Attorney 
General  Civiletti. 

Smith  said  there  is  a  four-step  proce¬ 
dure  that  any  Justice  Department  lawyer 
must  undertake  before  a  reporter’s  notes 
can  be  subpoenaed. 

The  lawyer  must  first  submit  a  request 
to  the  Criminal  Division  of  the  Justice 
Department.  If  it  is  approved,  it  is  sent  to 
the  Deputy  Attorney  General.  If  his  rec¬ 
ommendation  is  favorable,  it  is  sent  to 
Smith  who  reviews  it  to  determine  if  it 
satisfied  the  criteria  set  up  in  the  regula¬ 
tions.  If  it  does,  he  makes  his  recom¬ 
mendation  and  forwards  it  to  Civiletti, 
who  makes  the  final  determination. 


The  Justice  Department  has  refused  to 
reveal  details  of  the  case  for  which  the 
records  were  sought,  but  it  said  that 
neither  the  Times  nor  its  Atlanta  bureau 
chief,  Howell  Raines,  are  targets  of  the 
investigation. 

Heymann  said  it  is  “an  investigation  of 
a  leak  by  suspected  Justice  Department 
employees  of  grand  jury  information  in  a 
setting  where  it  was  extremely  likely  to 
prejudice  a  defendant’s  rights.” 

The  Times  believes  it  involves  stories 
the  paper  carried  last  February  which 
reported  information  from  a  confidential 
Attorney  General’s  report. 

In  July  1978,  the  Times  published  sev¬ 
eral  news  articles  by  Raines  reporting 
that  renewed  investigations  by  the 
Alabama  authorities  had  found  evidence 
linking  Gary  Thomas  Rowe,  an  informer 
for  the  FBI,  with  acts  of  racial  violence 
was  the  fatal  shooting  of  civil  rights 
worker  Viola  Gregg  Luizzo  in  1965. 

The  Attorney  General  ordered  a  report 
on  the  matter  and  the  report  was  com¬ 
pleted  in  mid- 1979.  The  Justice  Depart¬ 
ment  refused  to  release  it  on  the  ground 
that  it  might  prejudice  the  impending 
murder  trial  of  Rowe  in  the  Luizzo  case. 

In  February  of  this  year,  the  Times 
reported  extensively  from  the  findings  of 
that  report. 

Times  attorney  Darrow  said  if  the  Jus¬ 
tice  Department  does  not  change  its  reg¬ 
ulations  to  protect  a  newspaper’s  phone 
records  “we  have  no  choice  but  to  bring 
an  action  to  change  the  law  in  this  area.” 

Times  executive  editor  A.M.  Rosen¬ 
thal  labeled  the  subpoena  an  infringement 
of  the  paper’s  First  Amendment  rights. 

New  trial  under  way 
in  Bolles  murder 

Jury  selection  began  (September  10)  in 
Phoenix  at  the  trial  of  John  Harvey 
Adamson,  who  faces  first-degree  murder 
charges  in  the  1976  death  of  Arizona 
Republic  reporter  Don  Bolles. 

Adamson  previously  confessed  to 
planting  a  bomb  under  Bolles’  car  which 
resulted  in  the  reporter’s  death.  He 
worked  out  a  plea-bargaining  arrange¬ 
ment  and  his  testimony  led  to  the  con¬ 
viction  of  two  other  men.  All  three 
served  time  in  jail. 

The  conviction  of  the  other  two  men 
was  overturned  by  the  Arizona  Supreme 
Court  on  a  procedural  technicality  and 
Adamson  refused  to  testify  at  a  retrial  of 
the  two  men.  As  a  result,  charges  against 
them  had  to  be  dismissed.  Charges  were 
subsequently  filed  against  Adamson. 

Potential  jurors  were  told  that  testi¬ 
mony  might  not  begin  until  the  fourth 
week  of  September. 


Michael  Balfe  Howard,  who  guided 
the  Rocky  Mountain  News  past  the  Den¬ 
ver  Post  in  daily  circulation,  has  left  his 
position  as  editor  following  a  disagree¬ 
ment  with  management  of  E.  W.  Scripps 
Co.,  which  owns  the  News. 

Howard’s  father  Jack  is  chairman  of 
the  executive  committee  of  the  E.  W. 
Scripps  Co. 

Howard  notified  his  editorial  staff  that 
he  had  “terminated”  his  association 
with  the  E.W.  Scripps  Co.  In  a  memo 
dictated  to  his  secretary  on  September 
9,  Howard  said,  “This  development,  of 
course,  is  not  a  happy  one  for  me  and  is 
a  sad  day  for  those  personally  committed 
to  journalistic  excellence.” 

The  falling  out  between  the  younger 
Howard  and  E.  W.  Scripps  management 
apparently  stems  from  Howard’s  in¬ 
volvement  with  oilman  Marvin  Davis, 
who  made  a  bid  to  purchase  the  Denver 
Post.  Davis  has  offered  Howard  the  job 
of  Post  publisher  if  the  sale  is  completed. 

At  a  meeting  of  Scripps  newspaper 
editors  in  Williamsbui^,  Virginia  on  Sep¬ 
tember  8,  Howard  was  questioned  about 
his  involvement  with  Davis  and  the  role 
he  played  in  Davis’  negotiations  with  the 
Post. 

“Mike  has  a  sharp  temper,”  one 
Rocky  Mountain  News  employe  told 
E«&P,  “It  was  a  personality  clash.” 

Howard  was  quoted  in  an  Associated 
Press  story  as  stating,  “They  think  I’m 
too  big  for  my  britches.”  In  that  story 
he  admitted  that  Davis  had  offered  him 
the  publisher’s  job  at  the  Post,  but  said, 
“It  is  my  understanding  that  he  is  not 
interested  in  the  newspaper  anymore.” 

The  News  passed  the  Post  in  daily  cir¬ 
culation  recently.  Audit  Bureau  of  Cir- 
curlations  figures  measured  the  News 
circulation  at  271,153  and  the  Post  daily 
circulation  at  261,331.  The  Post  is  still 
the  dominant  Sunday  newspaper  in  the 
market  by  about  42,000. 

According  to  a  News  staffer,  Howard’s 
resignation  notice  was  posted  on  the 
newsroom  bulletin  board  next  to  one 
from  Scripps  management  announcing 
an  October  5  party  to  celebrate  the 
News’  overtaking  of  the  Post  in  daily 
circulation. 

Gordon  Hanna,  General  editorial 
manager  of  Scripps-Howard  Newspapers 
confirmed  that  Howard  had  resigned  and 
thanked  him  for  “the  substantial  contri¬ 
bution  he  made  to  the  Rocky  Mountain 
News  in  the  years  he  was  there.” 

Howard,  38,  joined  the  News  in  1965, 
became  city  editor  in  1968,  became 
managing  editor  in  1971  and  was  ap¬ 
pointed  editor  in  1975. 

Hanna  said  a  successor  to  Howard 
would  be  named  on  September  12. 
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strike  vote  taken 
at  Chi  Sun-Times 

The  Chicago  Newspaper  Guild  which 
represents  283  staffers  at  the  Chicago 
Sun-Times,  took  a  strike  vote  last  week, 
after  almost  five  months  of  talks. 

The  vote  (142  to  8),  grants  the  Guild's 
executive  committee  authority  to  set  up 
picket  lines  if  no  settlement  is  reached. 

Charles  Fegert,  executive  vicepresi¬ 
dent  of  advertising  and  circulation,  com¬ 
pared  the  Guild's  move  to  the  daily  con¬ 
ducting  J-101  courses  complete  with 
textbooks  to  help  clerical  personnel  per¬ 
form  editorial  duties  in  the  event  of  a 
strike. 

"It's  a  precautionary  (measure)," 
Fegert  said.  "We're  very  anxious  to 
make  a  settlement  .  .  .  and  get  on  about 
our  business.  We  absolutely  do  not  want 
a  strike." 

Guild  executive  director  Gerald  Mink- 
kinen  called  the  current  negotiating  pro¬ 
cess  “slow"  and  attributed  the  delay  to 
the  paper's  numerous  managerial 
changes  during  the  past  few  months. 

"We're  really  afraid  that  they're  going 
to  bungle  us  into  a  strike,"  Minkkinen 
said. 

The  Guild's  two  year  contract  expired 
May  31 .  Key  issues  still  to  be  negotiated 
include  an  18%  first  year  salary  increase 
requested  by  the  Guild.  “The 
Teamsters  received  16.4%  at  the  be¬ 
ginning  of  the  year  so  we  feel  we're  in  a 
realistic  ball  park,"  Minkkinen  said.  The 
Sun-Times  has  proposed  a  5.5%  raise. 

Eddie  Adams  joins 
Parade  magazine 

Eddie  Adams,  photographer  and  spe¬ 
cial  correspondent  for  the  Associated 
Press,  joins  Parade  magazine  this  week. 

Adams  will  work  with  Parade's  direc¬ 
tor  of  photography  Arthur  Rothstein. 
The  veteran  photographer,  who  in  his 
career  has  won  more  than  500  national 
and  international  awards,  covered  virtu¬ 
ally  every  war  and  world  crisis  from 
Korea  to  Vietnam,  and  in  the  sports 
world  the  Olympic  games  in  Tokyo, 
Mexico  City  and  Montreal. 

Adams  was  with  AP  from  1%2  to  1972 
when  he  joined  Time  magazine,  returning 
to  AP  with  the  special  correspondent 
title  in  1976. 


$1,000,000  gift 

DePauw  University,  Greencastle,  Ind., 
was  given  $1,000,000  from  the  estate  of 
the  late  Mrs.  Anne  Holgate  Hamlet  of 
Pawling,  N.Y.  Mrs.  Hamlet  was  married 
to  Kenneth  C.  Holgate,  who  was  editor 
of  Wall  Street  Journal  and  president  of 
Dow  Jones  &  Co.  The  money  will  be 
used  to  retire  a  loan  on  Holgate  Hall,  a 
dormitory,  named  after  the  deceased 
editor. 


Detroit  Free  Press,  News 
hold  their  own  in  recession 


By  Pearl  Ahnen 

Have  the  Detroit  Free  Press  and  the 
Detroit  News,  the  city's  two  daily  news¬ 
papers,  been  hard  hit  by  the  recession, 
the  economic  depression  that  has  made 
Detroit  the  forerunner  in  unemployment 
in  the  nation? 

Recently  unemployment  in  Detroit 
dropped  to  123i%  from  its  all-time  high 
of  15%,  which  was  due  to  the  drastic 
decline  in  auto  sales,  Detroit's  leading 
industry. 

Although  advertising  linage  has  been 
cut  in  both  newspapers,  circulation  is 
another  story. 

Don  C.  Becker,  president  of  the  De¬ 
troit  Free  Press,  said  the  circulation  of 
the  Free  Press  Sunday  edition  has  gone 
up  some  13  to  15,0(X),  while  the  daily 
circulation  has  dropped  only  %  of  one 
percent,  which  is  minute  considering  the 
Free  Press  raised  its  price  in  January  to 
$1.65  per  week,  while  the  News  still  re¬ 
mains  at  $1.40  per  week. 

Becker  attributes  the  low  drop  in  cir¬ 
culation  to  the  newspaper's  timely  deliv¬ 
ery  (the  Free  Press  is  a  morning  paper) 
and  to  its  recent  move  into  color  photog¬ 
raphy. 

Robert  Nelson,  vice  president  and  gen¬ 
eral  manager  of  the  Detroit  News,  re¬ 
ports  that  circulation  at  the  News  “con¬ 
tinues  to  go  up."  The  circulation  of  the 
daily  edition  has  gone  up  1%  since  last 
year,  while  the  Sunday  edition  has  re¬ 
mained  the  same. 

The  News'  current  daily  circulation  is 
630,573  and  the  Sunday  edition  goes  out 
to  827,168  readers. 

The  daily  circulation  of  the  Free  Press 
is  close  to  6(X),000,  according  to  Becker, 
and  the  Sunday  edition  is  now  725,000. 

Both  newspapers  report  that  the  adver¬ 
tising  linage  is  down.  The  Free  Press  ad¬ 
vertising  linage  has  been  down  since  the 
1 1-day  Teamster  strike  which  shut  down 
the  newspaper  during  the  Republican 
convention  in  Detroit  in  July.  Becker  re¬ 
ports  that  during  the  first  six  months  of 
the  year,  advertising  was  down  4.5%,  but 
greater  losses  were  reported  for  July  and 
August. 

“Among  business  people  in  Detroit, 
this  hasn't  hit  bottom  yet,  but  we  do  see 
some  signs  of  business  perking  up,"  said 
Becker,  referring  to  the  economic  situa¬ 
tion  in  the  city. 

Nelson  said,  “The  recession  is  more 
severe  in  Detroit,  because  historically, 
we  feel  the  downturn  first.  We  have 
sharp  economic  curves.  1  can't  see  any 
big  turn  around  until  the  spring  of  1981. 
But  we  can  ride  this  one  out." 

The  Detroit  News  has  felt  a  6%  decline 


in  advertising  since  last  year,  and  clas¬ 
sifieds  are  off  9%. 

“Things  are  lousy,  Detroiters  are  suf¬ 
fering,  this  isn't  the  best  of  times,"  said 
Nelson. 

However,  Becker  at  the  Free  Press 
said  that  there  is  an  upturn  in  classified 
advertising  at  the  Free  Press  and  he  be¬ 
lieves  that  it  is  something  of  a  bellwether 
of  the  economy. 

Cap  Cities  makes 
financing  pians 

On  July  23  Cablecom-General,  Inc., 
disclosed  that  Cablecom,  RKO-General, 
Inc.  and  Capital  Cities  Communications, 
Inc.  had  reached  an  agreement  in  princi¬ 
ple  whereby  Capital  Cities  would  acquire 
Cablecom  at  an  aggregate  price  of  ap¬ 
proximately  $139,2(X),()00. 

The  completion  of  the  transaction  is 
subject  to  the  signing  of  a  definitive 
agreement  among  the  parties  and  certain 
governmental,  regulatory  and  other  re¬ 
quired  approvals. 

Capital  Cities  said  it  may  seek  to  fi¬ 
nance  up  to  $100,0()0,0(X)  of  the  total  ac¬ 
quisition  cost  to  be  paid  in  connection 
with  the  transaction  by  a  public  offering 
of  senior  debt  which  it  plans  to  register 
with  the  Securities  and  Exchange  Com¬ 
mission  at  a  time  when  market  condi¬ 
tions  for  debt  offerings  are  appropriate. 

Capital  Cities,  headquartered  in  New 
Yoilc  City,  is  engaged  principally  in  radio 
and  television  broadcasting  and  the  pub¬ 
lication  of  newspapers  and  business 
periodicals. 

Elish  to  direct 
newsprint  saies 

Canadian  International  Paper  Com¬ 
pany  has  named  Herbert  Elish  vicepresi¬ 
dent  and  general  manager  of  its  news¬ 
print  business. 

Elish  moves  to  his  new  assignment 
from  CIP's  parent  firm.  International 
Paper  Company,  where  he  has  been 
vicepresident  and  group  executive — 
specialty  packaging  since  1978.  He 
joined  IP  in  1976  as  a  vicepresident  with 
primary  responsibilities  for  labor  rela¬ 
tions,  and  has  also  served  as  vicepresi¬ 
dent— human  resources 

At  CIP,  Elish  will  be  responsible  for 
worldwide  marketing  newsprint,  the 
operations  of  the  Dalhousie,  Trois- 
Rivieres,  and  Gatineau  newsprint  mills, 
and  the  woodlands  operations  at 
Dalhousie  and  Maniwaki.  He  will  also 
direct  the  long-range  strategic  planning 
for  the  newsprint  business,  which  has  a 
capacity  of  1.3  million  metric  tons. 
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Hostility  in  business 
coverage  overdrawn 


By  John  N.  Rippey 

Charges  of  journalistic  hostility  toward 
business  are  overdrawn  when  applied  to 
smaller  American  dailies,  a  survey  of 
Pennsylvania  business  executives  indi¬ 
cates. 

The  study  by  this  writer  strongly 
suggests  there  is  a  different  relationship 
between  local  newspapers  and  local  bus¬ 
iness  than  between  national  news  or¬ 
ganizations  and  bigger  business. 

Whether  true  or  not,  the  most  widely 
heard  charges  of  hostility  have  usually 
been  made  by  leaders  of  large  manufac¬ 
turing  corporations  and  they  were  more 
often  than  not  referring  to  news  organi¬ 
zations  with  national  audiences  or  pres¬ 
tige.  But  these  are  not  the  news  organi¬ 
zations  for  which  most  newspaper 
people  work,  nor  are  they  the  same  busi¬ 
ness  that  deal  with  most  newspapers. 
Most  newspapers  are  of  medium  and 
small  size,  and  most  deal  with  non¬ 
manufacturing  businesses  along  Main 
Street  and  in  the  shopping  malls. 

The  results  of  the  study  suggest  the 
different  relationship  has  to  do  with  how 
the  news  is  covered.  The  majority  of 
small  and  medium  sized  papers  do  not 
have  full-time  business  reporters.  A  very 
large  number  of  business  stories  in  those 
papers  are  initiated  in  some  way  by  the 
business  themselves,  often  through  a 
press  release.  Some  of  these  releases  are 
printed  nearly  verbatim.  Others  are  pub¬ 
lished  with  little  or  no  substantive  editing 
or  checking. 

Business  and  chamber  of  commerce 
executives  whose  news  releases  are  used 
in  that  fashion  usually  have  positive  at¬ 
titudes  toward  local  business  coverage, 
the  study  showed.  The  more  their  or¬ 
ganizations  are  mentioned  in  the  local 
papers,  the  better  they  like  it.  They  give 
positive  ratings  for  thoroughness,  accu¬ 
racy  and  fairness.  They  believe  reporters 
who  ask  questions  about  their  organiza¬ 
tions  are  passably  informed  or  better. 
Very  few  of  them  believe  that  local  re¬ 
porters  and  editors  are  unfriendly  toward 
business. 

“We  have  a  good  working  relationship 
with  our  local  newspaper  and  they  are 
very  helpful  in  promoting  our  activities,” 
one  chamber  executive  said. 

This  is  not  to  say  that  local  executives 
represent  a  cheering  section  for  their 
local  dailies.  Nearly  one-half  believe 
local  business  coverage  is  poor  at  best. 
But  their  most  frequent  specific  com¬ 
plaint  is  that  there  is  too  little  coverage  of 
business  or  none  at  all  in  their  local 


(Rippey  is  assistant  professor  of  jour¬ 
nalism  at  Pennsylvania  State  University.) 


dailies. 

“My  observation  has  been  that  the 
only  business  news  that  gets  printed  is 
the  information  ‘released’  by  the  promo¬ 
tional  staff  of  the  firms,”  the  president  of 
a  small  apparel  shop  said.  “Almost,  to 
the  article,  this  pap  is  in  for  a  specific 
purpose.” 

Reflecting  a  view  that  the  news  media 
should  be  a  local  booster,  the  owner  of  a 
small  general  merchandise  store  com¬ 
plained:  “We  do  not  feel  that  our  local 
paper  has  shown  much  interest  in  pro¬ 
moting  our  business  community  unless 
there  was  a  profit  to  be  derived  by  the 
publication.” 

The  study  was  conducted  in  1979 
among  Pennsylvania  executives  and  the 
sample  was  Main  Street-oriented,  in 
order  to  sample  the  opinion  of  business 
executives  familiar  with  and  likely  to 
have  contact  with  local  dailies  through 
news  or  advertising.  Questionnaires 
were  mailed  to  292  chief  executives  of 
department  stores  and  a  few  furniture 
and  apparel  stores,  and  to  269  chief 
executives  of  local  chambers  of  com¬ 
merce.  From  this  total  sample  of  561, 
47%  responded,  including  56%  of  the 
chamber  executives  and  39%  of  the  store 
executives. 

The  executives  were  asked  a  general 
question  about  the  quality  of  business 
news  in  non-local  newspapers  from 
around  the  country,  and  another  about 
business  news  in  their  local  dailies.  Their 
comments  were  more  favorable  toward 
non-local  newspapers,  with  55%  making 
favorable  comments  and  37%  unfavora¬ 
ble.  When  these  Pennsylvania  execu¬ 
tives  mentioned  specific  non-local  news¬ 
papers  they  were  most  often  the  Wall 
Street  Journal  or  the  New  York  Times,  or 
both. 

The  comments  about  local  newspapers 
were  47%  favorable  and  48%  unfa¬ 
vorable.  However,  when  the  large  num¬ 
ber  of  complaints  about  little  or  no 
business  news  coverage  was  dropped 
from  the  “quality  of  business  news”  pic¬ 
ture,  the  total  became  57%  favorable  to¬ 
ward  local  newspapers  and  37%  un¬ 
favorable.  In  addition,  only  4%  of  all  re¬ 
spondents  commented  that  local  busi¬ 
ness  news  was  biased  or  negative  toward 
business. 

Asked  about  their  own  experiences 
when  their  business  or  chambers  were 
mentioned  in  local  news  articles,  the  re¬ 
spondents  reflected  more  positive  at¬ 
titudes  than  when  asked  about  the  qual¬ 
ity  of  local  business  news  in  general.  Fif¬ 
teen  percent  said  the  material  printed  is 
always  thorough,  58%  said,  usually,  25% 
said,  seldom,  and  2%  said  never;  16% 


said  the  material  is  always  accurate,  72% 
said,  usually,  10%  said,  seldom,  and  2% 
said,  never;  25%  said  the  material  is  al¬ 
ways  fair,  66%  said,  usually,  7%  said, 
seldom,  and  2%  said,  never. 

Among  all  of  the  executives  who  re¬ 
sponded,  24%  rated  local  daily  reporters 
and  editors  very  friendly;  30%  somewhat 
friendly;  31%  neutral;  7%  somewhat  un¬ 
friendly;  and  3%,  very  unfriendly. 

Although  very  few  executives  said  ad¬ 
vertising  yields  more  favorable  treatment 
in  the  news  columns,  their  responses  did 
show  a  strong  relationship  between  how 
their  own  news  releases  were  used  and 
how  they  felt  about  the  quality  of  local 
business  news.  Among  those  who  sent 
our  news  releases,  20%  said  their  releases 
were  used  verbatim;  58%  said  they  were 
used  after  minor  editing;  and  only  21% 
said  they  are  used  after  being  rewritten  in 
substance.  These  results  were  consistent 
with  findings  of  a  survey  conducted  by 
the  author  in  1976  among  editors  of  99 
Pennsylvania  dailies  about  how  they 
handled  business  news. 

If  changes  were  made  in  the  news  re¬ 
leases  they  send  to  dailies,  the  changes 
made  the  articles  neither  more  or  less 
favorable,  74%  of  the  executives  who 
sent  them  said;  11%  said  the  changes 
made  the  articles  more  favorable  and 
15%  said  they  made  them  less  favorable. 

On  the  other  hand,  the  Pennsylvania 
local  business  executives  did  not  use 
superlatives  in  praising  local  coverage; 
many  were  critical  and  some  offered 
thoughtful  views  of  small-city  newspa- 
pering. 

“It  is  difficult  to  comment  on  local 
news  media  in  a  generalized  way,”  wrote 
a  vice  president  of  a  department  store. 
“Reporters,  attitudes  and  capabilities 
tend  to  vary.  One  of  our  veteran  radio 
newsmen  is  very  inept  and  inaccurate, 
while  one  of  our  young  newspaper  re¬ 
porters  is  keen-minded,  fair  and  anxious 
to  do  a  good  job.  Others  fall  in  between 
these  two  in  capability.  Often  I  find  re¬ 
porters  holding  popular  misconceptions, 
which  they  may  or  may  not  be  willing  to 
change  when  facts  are  explained  to  them. 
Those  who  are  open-minded  and  anxious 
to  be  better  informed  are  the  ones  who 
will  develop  into  good  reporters.” 

And  there  are  business  executives  who 
will  probably  never  understand  that  most 
daily  newspaper  people  believe  their 
primary  function  is  not  promotional  and 
resist  encroachment  of  the  business  side 
into  the  news  room.  An  example  is  this 
puzzled  president  of  a  department  store: 

“The  most  obvious  thing  to  me  is  the 
continual  hatred  between  the  editorial 
department  and  the  advertising  depart¬ 
ment  of  all  metropolitan  newspapers 
.  .  .  Our  entire  contact  is  with  the  adver¬ 
tising  salesmen  and  if  we  request  any¬ 
thing  requiring  the  editorial  department 
and  it  emanates  from  the  advertising  de¬ 
partment  it’s  the  kiss  of  death. — Why 
don’t  they  make  up  and  help  each 
other?’  ’ 
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Right  to  withdraw  from 
union  upheld  by  judge 


An  Administrative  Law  Judge  has  up¬ 
held  the  right  of  four  employees  of  the 
New  Haven  (Conn.)  Register  and  Jour¬ 
nal-Courier  to  withdraw  from  the  Inter¬ 
national  Typographical  Union  without 
having  to  get  permission  from  either  In¬ 
ternational  or  local  union  officials. 

Citing  a  ruling  made  in  a  comparable 
case  by  the  National  Labor  Relations 
Board,  Administrative  Law  Judge 
Michael  O.  Miller  said  “an  employee  may 
communicate  his  resignation  from  mem¬ 
bership  in  any  feasible  way  and  no  par¬ 
ticular  form  or  method  is  required  so  long 
as  he  clearly  indicates  that  he  no  longer 
wishes  to  remain  a  member.” 

“It  is  the  obligation  of  an  Administra¬ 
tive  Law  Judge  to  follow  apply  estab¬ 
lished  board  precedents,”  Miller  said. 

Miller  dismissed  charges  made  that  the 
ITU  or  its  local  unit  violated  the  National 
Labor  Relations  Act  by  refusing  to  recog¬ 
nize  the  resignations  or  by  using  coercion 
in  an  attempt  to  keep  the  members  from 
resigning.  He  did,  however,  rule  that  the 
union  violated  the  National  Labor  Rela¬ 
tions  Act  by  attempting  to  discipline  the 
four  men  after  they  had  submitted  their 
resignations. 

Miller  ruled  that  the  union  violated  the 
NLRB  Act  by  threatening  to  institute 
charges  against  the  four  men  for  failing  to 
remain  members  in  good  standing  while 
performing  work  over  which  the  union 
claimed  jurisdiction. 

“The  law  is  clear  that  a  union  violates 
Section  8(b)(1)(A)  when  it  summons  for¬ 
mer  members  to  appear  before  it  to 
answer  charges  in  regard  to  conduct 
which  occurred  subsequent  to  their  effec¬ 
tive  resignations,”  Miller  said. 

The  case  involved  four  former  mem¬ 
bers  of  the  lTU“Clifford  Scherb,  James 
McNulty,  John  Vincenti,  and  Ronald 
King  of  the  ITU  who  stated  their  intent  to 
leave  the  union  after  they  received  prom¬ 
otions  or  took  new  positions  at  the  news¬ 
papers. 

in  March  of  1977,  King  was  promoted 
to  supervisor  of  the  stockroom  and  in- 
house  printing  department.  King  believed 
the  position  was  outside  of  the  union’s 
jurisdiction,  however,  the  union  believed 
otherwise.  King  submitted  a  written  re¬ 
quest  for  \Vithdrawal  from  the  union,  but 
the  union  refused  to  grant  it,  even  though 
King  stopped  paying  dues. 

In  June  of  1977,  McNulty,  who  had 
been  a  member  of  the  ITU  since  1959,  was 
given  a  new  job  description  as  data  pro¬ 
cessing  manager.  He  was  also  denied  the 
right  to  withdraw  from  the  union,  based 
on  the  union’s  belief  that  he  was  still 
doing  work  within  the  union’s  jurisdic¬ 
tion. 
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Also  in  1977,  Vincenti  was  promoted  to 
manager  of  technical  services  and  in 
1978,  Scherb  was  given  the  new  job  of 
computer  operator  at  the  corporate  com¬ 
puter  center.  Both  were  also  denied  the 
right  to  leave  the  union,  even  though  they 
expressed  their  desire  to  do  so  and  stop¬ 
ped  paying  dues. 

In  letters  dated  December  29, 1978,  the 
four  men  were  advised  that  the  local  unit 
was  taking  action  against  them  for  “con¬ 
duct  unbecoming  a  union  member.” 
They  were  specifically  charged  by  the  un¬ 
ion  with  “failure  to  remain  a  member  in 
good  standing,  while  performing  work, 
over  which  the  union  has  jurisdiction,  and 
in  so  doing  attempting  to  undermine  the 
union’s  jurisdiction.” 

In  his  ruling.  Miller  found  the  ITU’s 
bylaw  Article  XIV,  Section  6  in  its  Book 
of  Laws,  to  be  an  “invalid  restriction  on 
the  right  of  union  members  to  resign  their 
membership  because  it  gives  the  local 
unit  unrestricted  authority  to  withhold 


consent  and  that  by  the  continued  mainte¬ 
nance  of  this  bylaw,  the  International  has 
violated  Section  8(b)  (I)  (A)  of  the 
National  Labor  Relations  Act.” 

Miller  said  the  NLRB  has  “repeatedly 
held  this  bylaw  invalid”  and  cited  an  ear¬ 
lier  board  ruling  which  said,  “it  is  vague, 
setting  no  standards  for  the  evaluation  of 
resignation  requests  submitted  pursuant 
to  its  terms  and  gives  local  unions  power 
to  withhold  consent  in  an  arbitrary  and 
capricious  mannner.” 

Miller  said  since  the  union’s  restriction 
on  resignation  was  invalid  on  its  face,  it 
presented  no  bar  to  resignation.  Thus, 
once  the  members  notified  the  union  of 
their  intent  to  resign,  the  union  could  do 
nothing  to  prevent  them. 

“The  actions  of  each  of  these  indi¬ 
viduals,  indicating  that  they  wished  to 
leave  the  union  and  ceasing  to  pay  dues 
thereafter,  unequivocally  expressed  their 
intention  to  terminate  whatever  rela¬ 
tionship  existed  between  them  and  the 
union,”  Miller  said. 

Miller  ordered  the  union  to  “vacate, 
rescind  and  expunge  all  union  charges 
issued”  against  the  four  men  for  conduct 
that  occurred  after  the  date  of  their  effec¬ 
tive  resignations  from  the  union.  He  also 
ordered  the  ITU  to  rescind  Article  XIV, 
Section  6  of  its  bylaws. 
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Golly,  they  must  have  a  big  bathroom! 


Worldwide  promotion 
of  newspapers  urged 


The  president  of  the  International 
Newspaper  Promotion  Association  cal¬ 
led  for  a  “crusade  to  stamp  out  ignorance 
and  apathy”  through  stronger  efforts  to 
promote  the  world’s  newspapers. 

“When  people  are  uninformed  about 
world  issues,  societies  tend  to  crumble,” 
Donald  B.  Towles,  vicepresident  and 
director  of  public  affairs  for  the  Courier- 
Journal  and  the  Louisville  Times,  said  in  a 
report  delivered  at  the  Europe  division 
meeting  in  London  (September  11). 

“We  are  in  a  battle  not  only  to  promote 
the  value  of  newspapers  but  to  promote 
the  importance  of  a  knowledgeable  and 
educated  public.  We  should  bring  to  the 
attention  of  our  readers  those  issues  great 
and  small  which  tend  to  affect  their 
lives,”  said  Towles. 

Claiming  that  newspapers  in  Europe 
and  in  other  free  nations  around  the  world 
have  fallen  victim  to  an  indifferent  public , 
Towles  said:  “In  all  too  many  cases,  both 
here  in  Europe  as  well  as  in  other  free 
nations  around  the  world,  newspapers 
have  fallen  victim  to  indifference.  In  all 
too  many  cases,  the  great  masses  of  soci¬ 
ety  have  come  to  believe  they  can  be  well 
informed  by  simply  listening  to  the  news 
of  the  world  on  radio  or  watching  a  televi¬ 
sion  news  report  or  by  glancing  through  a 
weekly  news  summary. 

“Granted  that  radio  and  television  can 
bring  immediacy  of  news  to  large  num¬ 
bers  of  people,  they  indeed  cannot  deliver 
the  depth  and  analysis  so  necessary  for 
the  populace  to  get  the  full  report  of  what 
has  happened.  Only  the  newspaper  can 
perform  that  mission. 

“The  problem  facing  you,  as  you  re¬ 
turn  to  your  homes  following  this  confer¬ 
ence,  is  to  communicate  that  need  to 
those  in  your  homelands. 

“It  is  a  global  problem  which  has  not 
been  addressed  properly  or  solved  by  the 
worldwide  newspaper  industry. 

“For  an  industry  dedicated  to  com¬ 
munications,  the  world’s  newspapers  do 
a  poor  job  in  all  too  many  cases  of  getting 
across  the  basic  need  for  newspapers. 

“It  seems  to  me  we  have  forgotten  our 
basic  role  and  mission  as  newspaper 
promotion  executives. 

“That  mission,  simply  stated,  is  to  con¬ 
vince  every  person  in  our  market  areas  of 
the  need  for  a  daily  newspaper. 

“That  mission  is  our  responsibility, 
and  it  is  basic  to  the  survival  of  every 
newspaper  in  the  world. 

“You  should  go  forth  from  this  meeting 
convinced  and  determined  that  you  will 
go  to  any  means,  exert  any  effort,  spend 
any  money,  commit  any  time  to  accom¬ 
plish  this  mission  for  your  newspaper. 
“It  is  not  a  job  you  can  accomplish 


alone.  You  will  need  the  input  from  the 
top  executives  at  your  paper  —  those  in 
distribution  and  advertising  and  news. 
Those  people  should  form  the  nucleus  of 
a  promotion  committee. 

“The  days  when  every  department  at  a 
newspaper  can  perform  its  function  un¬ 
ilaterally  and  without  input  from  other 
departments  are  gone,  thank  goodness. 
The  days  when  individual  departments 
work  behind  closed  doors,  headed  by 
jealous  barons  afraid  and  suspicious  of 
ideas  from  without,  are  gone.  The  days  of 
individual  fiefdoms  in  the  newspaper  in¬ 
dustry  are  gone. 

“To  do  a  proper  job,  you  need  input 
from  your  peers  in  other  parts  of  the 
newspaper.  You  must  take  the  lead  to 
make  certain  that  the  product  you  prom¬ 
ote  is  a  sound  product  which  meets  the 
basic  and  traditional  goals  as  a  com¬ 
munications  tool  valuable  to  every  mem¬ 
ber  of  society. 

“Sound  newspaper  promotion  ideas 
know  no  geograhical  barrier  or  language 
constraints.” 

Emery  to  receive 
teaching  award 

Dr.  Edwin  Emery,  professor,  author 
and  historian  at  the  University  of  Minne¬ 
sota  for  35  years,  was  named  the  recipient 
of  the  1980  Distinguished  Teaching  in 
Journalism  Award  by  the  Society  of  Pro¬ 
fessional  Journalists,  Sigma  Delta  Chi. 

The  third  teacher  from  the  Minneapolis 
campus  to  be  selected  for  the  award  in  its 
15-year  history,  Emery  will  be  honored 
during  the  SPJ,  SDX  national  convention 
in  Columbus,  Ohio,  November  19-22. 

Minnesota  professors  Mitchell  V. 
Charnley  and  J.  Edward  Gerald  were 
honored  in  1968  and  1975  respectively. 

While  Emery  has  earned  national 
attention  as  the  author  of  several  widely- 
used  journalism  textbooks,  nominating 
letters  point  to  his  real  legacies  as  the 
hundreds  of  students  he  trained  for  re¬ 
porting,  editing  and  teaching. 


Grotta  to  teach 

Dr.  Gerald  L.  Grotta,  vicepresident, 
RMH  Research  Inc.,  owned  by  Harte- 
Hanks  Communications, has  joined  the 
Texas  Christian  University  as  associate 
professor  of  journalism.  Grotta  was  a  city 
editor  of  the  Carhondale  {l\\.)Southern 
lllinoisian  and  Watertown  (S.D.)  Public 
Opinion. 


Carol  A.  Beier 


f  Daily  Kansan  editor 
wins  Kilgore  award 

e  Carol  A.  Beier,  a  senior  journalism  ma- 
o  jor  at  the  University  of  Kansas,  was 
t-  named  the  1980  winner  of  the  $2500  Bar¬ 
ic  ney  Kilgore  Award,  sponsored  by  the 
1-  Sigma  Delta  Chi  Foundation. 

1-  The  national  award  competition  is  de¬ 
signed  to  recognize  journalistic  excell- 
is  ence  in  student  members  of  the  Society  of 
Professional  Journalists,  Sigma  Delta 
Chi.  The  award  is  named  for  the  late  Ber¬ 
nard  Kilgore,  who  was  president  of  the 
Wall  Street  Journal  and  an  honorary 
national  president  of  SPJ,  SDX. 

Beier  will  receive  the  cash  award  dur¬ 
ing  the  Society’s  national  convention  this 
ir  November  in  Columbus,  Ohio. 

Four  other  finalists,  who  will  each  re- 
it  ceive  $200  cash  awards  and  special  cer- 
n  tificates  from  the  Foundation,  are:  Jeff 
)-  W.  Barton  of  Kyle,  Texas,  and  Baylor 
University;  Thomas  French  of  Zionsvil- 
is  le,  Ind.,  and  Indiana  University;  Mary  Jo 
ts  Mosher  of  Becker,  Minn.,  and  St.  Cloud 
d  State  University;  and  Carol  Pitts  of  Le 
m  Mars,  Iowa,  and  Drake  University. 

The  winner  and  finalists  were  chosen 
I ,  from  nominations  submitted  by  the  Soci- 
re  ety’s  campus  chapters,  chapter  advisers 
and  professional  members. 
al  Beier,  2 1 ,  worked  this  past  summer  as  a 

y.  Newspaper  Fund  copy  editor  at  the  Au- 
ig  stin  (Tex.)  American-Statesman .  Last 
le  year  she  served  an  internship  as  a  general 
e-  assignment  reporter  for  the  Kansas  City 
Times,  and  was  a  participant  in  a  inten- 
__  sive  12-week  newspaper  management 
program  at  Modern  Media  Institute,  St. 
Petersburg,  Fla. 

Since  transferring  to  the  University  of 
Kansas  from  Benedictine  College  in 
jg’  Atchison,  Kan.,  Beier  has  been  a  repor- 
ter,  copy  editor  and  campus  editor  of  the 
University’s  Daily  Kansan.  This  fall  she 
j.  will  serve  as  editor  of  the  newspaper.  A 
former  National  Merit  scholar,  the  Kan- 
Ij^.  sas  City  native  is  a  member  of  Kappa  Tau 
Alpha,  collegiate  journalism  honorary, 
and  is  also  the  recipient  of  several 
_  academic  scholarships. 
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8  out  of  10  buy  Sunday 
papers  for  ad  content 


Readers  want  the  Sunday  paper  for  its 
news  content  more  than  for  any  other 
reason,  but  almost  as  many,  particularly 
women  and  young  adults,  are  also  seek¬ 
ing  the  advertising. 

A  Newspaper  Advertising  Bureau,  Inc. 
study  on  behalf  of  the  Newspaper  Read¬ 
ership  Project  developed  this  finding 
from  a  survey  of  adult  readers  of  six  Sun¬ 
day  papers  in  five  markets  spread  through 
various  regions  of  the  country. 

Nearly  all  the  readers  (98%)  mentioned 
news  as  a  reason  for  reading  the  last  issue 
of  the  Sunday  paper,  and  8  out  of  lO  (84% 
of  the  women  and  73%  of  the  men)  men¬ 
tioned  advertising. 

Similarly,  among  young  adults,  83%  of 
the  18-29  year  olds  and  84%  of  the  30-44 
year  olds  said  they  had  read  the  last  Sun¬ 
day  paper  for  the  advertising. 

In  further  breakouts  of  the  responses, 
78%  of  the  women  and  52%  of  the  men 
reported  looking  for  the  store  ads,  and  the 
classified  ads  attracted  41%  of  the  women 
and  48%  of  the  men. 

The  survey  answers  also  showed  that 
many  Sunday  paper  readers,  particularly 
the  younger  ones,  are  looking  for  in¬ 
formation  about  movies,  television  and 
other  entertainment.  Overall,  72%  of  the 
respondents  gave  this  reason  for  reading 
the  most  recent  Sunday  paper,  but  among 
the  youngest  group,  the  18-29  year  olds, 
the  proportion  rose  to  86%. 

The  report  notes  that  another  survey 
by  the  Bureau  and  the  Newspaper  Read¬ 
ership  Project  established  that  the  typical 
Sunday  newspaper  includes  6  physically 
separate  sections.  This  latest  study 
shows  that  these  individual  sections, 
even  those  associated  with  one  sex  or  one 
special  interest  group,  attract  high  read¬ 
ership  from  the  newspaper’s  total  audi¬ 
ence,  Leo  Bogart,  executive  vicepresi¬ 
dent  and  general  manager  of  the  Bureau, 
points  out. 

All  6  of  the  Sunday  papers  in  the  study 
carried  “Main  News,”  “Sports”  and 
“Comics”  as  separate  sections.  Overall, 
93%  of  the  total  respondents  reported 
that  they  had  read  the  “Main  News”  sec¬ 
tions;  61%  had  read  the  “Comics”  sec¬ 
tions  and  56%  (77%  of  the  men  and  38%  of 
the  women)  had  read  the  “Sports”  sec¬ 
tions. 

In  addition,  the  6  Sunday  newspapers 
in  the  study  caried  12  other  kinds  of  phy¬ 
sically  separate  sections,  each  of  which 
ran  in  one  or  more  papers.  Of  these,  the 
Sunday  magazines  attracted  the  biggest 
proportion  of  readers  among  respondents 
whose  papers  carried  them;  87%  reported 
reading  the  syndicated  Sunday  maga¬ 
zines  and  86%  read  those  that  were  local¬ 


ly  edited.  Other  separate  sections  in  this 
group  attracted  readers  as  follows:  local, 
city  and  state  news,  80%;  entertainment 
(excluding  tv)  77%;  Tv  log  or  magazine, 
76%;  lifestyle  section,  73%;  society  sec¬ 
tion,  67%;  editorial  opinion  section,  64%; 
travel  section,  59%;  home  and/or  garden, 
56%;  business,  finance,  53%,  and  classi¬ 
fied  section,  46%. 

Carter  to  write 
father’s  biography 

The  late  Hodding  Carter,  Jr.,  who  as 
editor  of  the  Greenville  (Miss.)  Delta 
Democrat-Times  won  a  Pulitzer  prize  for 
his  editorials  on  racial  tolerance,  will  be 
the  subject  of  a  forthcoming  biography 
written  by  his  son,  Hodding  Carter  III, 
who  is  best  known  for  being  Assistant 
Secretary  of  State  for  Public  Affairs  in  the 
Carter  administration. 

The  book  is  scheduled  for  publication 
by  Harper  &  Row  in  1982.  The  publishers 
have  just  completed  arrangements  for  the 
book  with  Owen  Lester  and  Norman  Bro- 
kaw  of  the  William  Morris  Agency. 

Hodding  Carter,  Jr.  died  in  1972  after 
becoming  a  world  famous  journalist  for 
his  editorials  attacking  racists,  isolation¬ 
ists  and  anti-Semites. 


Guild  members  at  the  San  Jose  (Calif.) 
Mercury  and  News  are  not  especially 
happy  with  their  new  contract  that  will 
provide  wage  increase  of  $122.20  over 
three  years  for  reporters,  editors,  photo¬ 
graphers,  retail  ad  salespersons  and 
others  in  key  top  minimum  jobs. 

According  to  a  newsletter  put  out  by 
the  San  Jose  Newspaper  Guild,  Local  98, 
the  new  contract,  which  took  eight 
months  to  negotiate,  “doesn’t  keep  up 
with  the  projected  increases  in  the  cost  of 
living.” 

On  the  other  hand.  The  Newspaper 
Guild’s  international  headquarters  staff 
has  praised  the  San  Jose  contract  as  being 
the  “richest,  directly  negotiated  U.S. 
contract  renewal  in  the  history  of  the 
Guild.” 

The  increases  bring  the  top  miniumum, 
currently  at  $460.08  a  week,  to  $582.28  by 
July,  1,1982. 

Another  feature  of  the  agreement  from 


Davis  group  sold 
to  Pioneer 

Davis  Newspapers,  Inc.,  headquar¬ 
tered  in  Willows,  Calif., was  acquired  by 
Glenn-Colusa  Newspaper  Inc.,  Seattle, 
Wash. 

Included  in  the  sale  are  the  Willows 
Daily  Journal,  Orland  Daily  Unit- 
Register,  and  the  Colusa  County  Farmer 
of  Williams,  and  the  Westside  Graphic,  a 
free  distribution  shopper. 

Joe  Bradley,  most  recently  publisher, 
Winsted lConn.)Citizen ,  was  named  pub¬ 
lisher  and  general  manager  of  all  3  Davis 
newspapers. 

Glenn-Colusa  is  a  member  of  Pioneer 
Newspapers,  a  group  of  13  daily  and  7 
weekly  semi-weekly  newspapers  operat¬ 
ing  in  1 1  states.  James  G.  Scripps  is  board 
chairman  of  Glenn-Colusa. 

•  Edwin  F.  Davis,  president,  Davis 
Newspapers,  started  the  company  with 
the  acquisition  of  the  Willows  Daily  Jour¬ 
nal  in  May,  1953. 

Largest  section 

The  Los  Angeles  Rams,  currently  set¬ 
tled  in  their  new  home  in  Anaheim  Sta¬ 
dium,  were  the  subject  of  the  largest  spe¬ 
cial  section  ever  produced  by  the  Regis¬ 
ter  in  the  75-year  history  of  the  Orange 
County  newspaper.  The  August  10  edi¬ 
tion  featured  %  pages  of  Rams  stories  and 
photos  and  included  full  color,  action 
illustrations  on  the  covers  of  the  four-part 
section. 


the  Guild’s  standpoint  is  improvement  in 
the  Video  Display  Terminal  language.  In 
a  separate  memorandum,  management 
has  agreed  to  provide  adjustable  chairs 
for  copy  editors  and  others  who  use 
VDTs  on  a  regular  basis.  Management 
has  also  agreed  to  provide  foot  rests  and 
devices  to  adjust  the  height  of  the  VDTs, 
where  needed.  Lighting  will  also  be  ad¬ 
justed  to  accomodate  VDT  users  and 
management  will  furnish  glare  shields, 
upon  request,  to  regular  VDT  users. 

The  Guild  was  unable  to  negotiate  a  full 
eye-care  program  for  VDT  users,  but 
management  did  agree  to  provide  glasses 
for  those  whose  doctors  say  they  must 
have  special  eyeglasses  for  the  sole  pur¬ 
pose  of  working  on  a  VDT. 

The  San  Jose  Guild  ratified  the  contract 
by  a  vote  of  208  to  155  in  secret  ballot. 
The  negotiating  team  for  the  Guild  had 
recommended  ratification  of  the  contract 
by  a  4-2  vote. 


San  Jose  guild  unhappy 
with  wage  increase 
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CKICMO  PBESS  CLO.' 


„  ^  .  .  Reduces  price 

By  Dan  Lionel 

"i  — — New  York  Post  has  lowered  the  single 
copy  price  from  30^  to  250.  The  Post 
went  to  300  six  months  ago.  According 
to  its  publisher,  Rupert  Murdoch,  “sales 
have  increased  substantially.”  When  the 
^  paper  reduced  the  price  (September  8), 

^  it  reported  average  daily  sales  were  in 

B  excess  of  650,0(X). 


N.Y.  Post  pleased  with  all  day  paper 

While  the  New  York  Post's  buoyant 
circulation  is  hitting  new  highs,  sporting 
the  legend  “Average  daily  sales  exceed 
650,0(X)”  on  yesterday’s  masthead,  ad¬ 
vertising,  particularly  the  important  re¬ 
tail  store  type,  has  not  kept  pace. 

With  his  recently  instituted  A.M.  edi¬ 
tion  plus  a  new  late  edition  with  com¬ 
plete  stock  closing  prices,  George  Viles, 
executive  vicepresident.  News  Group 
Publications,  Inc,  the  “Post’s  parent 
company,  sees  greater  acceptance  of  the 
paper  by  the  advertising  fraternity. 

“We’re  really  pleased  that  the  News 
pushed  into  becoming  an  all  day  paper 
when  it  announced  its  ‘Tonight’  edi¬ 
tion,”  Viles  told  this  reporter.  “There  is 
an  opportunity  now  to  enhance  our  dem¬ 
ographics  and  gain  circulation  at  the 
same  time.” 

Viles,  a  longtine  associate  of  Rupert 
Murdoch,  having  served  on  the  Murdoch 
publications  in  his  native  Australia,  said 
the  Post  is  the  only  “all  day”  paper  the 
group  owns.  With  5,000  new  dealer  out¬ 
lets,  including  new  distributors  for  the 
A.M.  edition,  all  mainly  located  in  the 
suburbs,  and  with  the  closing  stock 
prices  with  their  appeal  to  homeward 
bound  commuters,  Viles  sees  a  decided 
upward  tilt  to  the  overall  demographics 
of  Post  readers. 

“The  major  stores  are  interested  in  the 
higher  income,  better  educated  suburban 
readership — most  have  branches  in  the 
suburbs,  and,  with  our  new  A.M./P.M. 
thrust  we  will  be  a  highly  efficient 
medium  for  them.” 

While  the  Post  executive  said  he  was 
not  able  to  disclose  specific  figures  for 
the  A.M.  or  late  P.M.  edition  sale,  he 
said  that  all  estimates  “had  been  sur¬ 
passed”  with  a  significant  jump  follow¬ 
ing  Labor  Day  weekend.  “While  we  had 
not  planned  to  increase  our  advertising 
rates  for  the  ‘all  day’  paper  the  sig¬ 
nificant  surge  in  circulation  may  make 
that  necessary,”  he  said. 

Sticking  with  news 

Is  the  paper  planning  any  special  inter¬ 
est  insert  sections  such  as  those  running 
in  the  Times  and  the  News?  To  this  Viles 
said:  “New  York  is  inundated  with  such 
sections.  In  our  view,  readers  buy  a 
newspaper  for  hard  and  lively  news 
coverage,  outstanding  sports  and  finan¬ 
cial  reporting  and  that’s  what  we  give 
them.  We  have  beefed  up  our  financial 
section  be  adding  a  page  daily.  Our  fi¬ 
nancial  editor.  Maxwell  Newton  is  turn¬ 
ing  out  a  provocative  section  called 
‘Your  Business’!” 

Will  the  Post  introduce  zoned 
editions — available  in  both  the  Times 
and  the  News?  “We  have  no  present 


lower  income  readers?  Viles  replied  that 
a  readership  study,  conducted  just  nine 
months  ago  showed  that  the  Post  readers 
had  higher  demographics — better  edu¬ 
cated  and  higher  incomes,  than  the  read¬ 
ers  of  the  News.  “We  expect  to  have 
another  readers  study  in  December,”  he 
said. 

While  the  recent  changes  at  the  Post 
have  resulted  in  the  addition  of  major 
retailer  and  a  national  automotive  ac¬ 
count,  classified  has  seen  a  big  jump  in 
help  wanted  advertising  with  a  two  page 
spread  of  employment  adency  advertis¬ 
ing  that  runs  every  Monday  in  conjunc¬ 
tion  with  an  editorial  feature  on  job  hunt¬ 
ing.  Supporting  the  new  feature  is  strong 
ROP  promotion  including  a  front  page 
banner  directing  readers  to  the  pages. 

“We  believe  our  new  morning  edition 
will  add  great  impact  to  our  effectiveness 
as  a  classified  medium,”  Viles  said. 
Soon  to  be  unveiled  will  be  a  column  on 
the  classified  real  estate  pages  dealing 
with  problems  of  house  hunting. 

Because  of  the  many  questions  relat¬ 
ing  to  the  Post’s  recent  innovations,  the 
paper  is  hosting  a  breakfast  on  Sup- 
tember  16  to  which  200  advertisers  have 
already  accepted  invitations.  They’ll 
hear  from  Murdoch,  Viles  and  ad  man¬ 
ager  Peter  Anderson. 


George  Viles 

plans  to  do  so,”  said  Viles,  “although  we 
have  the  press  capacity  and  we  will  con¬ 
sider  going  that  route  when  the  dust  set¬ 
tles  on  our  morning  edition  circulation.  If 
the  numbers  can  justify  it,  we’ll  do  it.” 
As  for  implementing  a  previous  plan  to 
start  a  separate  morning  paper,  which 
was  stymied  by  a  union  dispute,  Viles 
said  there  was  no  longer  a  need  for  the 
paper. 

What  about  the  general  belief  held  by 
some  advertisers  that  sensational  news 
treatment  such  as  the  Post  features  on  its 
up  front  pages  attracts  less  educated  and 


REBATE — Hank  Hedberg,  (left)  West¬ 
ern  Dailies  national  newspaper  adver¬ 
tising  salesman,  presents  a  check  to 
Dave  Arnold,  vicepresident/media  and 
administrative  development  of  Leo  Bur¬ 
nett  for  $7,000  reflecting  that  amount  of 
rebate  which  was  earned  on  the  Phillip 
Morris  account  through  the  use  of 
NEWSPLAN  in  the  Pomona  (Calif.)  Prog¬ 


ress  Bulletin  and  the  Ontario  (Calif.) 
Report,  two  newspapers  owned  by  the 
Donrey  Media  Group.  Leo  Burnett  and 
Phillip  Morris  have  stated  that  this  type 
of  rebate  will  immediately  be  plowed 
back  into  additional  newspaper  activ¬ 
ity.  Accompanying  Dave  Arnold  from 
Leo  Burnett  is  on  the  Left,  Stephanie 
Castelli  and  Dawn  Banas,  print  buyers. 
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The  Kansas  City  StarlTimes  was  the 
first  newspaper  to  install  our  new 
mailroom  ^stem — the  Goss 
News-trac®  II.  “This  choice  was 
based  on  more  than  a  year  of 
in-depth  study  of  available  systems,” 
says  James  H.  Hale,  president 
and  publisher  of  The  Kansas 
City  Star  Company,  “and  I  firmly 
believe  that  News-trac  II  is  the  l^st 
on  the  market  today  to  suit  our  needs, 

Charles  Geoi^ge,  vice-president, 
production,  is  equally  enthusiastic. 
Says  he:  “If  this  system  lives  up  to 
our  expectations,  it  will  revolu¬ 
tionize  newspaper  distribution 
operations  across  the  country.” 

And  what  are  those  expectations? 


An  increase  in  throughput  which 
will  permit  later  deadlines  and  more 
up-to-date  news.  Increased  handling 
of  advertisers’  preprinted  inserts. 

An  estimated  1%  savings  in 
mailroom  newsprint  waste.  Daily 
accountability  reporting.  And  a 
built-in  growth  factor  of  10-12  years. 

The  system  consists  of  five  major 
subsystems:  lap  stream  conveyor,, 
untied  bundle  handling  equipment, 
tied  bundle  distribution  system, 
control  system  (including  three 
VDT  terminals  —  two  in  the 
mailroom,  one  in  the  press  room), 
and  a  production  control  system. 

“Among  News-trac  II’s  unusual 
features,”  says  Charles  George,  “are 
its  oversdl  simplicity  and  its  unique 


entiy  device.  But  its  most  reas¬ 
suring  advantage  can  be  summed 
up  in  one  word:  Goss.  It’s  a  name  we 
hold  in  the  highest  esteem.” 

For  more  information, 
contact  Graphic  Systems  Division, 
Rockwell  International,  3100  South 
Centrjd  Avenue,  Chicago,  IL  60650. 
Phone:  312/656-8600. 

The  Goss  systems  solution 
to  printing  production. 


Rockwell 

International 
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Environmental  activist  Tom  Me  Auliffe: 


"When  it  comes  to  deaning  sdr, 

Ill  match  this  Bethlehem  "dust  catcher 
against  any  in  the  steel  industry/' 


Tom  McAuliffe,  a  combustion 
engineer  at  Bethlehem’s  Steelton, 
Pa.,  plant,  "just  grew”  into  his 
environmentalist  role... as  did 
many  of  the  thousand  other  people 
whose  jobs  keep  them  active  in 
Bethlehem  Steel's  environmental 
control  program. 

As  Tom  explains  it:  "The  fuel 
department  has  always  been  in¬ 
volved  with  water  mains  and  air 
ducts.  So  it  was  only  natural  for  our 
department  to  take  over  the  plant’s 
efforts  to  control  air  and  water 
pollution. 

"Back  in  the  sixties,  the  plant 
changed  over  to  electric  furnaces 
and  immediately  installed  its  first 
baghouse.  That  million  system 
still  collects  about  85  percent  of  the 
emissions  generated  by  the  steel¬ 
making  operation!’ 


Baghouses  operate  like  giant 
vacuum  cleaners.  Huge  fans  pull  the 
dust-laden  air  through  filter  bags. 
The  5,000  bags  hanging  in  No.  2 
baghouse,  each  a  foot  in  diameter 
and  33  feet  long,  filter  1,600,000 
cubic  feet  of  air  every  minute.  The 
bags  are  shaken  periodically, 
causing  the  particles  trapped  in  the 
bags  to  fall  into  bins.  The  particles 
are  then  collected,  pelletized,  and 
disposed  of  on  a  plant-site  landfill. 


But  in  the  early  seventies,  the  EPA 
came  up  with  tougher  clean-air  tar¬ 
gets.  And  that’s  when  Tom  "really 
got  involved!’ 

"From  day  one!’  he  remembers, 

"I  lived  with  the  No.  2  baghouse 
project.  I  was  involved  in  every¬ 
thing... design,  engineering,  con¬ 
struction,  start-up,  everything.  We 
built  it  ‘top  of  the  line!  and  it  shows. 

"The  original  baghouse  collects 
the  particles  in  the  air  that’s  pulled 
out  of  the  furnaces.  What  it  doesn’t 
get  are  the  particles  that  escape 
when  the  furnace  cover  is  off,  or 
that  leak  out  through  the  cover  from 
the  spaces  around  the  electrodes. 
That’s  the  job  of  baghouse  No.  2. 
When  those  particles  rise  with  the 
hot  air  to  the  peak  of  the  roof, 
they’re  drawn  into  No.  2  baghouse 
where  they’re  filtered  out  of  the  air 
and  collected. 

Five  times  as  much  money 
(and  a  lot  more  energy)  to 
collect  one-sixth  as  much  dust 

"No.  2  baghouse  cost  about  five 
times  what  No.  1  cost— $13  million 
versus  $2y2  million.  It’s  six  times 
larger  and  pulls  six  times  more  air 
through  its  bags  every  minute.  But 
in  all  that  air  there’s  only  one-sixth 
the  amount  of  dust  that’s  in  the  air 
cleaned  by  No.  1. 

"Both  baghouses  run  all  the  time 
the  furnaces  are  working  and 
together  pick  up  better  than  98 
percent  of  the  emissions!’ 


Bethlehem’s  commitment: 
to  do  what  is  necessary  to 
protect  public  health 

Tremendous  improvements  have 
already  been  made  in  the  environ¬ 
mental  area,  but  at  tremendous  cost. 
At  Bethlehem,  for  example,  we’ve 
already  spent  $700  million  for  pollu¬ 
tion  control  equipment  at  our 
various  operations. 

We’re  committed  to  continue  with 
programs  that  will  control  approx¬ 
imately  95  percent  of  our  pollutant 
emissions  and  discharges.  But  we 
also  believe  there’s  a  limit.  To 
require  industry  to  remove  the  last 
traces  of  pollution,  to  "purify”  the 
air  and  water  beyond  what  is  neces¬ 
sary  to  protect  public  health,  does 
not  make  good  economic  or  energy 
sense. 

Our  position  is  clearly  explained 
in  our  booklet  Steelmaking  and  the 
Environment,  which  includes  our 
Statement  on  Environmental 
Quality  Control.  If  you  would  like 
a  copy,  write:  Public  Affairs  Dept., 
476  Martin  Tower,  Bethlehem  Steel 
Corporation,  Bethlehem,  PA  18016. 

Bethlehem  I 


NCAA  plans  two  national 
newspaper  supplements 


By  John  Consoli 

Universal  Press  Syndicate  representa¬ 
tives  will  begin  visiting  newspapers 
around  the  country  this  week  to  offer 
them  the  opportunity  to  carry  two,  32- 
page,  four  color  college  sport  supple¬ 
ments  in  August  and  November  of  1981. 

The  supplements  will  be  published  by 
College  Sports  Supplements,  Inc.,  a  cor¬ 
poration  that  includes  six  organizations 
including  the  National  Collegiate  Athletic 
Association.  A  supplement  on  college 
football  will  be  distributed  in  August  and 
another  on  college  basketball  will  be  dis¬ 
tributed  in  November.  One  newspaper  in 
each  market  will  be  offered  the  exclusive 
right  to  distribute  the  supplements  at  no 
charge. 

“What  we  are  proposing  is  a  supple¬ 
ment,  unlike  Parade  or  Family  Weekly, 
that  will  be  free  of  charge  to  newspap¬ 
ers,”  said  Wallace  Renfro  of  College 
Sports  Supplements.  “It  can  be  used  as  a 
supplement  to  whatever  the  newspapers 
do  locally  in  their  football  and  basketball 
coverage.  It  will  be  very  attractive  and 
will  carry  advertising  because  that  is  the 


only  way  we  can  offer  it  to  the  newspap¬ 
ers  free. 

“The  primary  goal  of  the  supplements 
is  to  get  information  about  college  sports 
into  as  many  homes  as  possible,”  said 
Renfro.  “At  the  same  time  they  will  offer 
a  service  to  newspapers  which  might  not 
be  able  to  provide  this  kind  of  coverage 
on  their  own.” 

The  supplements,  he  said,  will  not  be  in 
competition  with  any  of  a  newspaper's 
local  coverage  because  the  supplements 
cannot  go  into  as  much  depth  on  a  par¬ 
ticular  conference  or  team  like  the  local 
newspaper  can  do. 

What  the  supplements  can  do.  he  feels, 
is  to  free  up  space  in  a  newspaper’s  sports 
section  that  is  normally  devoted  to 
national  collegiate  sport  preseason 
round-ups  so  that  this  space  can  be  used 
for  greater  coverage  of  local  teams. 

Renfro  said  it  will  also  be  a  strong 
editorial  tool  for  smaller  newspapers  that 
do  not  have  large  enough  staffs  to  provide 
an  in-depth  preview  of  college  sports. 

Any  size  newspaper  will  be  eligible  to 
carry  the  supplements.  Renfro  said,  but  if 


a  major  market  newspaper  has  circulation 
in  suburban  areas,  the  smaller  papers  in 
those  areas  will  not  be  eligible  to  carry  the 
supplements  because  of  the  overlap  from 
the  larger  newspaper. 

The  supplements  will  include  all  Divi¬ 
sion  I  team  schedules,  statistics,  articles 
of  national  significance,  six  regional  fea¬ 
tures,  roundups  for  regionals,  and  Divi¬ 
sion  II  and  Division  III  team  roundups. 
There  will  be  four-color  pictures 
throughout. 

National  advertising  for  the  supple¬ 
ments  will  be  sold  by  a  national  rep  which 
has  not  yet  been  selected,  Renfro  said. 
The  money  taken  in  for  the  advertising 
will  pay  for  the  production  costs  and  en¬ 
able  the  supplements  to  be  offered  free  of 
charge  to  the  newspapers. 

Sixteen  page  prototypes  of  the  two  sup¬ 
plements  were  printed  up  this  week.  Ted 
Findlay  of  U niversal  Press  Syndicate  was 
the  editor  of  the  prototype  supplements 
and  John  Smith  of  the  Chicago  Tribune 
was  in  charge  of  graphic  design.  Both  are 
expected  to  retain  those  positions  for  the 
actual  supplements,  due  out  next  fall. 

Editorial  copy  for  the  two  supplements 
will  be  provided  by  members  of  the  U.S. 
Basketball  Writers  Association  and  the 
Football  Writers  Association  of  America. 

The  project  has  been  underway  for 
more  than  18  months.  At  first  the  NCAA 
studied  the  idea  of  putting  out  a  monthly 
magazine.  Renfro  said  it  was  found  that 
this  would  have  required  a  multi-million 
dollar  investment.  The  NCAA  decided 
this  was  not  a  project  it  should  be  in¬ 
volved  in. 

From  this  idea  was  conceived  that  of  a 
nationwide  supplement  for  Sunday  news¬ 
paper  distribution. 

In  addition  to  the  two  writers’  associa¬ 
tions  and  the  NCAA,  other  organizations 
which  make  up  College  Sports  Supple¬ 
ments,  Inc,  include  two  coaches  associa¬ 
tions  and  the  College  Sports  Information 
Directors  Association. 

The  NCAA  executive  committee  au¬ 
thorized  a  $75,000  loan  as  development 
money  for  the  project. 

Renfro  said  the  supplements  will  first 
be  presented  to  the  newspapers.  Once  a 
listing  of  newspapers  that  will  carry  the 
supplements  is  put  together,  sales  pre¬ 
sentations  will  be  made  to  potential 
national  advertisers.  He  said  by  mid- 
October,  a  representative  listing  of  news¬ 
papers  that  have  indicated  a  desire  to  dis¬ 
tribute  the  supplements  should  be  put 
together. 

Renfro  said  if  two  newspapers  in  a  mar¬ 
ket  want  to  carry  the  supplements,  it  will 
be  up  to  Universal  Press  Syndicate  to 
decide  which  one  will  get  the  rights. 

“I  believe  the  first  offer  will  be  made  to 
the  newspaper  with  the  largest  circulation 
in  a  market,  although  that  doesn’t  neces¬ 
sarily  have  to  be  the  case,”  Renfro  said. 

If  the  supplements  prove  to  be  success¬ 
ful,  they  will  become  an  annual  insert  for 
newspapers  to  distribute. 


The 

RANSBOnOM 
XR-2000 
“Recirculating” 

System 

is  the  Most  Advanced 
Silver  Recovery 
System  Today  in 
the  Graphic  Arts 
Industry _ 

□  Recovering  20  to  35%  more  silver 
than  conventional  terminal  systems 

□  Discover  how  this  unique  new  system 
can  make  your  silver  recovery  more 
efficient  —  and  more  profitable  —  than  you 
imagined  possible! 

□  Write  or  call  for  additional  information. 

Optimum  silver  recovery  from 
the  people  who  know  it  best . . . 


Springfield  Silver 
Service,  Inc. 

•  manufacturers 

•  refiners 

•  wholesalers 


10815  State  Route  161 
P.O.  Box  89 

Mechanicsburg,  Ohio  43044 
(513)  834-2293 
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Free!  To  reporters  and  editors. 
Answers  all  your  questions 


on  chiropractic. 


CLIP  AND  MAIL 

Public  AfEdrs  Department 
American  Chiropractic  Association 
2200  Grand  Avenue 
Des  Moines,  Iowa  50312 

Please  send  me  your  Handbook  for  Media. 
I  understand  there  is  no  cost  or  obligation. 


No  doubt  you  know  that  chiropractic  is  a 
natural  health  method  that  does  not  use 
drugs  or  surgery.  Perhaps  you  know 
that  it  is  the  second  largest  healing  art 
in  the  world.  But  how  much  impor¬ 
tant  information  do  you  know  — 
about  chiropractic  procedures, 
about  recognition,  about  its  suc¬ 
cess,  about  its  research,  about  the 
doctor  of  chiropractic’s  training, 
etc? 

Don’t  depend  on  hearsay.  Get 
the  facts.  And  get  them  from  a 
reliable  source. 


AMERICAN  CHIROPRACTIC 
ASSOCIATION 

2200  GRAND  AVENUE 
DES  MOINES.  IOWA  50312 


Name 
Title  . 


Representing 
Address  _ 


City  &  State 
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Can  publisher  sue  his  paper? 


Wayne  Lee 


Law  firm  retained 

Alton  (111.)  Evening  Telegraph  has  re¬ 
tained  Jenner-Block,  a  law  firm,  to  handle 
post-trial  legal  work  resulting  from  $9.2 
million  libel  verdict  returned  against  the 
newspaper.  The  verdict,  ordered  by  a 
jury,  orders  the  paper  to  pay  $6.7  million 
in  punitive  damages  to  James  Green,  an 
Alton  construction  contractor,  for  a 
memo  that  was  written  and  sent  to  the 
U.S.  Justice  Department  by  reporters 
who  were  investigating  possible  gangs¬ 
ters  ties. 
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Simi  Valley  (CaVif. )Enterprise  editor 
and  publisher,  Wayne  Lee, has  Joined  the 
list  of  celebrities  who  find  themselves  im¬ 
mortalized  in  daily  comic  strips. 

Lee  is  the  model  for  the  character  Yang 
Lee,  who  appears  regularly  in  the  Lum¬ 
ped  comic  strip.  The  strip  is  drawn  exclu¬ 


sively  for  the  Enterprise,  which  is  a  mem¬ 
ber  of  the  Harris  group,  by  Simi  Valley 
artist  resident  Phil  Mendez. 

Lee’s  entry  into  the  strip  was  a  surprise 
to  the  publisher  who  later  joked,  “If  Men¬ 
dez  doesn’t  watch  himself,  I  may  have  to 
become  the  first  publisher  to  sue  his 
own  newspaper  for  libel.” 


Plant  renovation 
project  started 

Indianapolis  Star  and  News  have  be¬ 
gun  work  on  a  two-phase  building  project 
that  includes  a  four-story  addition  and 
extensive  renovation  of  its  existing  plant. 

The  23,000  square  foot  addition  is  sche¬ 
duled  for  completion  early  in  1981,  with 
the  remodeling  expected  to  be  completed 
a  year  later. 

All  of  the  basement  and  part  of  the  first 
floor  in  the  addition  will  be  designated  for 
newsprint  storage,  with  the  balance  of  the 
first  floor  to  be  used  for  a  new  employee 
entrance,  lobby,  restrooms,  security  con¬ 


trol  center,  quiet  room  for  pressroom  em¬ 
ployees,  and  two  passenger  elevators. 

The  second  floor  will  house  expanded 
editorial  and  newsroom  offices  of  the 
News  and  a  new  photography  studio  for 
both  papers. 

An  employee  cafeteria,  media  room  for 
sales  presentations,  and  a  museum  will 
occupy  the  third  floor.  The  fourth  floor 
will  provide  for  expansion  of  the  news¬ 
papers’  circulation  department. 

Following  completion  of  the  addition, 
several  areas  of  the  existing  plant  will  be 
remodeled  to  provide  additional  space  for 
the  Star  editorial  department  and  news¬ 
rooms,  public  relations  and  promotion, 
personnel,  and  the  electronic  production 
systems  center. 
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ADVERTISEMENT 


Accuracy  in  Media 

!Sy  dJxuins. 


Campaign 

coverage 

degenerates 


WASHINGTON — “If  something  strange  happens,  or  if  he 
makes  another  gaffe,  call  me."  After  making  that  statement  to  a 
colleague,  a  reporter  for  Time  Magazine  walked  out  of  the  hall 
where  Ronald  Reagan  was  about  to  address  the  international 
convention  of  the  B'nai  B'rith.  The  reporter  already  had  a  copy 
of  the  speech  and  was  obviously  not  interested  in  how  this  major 
Jewish  organization  would  receive  the  Republican  candidate. 
He  retired  to  his  room  in  a  local  Washington  hotel. 

The  reporter's  comment  illustrates  the  mind-set  of  some  of  the 
Big  Media  journalists  covering  the  presidential  campaign.  Noth¬ 
ing  “strange"  happened  and  Gov.  Reagan  didn't  make  another 
“gaffe."  But  the  reporter  missed  the  rousing  reception  that 
Reagan  got  when  he  delivered  a  strong  attack  on  the  Carter 
Administration's  foreign  and  domestic  policies.  It  was  a  recep¬ 
tion  that  surpassed  the  ones  given  one  day  later  to  independent 
John  Anderson  and  President  jimmy  Carter.  But  the  Time 
Magazine  reporter  couldn't  make  this  relevant  comparison, 
since  he  wasn't  there  to  record  it. 

The  American  people,  from  all  indications,  want  the  issues 
discussed  in  this  campaign.  But  the  media  do  not  seem  to  want 
to  oblige  them.  This  tendency  was  observed  during  the  primary 
campaign  by  John  Connally,  a  former  candidate  for  the  Republi¬ 
can  nomination  for  President,  who  recently  told  the  Washington 
journalism  Review:  “I  don't  think  they  (the  media)  dealt  with  the 
issues  at  any  time — that  I  raised  or  anybody  else  raised."  Con¬ 
nally  charged  that  media  attention  was  focused  on  “peripheral 
issues,"  such  as  how  much  money  did  you  raise?  and  who's  for 
you?  The  former  Texas  Governor  said  that  he  pointed  out  to  the 
media  after  two  news  conferences  during  the  campaign  that 
“not  a  single  question  had  been  asked  about  issues.  And  I  said, 
'Maybe  I'm  missing  something  in  this  campaign  this  year.'  " 

Something  is  definitely  missing  from  the  campaign  this  year. 
And  Ronald  Reagan  well  knows  what  the  problem  is.  He  has 
found  the  media  to  be  far  more  interested  in  what  they  choose  to 
describe  as  his  "gaffes"  than  in  the  substance  of  his  serious 
policy  pronouncements.  The  recent  flap  over  Reagan's  remark 
about  Carter  “opening  his  campaign  down  in  the  city  that  gave 


birth  to  and  is  the  parent  body  of  the  Ku  Klux  Klan"  is  an 
excellent  example.  That  was  an  off-hand  remark  that  Reagan 
made  in  Detroit  on  Labor  Day,  when  he  joked  with  a  man  in  the 
crowd  who  was  wearing  a  jimmy  Carter  mask.  It  was  built  by  the 
media  into  a  major  flap.  The  Klan  story  was  the  lead  item  on  all 
three  network  evening  TV  shows  that  following  night,  with  ABC 
and  NBC  giving  it  about  5  minutes,  and  CBS  giving  it  4  minutes. 
That  is  an  extraordinary  anx)unt  of  time  for  a  network  news  story. 
On  September  3,  the  Washington  Post  carried  a  31  column-inch 
story  about  it  that  began  on  page  one.  The  substance  of  what 
Reagan  had  said  in  Detroit  about  trying  to  halt  the  flood  of 
Japanese  auto  imports  and  eliminate  unnecessary  regulations 
that  were  causing  problems  was  reported  on  page  2. 

Reagan  was  clearly  wrong  in  implying  some  association  be¬ 
tween  Carter  and  the  Klan,  and  he  later  apologized  for  his  re¬ 
marks.  But  Senator  Paul  Laxalt,  chairman  of  the  Reagan-Bush 
Committee,  has  pointed  out  a  striking  contrast  between  the 
media  treatment  of  Reagan's  remark  and  the  treatment  of  a  far 
nastier  effort  by  Secretary  of  Health  and  Human  Services,  Pa¬ 
tricia  Harris,  to  link  Reagan  with  the  Klan.  In  a  streech  in  Dallas 
last  month.  Miss  Harris  said  that  when  Reagan  sjxMks  Uo  blacks 
“many  will  see  the  spc>cter  of  a  while  sheet  behind  him."  S|ieak- 
ing  in  Los  Angeles,  Harris  asked  why  it  had  taken  Reagan  a  week 
to  reject  an  endorsement  by  the  Klan.  She  said  the  Klan  had  said 
the  Republican  Platform  sounded  like  it  had  been  written  by  a 
Klansman. 

This  premeditated  mudslinging  has  not  been  disavowed  by 
President  Carter,  nor  has  Secretary  Harris  tendered  any 
apologies.  The  smear  has  not  been  the  subject  of  lengthy  and 
indignant  reports  on  the  evening  television  news  shows. 

The  double  standard  in  media  treatment  of  gaffes  was  illus¬ 
trated  when  President  Carter  told  Zimbabwe's  Prime  Minister 
Robert  Mugabe  on  August  27  that  he  wanted  to  “observe  very 
closely  the  techniques  that  you  have  used  in  your  successful 
political  effort."  Voter  intimidation  was  a  big  factor  in  Mugabe's 
victory.  The  media  did  not  jump  on  that. 
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Newspeople  in  the  news 


Harry  L.  Logan  formerly  city  editor  of  the 
Columbia  (S.C.)  Record,  was  named 
news  editor  of  The  State  and  will  have 
responsibility  for  daily  coordination  and 
direction  of  the  entire  news  report  of  the 
Columbia  newspaper. 

Tom  Hennessey  moves  from  sports  editor 
of  the  Detroit  Free  Press  to  become 
general  local  columnist  of  the  Long 
Beach  (Calif.)  independent.  Press — Tele¬ 
gram. 

Gerald  Merrell,  reporter,  was  appointed 
city  editor,  succeeding  Terry  Sattoria, 
who  becomes  science  writer.  Bob 
Andrew,  reporter,  was  promoted  to  assis¬ 
tant  city  editor. 

9|c  ♦  ♦ 

Gene  Kincy,  formerly  advertising  mana¬ 
ger  at  Donrey  Media  Group’s  Rogers 
(Ark.)  Daily  News,  was  promoted  to 
general  manager  of  the  Oskaloosa  (Iowa) 
Herald.  He  joined  Donrey  in  1943  as  an 
account  executive  at  the  Daily  News. 

:|c  3)c  4c 

Boyd  Christiansen,  an  internal  auditor 
with  Gannett  Co.,  Inc.,  Rochester,  N.Y., 
was  named  controller  of  the  Fort  Myers 
News — Press,  succeeding  Thomas  R 
Maginn,  who  was  named  controller  of  the 
Capital  Newspaper  Division  of  the 
Hearst  Corp.  in  Albany,  N.Y.  Chrisitan- 
sen  joined  Gannett  in  1979. 


Don  Schulz  is  the  new  assistant  national 
advertising  manager  of  the  Detroit  Free 
Press.  Schulz  has  been  a  salesman  in  the 
national  advertising  department  since 
December  of  1978. 

*  ♦  * 

Bill  Burnett,  news  editor  of  the  Lewiston 
(Idaho)  Tribune,  joined  the  San  Francis¬ 
co  Examiner’s  news  desk. 

9|c  3|c  4c 

Chris  Bonney  was  named  assistant  direc¬ 
tor  of  research  for  Media  General,  Inc., 
Richmond,  Va.  He  joined  Media  General 
in  1975  in  the  circulation  department  of 
the  Richmond  News  Leader  and  moved 
to  the  research  department  in  1978. 

4:  4:  * 

Bill  Nachman,  previously  a  general 
assignment  writer  with  the  Savannah 
Evening  Press,  is  now  on  general  assign¬ 
ment  with  the  York  Town  Crier  in  York- 
town,  Virginia. 

4:  4(  4: 

William  N.  Roensgen,  editor  of  the  Billings 
(Mont.)  Gazette,  was  appointed  pub¬ 
lisher  of  the  Helena  (Mont.)  Independent 
Record.  He  succeeds  Ronald  J.  Semple, 
who  became  publisher  of  the  Winona 
(Minn.)  Daily  News,  in  August  following 
its  acquisition  by  Lee  Enterprises  in  July. 

4c  4(  4( 

Lt.  Colonel  C.  P.  Lewis  of  Capistrano 
Beach,  California,  was  named  to  fill  the 


MOVES  TO  NORFOLK - Bob  Lynn  has 

moved  from  graphics  director  of  the 
Charleston  (W.Va.)  Gazette,  to  director 
of  photography  for  the  Virginian — Pilot 
and  the  Ledger — Star,  Norfolk.  Before 
joining  the  Gazette  three  years  ago,  Lynn 
was  a  reporter — photographer  for  the 
Los  Angeles  Times  four  years  and  the  Cin¬ 
cinnati  Enquirer  II  years.  Lynn  will  be  one 
of  the  featured  speakers  on  the  23rd 
annual  cross — country  Flying  Short 
Course  of  the  National  Press  Photo¬ 
graphers  Association  September  20-28 
with  stops  in  Louisville,  Dallas,  San  Fran¬ 
cisco,  and  Andover,  Mass. 


Mike  Anderson,  former  sports  editor  of 
the  Cookeville  (Term.)  Dispatch,  was 
named  sports  editor  of  the  Gallup  (N.M.) 
Independent,  and  William  Lunt,  former 
circulation  director  with  the  Eureka 
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newly — created  post  of  public  affairs 
advisor  to  the  Commanding  General,  4th 
Marine  Aircraft  Wing.  The  assignment 
makes  Lewis,  a  combat  correspondent 
through  three  wars,  the  public  relations/ 
media  consultant  for  the  Marine  Air  Re¬ 
serve.  The  reservist  will  continue  in  his 
capacity  as  president  and  publisher  of 
Gallant/Charger  Publications. 

♦  ♦  ♦ 

Robert  H.  Beck,  publisher  of  the  Roswell 
(N.M.)  Daily  Record,  was  reappointed  to 
the  Governor’s  Organized  Crime  Preven¬ 
tion  Commission  for  a  third  term  by  Gov¬ 
ernor  Bruce  King.  Beck  is  presently  vice 
chairman  of  the  commission. 


(Calif.)  Times — Standard,  city  circulation 
director. 

*  4(  4: 

Julie  Upham  was  promoted  to  managing 
editor  of  the  Medford  (Mass.)  Daily  Mer¬ 
cury, succeeding  Charlotte  B.  Berman  . 
Upham  began  with  the  Daily  Mercury  in 
1967  and  covered  nearly  every  beat  on  the 
newspaper. 

4:  4c  4e 

Christy  Groszek,  formerly  with  the  Dewey 
(Okla.)  Herald — Record,  was  named 
school  and  education  reporter  by  the 
Corsicana  Daily  Sun,  and  Ray  Mayo,  for¬ 
mer  news  editor,  was  promoted  to  man¬ 
aging  editor. 


the  most 
experienced  dim 
in  newspaper  executive 
recruitment. 

More  than  15  years  experience  as  specialists  in  the  industry. 
For  a  confidential  discussion,  call  312-394-9330. 

6c  S^O'm^uz/ny' 

^  ONE  CROSSROADS  OF  COMMERCE 
ROLLING  MEADOWS,  ILLINOIS  60008 


Carl  Youngs 


Mike  Walker 


24 


EDITOR  &  PUBLISHER  for  September  13,  1980 


Appointment  of  key  news  and  marketing 
exectivies  for  Europe,  Middle  East  and 
Africa  was  announced  by  the  Associated 
Press  with  Alexander  Frere  named  news 
editor  succeeding  Leon  Daniel,  who  is  re¬ 
turning  to  the  United  States.  Lawrence  T. 
Olsen  was  named  marketing  manager  for 
the  same  area,  and  Robert  F.  Dacey  was 
appointed  division  comptroller  and  busi¬ 
ness  manager. 

Frere  served  as  European  sports  editor 
from  1973,  and  for  the  past  four  years 
Olsen  was  regional  executive  at  Phi¬ 
ladelphia.  Dacey  joined  UPI  in  1979  from 
an  international  accounting  firm. 


Daniel  succeeds  Richard  H.  Growald  as  PROMOTED  Ron  Thornburg  is  the 
the  news  service’s  chief  roving  corres-  newly  named  executive  editor  of  the  Fort 
pondent  in  the  United  States.  Growald  Myers  (Flo.)  News-Press,  assuming  the 
will  remain  in  New  York,  where  he  is  to  position  vacated  by  George  Bloke,  who  is 
assume  new  duties  to  be  announced  soon. 

Daniel,  based  in  London  as  European 
news  editor  for  the  past  three  years,  will 
continue  the  regular  feature  “We  Amer¬ 
icans”  and  participate  in  major  spot  news 
coverage. 


CARTOONIST  APPOINTED - Bill 

Day,  a  New  York  Post  cartoonist,  has  just 
changed  home  base,  moving  to  the  Phi¬ 
ladelphia  Bulletin  as  editorial  cartoonist. 
His  cartoons  will  appear  five  days  a  week 
on  the  editorial  page.  Day  worked  for 
several  southern  papers  before  joining  the 
Post.  In  1979,  he  won  the  New  York  Page 
One  Award  for  the  best  editorial  cartoon 
of  the  year. 


now  executive  editor  of  the  Cincinnati  En¬ 
quirer.  Thornburg  had  been  managing 
editor  of  Today  in  Brevard  County  on 
Florida's  east  coast  since  1978.  He  also 
served  in  various  posts  including  metro 
editor  and  assistant  news  editor  during 
Daniel  joined  UPI  in  1956 ,  became  a  war  years  with  Today, 
correspondent  in  Vietnam  and  subse¬ 
quently  was  a  correspondent  in  Japan  and 
North  Asia  and  later  manager  for  Thai¬ 
land,  chief  correspondent  for  South  Asia 
and  for  East  Asia,  as  well  as  general  news 
editor  for  Asia.  He  then  headed  the  wire 
service  news  operation  in  Europe,  Mid- 
Dan  Bivins,  formerly  with  the  Monroe  die  East,  and  Africa. 

(La.)  Morning  World  and  the  Baton 
Rouge  Morning  Advocate,  was 
appointed  vice  chancellor  of  Louisiana 
State  University,  Baton  Rouge. 


ginning  in  1974  before  becoming  managing 
editor  of  the  Allentown  (Pa.)  Morning 
Call  and  mo^t  recently,  executive  editor 
in  Camden. 

*  «  « 

Ted  Phillips,  publisher  of  the  Seminole 
(Okla.)  Producer,  was  named  to  a  special 
committee  of  the  Oklahoma  Legislative 
Council  to  study  state  funding  needs  on 
street,  road  and  highway  systems. 


Gregory  J.  Bucci  was  named  editor  of  the 
Palo  Verde  Valley  Times,  Blythe,  Cali¬ 
fornia.  Bucci  formerly  was  editor  of  the 
Glendale  (Ariz.)  Star  and  the  Peoria 
(Ariz.)  Times. 


Jerry  Bellune,  former  executive  editor  of 
the  Camden  (N.J.)  Courier -Post,  was 
named  editor  of  the  editorial  page  of  the 

Philadelphia  Bulletin,  effective  Septem-  Mary  Ann  Williams  was  named  newspap- 
Patrick  Lozito  is  the  newly  appointed  ber  29.  Bellune  succeeds  John  McCuI-  er  in  education  coordinator  for  Sentinel 
director  of  the  New  York  Press  Associa-  lough,  who  is  retiring  but  will  continue  Star  Company,  Orlando,  Florida, 
tion.  His  background  ’deludes  nearly  10  with  the  Bulletin  as  a  consultant  and  Formerly  southeastern  consultant  for 
years  in  Oswego  County  government  cul-  editorial  writer  for  at  least  the  next  two  Computrer  Curriculum  Corp.,  Nashville, 
minating  as  its  chief  administrative  ofTic-  years.  McCullough,  editor  of  the  page  for  Williams  holds  a  bachelor's  in  education 
er.  Recently  he  has  been  director  of  spe-  13  years,  joined  the  newspaper  in  1938.  and  a  master’s  degree  in  educational 
cial  programs  for  the  New  York  State  Bellune  was  city  editor  of  the  Ph  •  counseling  and  a  specialist’s  degree  in 
Association  of  Counties  in  Albany.  ladelphia  Daily  News  for  two  years  be-  administration. 

//Air  PiirHicatidn^^d 
'///andReturnV// 


Attending  .  .  . 

SNPA  Meeting  at  The  Broadmoor 
Colorado  Springs  Sept.  28-Oct.  1 


Inland  Meeting  at  the  Drake  Oct.  19-21 
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Readers  get  discounts 
on  advertised  items 


The  Clearwater  (Fla.)  Sun  issued  to  all 
of  its  home  delivery  subscribers  last  week 
(Sept.  6)  a  plastic  “Sun  Saver”  card  that 
will  enable  them  to  obtain  discounts  on 
merchandise  purchased  from  local  mer¬ 
chants. 

Sun  editor  Ron  Stuart  believes  that  the 
“Sun  Saver”  card  concept  is  the  first  of 
its  kind  in  the  nation  to  be  used  by  a 
newspaper. 

The  Sun  Saver  card  is  a  sequentially 
numbered  plastic  membership  card  iden¬ 
tifying  the  holder  and  his  family  as  Sun 
Saver  Club  members  and  Clearwater  Sun 
home  delivery  subscribers.  As  members, 
the  readers  are  privy  to  special  discounts 
advertised  by  participating  merchants  in 
the  Sun. 

“The  cards  will  save  them  money  in  the 
form  of  standing  offers  for  discounts  and 
one-time  offerings  of  special  deals,”  said 
Stuart.  “The  specials  will  be  advertised 
in  the  Sun.  and  we  regularly  will  update 
the  list  of  merchants  and  attractions  parti¬ 
cipating.  The  benefits  include  everything 
from  merchandise  in  local  stores  to  din¬ 


ers  discounts  on  admissions  prices  to 
such  Florida  attractions  as  Cypress  Gar¬ 
dens.  Sea  World,  Circus  World  and  the 
Stars  Hall  of  Fame. 

The  Sun  charges  the  merchants  nothing 
to  participate  in  the  program.  Each  mer¬ 
chant  is  allowed  to  determine  how  much 
of  a  discount  he  or  she  wants  to  offer  to 
the  cardholders. 

“It  is  our  intent  for  every  current  sub¬ 
scriber  and  every  new  subscriber  to  be 
issued  a  Sun  Saver  card,”  said  Stuart. 
“The  cards  will  not  be  available  in  the 
newsstand  editions  of  the  paper.” 

One  card  is  good  for  the  entire  family, 
but  some  merchants  may  limit  the  num¬ 
ber  of  persons  who  may  use  one  card. 

By  late  1980,  management  of  the  Sun 
anticipates  that  some  100,000  readers  will 
have  received  Sun  Saver  cards. 

Ad  expenditure 
gains  reported 

Advertising  expenditures  in  daily 


Prices  cut 
on  color  ads 
by  Kans.  daily 

Hutchinson  (Kans.))VeM’.v  which 
slashed  rates  charged  for  color  advertis¬ 
ing  prices  in  April,  extended  the  offer  into 
July  because  of  its  popularity  and  profita¬ 
bility. 

Advertising  director  Dick  Popp  said 
16,000  inches  of  paid  color  was  sold  in 
May-more  than  the  total  paid  color  of 
January  through  May  1979. 

May  was  the  best  month  of  the  color 
promotion,  but  June  wasn't  far  behind. 
“Because  of  the  volume,  we  still  made  a 
slight  profit,”  Popp  said. 

Color  prices  were  cut  for  two  reasons: 
to  help  merchnats  cope  with  inflation  and 
to  combat  the  local  shopper.  Color  prices 
were  reduced  as  follows: 

-one  color,  regular  rate  $140,  sale  rate 
$25. 

-two  colors,  $225  to  $45. 

-three  colors,  $325  to  $75. 

Landon  appoints 
research  director 


ners  at  many  restaurants  in  the  Upper 
Pinellas  area. 

Sun  advertising  sales  director  Bob  Hat¬ 
ton  said  the  idea  for  the  card  was 
“stolen”  from  a  radio  station  and  refined. 
The  radio  station,  however,  was  selling 
the  cards. 

Among  the  merchants  participating  are 
a  hardware  store,  a  theater,  a  beauty 
shop,  an  optical  shop,  a  hotel,  a  pet  store. 
Avis  Rent-a-Car  and  H  &  R  Block.  In 
addition,  the  Sun  Saver  card  will  get  read¬ 


newspapers  amounted  to  $8.4  billion  for 
the  first  7  months  of  1980,  up  8.4%  over 
the  same  period  last  year,  according  to 
the  Newspaper  Advertising  Bureau,  Inc. 

In  July,  when  there  was  one  less  Sun¬ 
day  this  year  than  last,  newspaper  adver¬ 
tising  gained  0.5%. 

By  classification,  the  7  month  gains 
over  last  year  were:  national,  up  16.0%  to 
$1.3  billion;  retail,  up  10.2%  to  $4.6  bil¬ 
lion,  and  classified,  up  2.4%  to  $2.6  bil¬ 
lion. 


W.  Herb  Partridge  was  named  director 
of  research/sales  promotion,  Landon 
Associates, Inc. 

Owen  E.  Landon,  Jr.,  president  of  the 
firm,  noted:  “Partridge's  appointment 
signals  another  major  marketing  move  by 
Landon  Associates.  As  the  nation's 
largest  newspaper  representative  firm 
with  65  sales  people  in  2 1  offices,  we  have 
a  continued  interest  in  providing  full 
marketing  services  in  national  advertising 
sales  as  well  as  in  classified,  circulation, 
and  newspaper  marketing  strategy.  As  a 
vital  member  of  Landon's  management 
team,  he  will  help  us  further  advance  into 
a  wide  area  of  marketng  activities  that  are 
of  major  importance  to  our  client  news¬ 
papers  in  assuring  continued  growth  and 
success.” 

Partridge,  46  began  his  newspaper 
career  as  an  advertising  salesman  with 
the  Medford  (Ore.)  Mail-Tribune  in  1959. 
He  moved  to  national  advertising  mana¬ 
ger  and  advertising  director  at  the  Oregon 
newspaper. 

In  1972,  he  was  named  advertising 
director  of  the  Everett  (Wash.)  Herald. 
Three  years  later  he  became  vicepresi¬ 
dent  and  marketing  director  of  the  Pough¬ 
keepsie  (N.Y.)  Journal  directing  all  re¬ 
venue  departments  as  well  as  research, 
promotion  and  related  services. 

In  1977,  Partirdge  was  promoted  to 
vicepresident  and  general  manager  at 
Gannett  Westchester  Rockland  News¬ 
papers.  He  was  primarily  responsible  for 
all  operations  of  the  largest  of  GWRN 
group  newspapers.  The  Journal-News  in 
Rockland  County  (N.Y.). 
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“The  same  skill  and 
technology  that  helped 
put  me  on  the  moon  goes 
into  every  DC-10  we  buildr 

Pete  Conrad 

Former  Astronaut 

“As  an  astronaut,  1  travelled  more  than  17  million  tested  jetliner  ever  built.  Along  with  U.S. 
miles  in  spacecraft  built  by  McDonnell  Douglas.  Government  certification,  it  has  passed  structures 

I  saw  up  close  how  well  their  products  perform.  tests  just  as  demanding,  in  their  own  way,  as  those 

“After  I  came  to  work  here,  my  confidence  was  required  of  U.S.  Air  Force  fighter  planes, 
confirmed.  Spacecraft,  fighter  planes,  jetliners—  “The  DC-10  flies  to  more  places,  more  often, 

you  can  depend  on  them.  Our  DC-10  is  a  prime  than  any  other  wide-cabin.  It  now  flies  more  than 

example.  It’s  built  with  a  remarkable  combination  a  million  miles  a  day.  ” 
of  space-age  automation  and  meticulous  hand  If  you’d  like  to  learn  more  about  the  DC-10, 

craftsmanship.  write;  “DC-10  Report’,’  McDonnell  Douglas,  Box 

“I’m  convinced  the  DC-10  is  the  most  thoroughly-  14526,  St.  Louis.  MO  63178. 


Mycro-Comp  1100 

Now  Mycro-Tek  is  twice  as  good. 


Mycro-Comp  1100,  Mycro-Tek’s 
new' and  additional  line  of 
front-end  systems  has  the  same 
modularity  and  reliability  as  the 
Mycro-Comp  1000,  but  has  been 
designed  with  more  powerful  file 
management  and  class  ad 
programs. 

Increased  File  Copy  Control.  The 
1100  directory  has  a  protected 
two-line  editorial  form  and  both  a 
short  directory  and  a 
256-character  long  directory. 
Copy  search  can  be  done  by  day. 


subject,  autho 
status  (edited, 


anflalso  by  copy 
ijype  et,  etc.). 


Increased  Cla:  £ 
additional  nine- 1 
enhances  ad 
costing  now 
the  ad  is  being 
can  be  generate 
clerks,  start 
expirations,  ac 
and  daily  insert 


ca  1 


dat 


The  Mycro-Con^  p 
either  a  floppy  or 


Aci  Control.  An 
inejclass  ad  form 
rening,  and  ad 
be  computed  as 
entered.  Reports 
d  ^  advertising 
sJilassification, 
ouSs,  monthly  tf, 
or 


loo  can  be 
^rd  disk 


based  storage  system  and  will  be 


Mycro-Tek*  Front-end  Systems  Specialists 


subject  to  Update  software 
enhancements  when  a  Full 
Service  Agreement  is  purchased. 
Mycro-Comp  1000  systems  can 
also  be  upgraded  to  the  1100. 

Mycro-Tek’s  1000  front-end 
system  has  its  reliability  tested 
every  day  in  over  1 50 
newspapers.  The  1100  is  just  as 
reliable. 

'  / 

Mycro-Tek  has  always  been 
good  with  our  1000,  now  we're 
twice  as  good  with  our  1100. 


820  W.  Second*  Wichita,  KS  67203  800-835-2852,  in  Kansas  316-265-5277 


Equipment _ 

NCR  software  installed 
at  La.  newspapers 


When  the  management  of  the  Baton 
Rouge{La.)Advocate  and  State  Times  de¬ 
cided  to  take  over  their  own  circulation 
delivery  and  billing,  Richard  E.  Shurley, 
data  processing  manager  for  the  parent 
company.  Capital  City  Press,  was  given 
six  months  to  design,  test  and  implement 
computer  software  that  would  do  the  job. 

There  are  some  250,000  households  in 
the  primary  market  area  for  the  morning, 
evening  and  combined  Sunday  newspap¬ 
ers,  and  we  didn’t  even  have  control  of 
our  own  subscription  lists,  Shurley 
stated. 

Previously,  the  newspapers  were 
wholesaled,  so  an  independent  consul¬ 
tant  had  to  be  hired  to  compile  informa¬ 
tion  about  these  various  households  at 
their  fingertips,  Shurley  said,  so  we  were 
talking  about  developing  an  interactive, 
data  processing  system  which  provided 
online  information  access  to  non- 
technically  oriented  managers. 

That  was  in  mid-1978,  and  by  then 
Shurley  knew  the  family-owned  pub¬ 
lishing  and  broadcasting  corporation  was 
committed  to  rapid  progress  in  upgrading 
its  data  processing  capabilities.  Capital 
City  Press  organized  its  first  financial 
data  processing  department  in  1970. 

By  early  1977,  the  newspaper  pub¬ 
lishing  industry  was  in  rapid  transition 
and  management  needed  better,  more 
timely  information  for  making  rapid  and 
informed  decisions,  and  we  had  a  long 
way  to  go  to  satisfy  their  objectives, 
Shurley  said. 

The  following  requirements  were  part 
of  the  proposed  system  design:  telecom¬ 
munications;  online  data  entry  and 
access;  a  conversion  from  NEAT/ 
3(software  for  NCR  Century  100  compu¬ 
ter)  to  COBOL  74  (a  more  universal  lan¬ 
guage  permitting  better  documentation); 
software  aids  to  make  programmers  more 
productive;  and,  most  importantly,  a  data 
base  management  system  that  managers 
could  quickly  and  easily  tap. 

We  had  to  make  some  very  major 
changes,  Shurley  said,  in  both  equipment 
and  software,  however,  we  wanted  to  sal¬ 
vage  as  much  of  our  previous  program¬ 
ming  investment  as  possible. 

This  was  made  possible  by  NCR’s 
migration  path  engineering  which  allows 
upgrading  through  a  family  of  more 
powerful  data  processing  systems  with¬ 
out  having  to  scrap  existing  software,  he 
stated.  Capital  City  Press  therefore  be¬ 
came  the  test  site  for  a  series  of  new  soft¬ 
ware  packages  which  had  minimal  to  zero 
previous  field  testing. 


Shurley  said  there  is  always  a  high  risk 
when  you  become  a  test  site,  but  we  felt 
the  price  for  procrastination  would  be 
even  higher. 

In  June,  1978,  the  company  became  the 
1 1  th  U.S.  organization  to  convert  to  NCR 
Virtual  Resources  Executive(VRX)  oper¬ 
ating  software,  a  move  it  made  in  con¬ 
junction  with  an  upgrade  to  an  NCR  8550 
computer.  The  publishing  company  now 
runs  VRX  with  an  NCR  V-8570  com¬ 
puter. 

The  following  January,  the  company 
installed  a  VRX  version  of  NCR  TOTAL 
online  data  base  management  software. 
This  made  it  one  of  the  first  VRX  TOTAL 
sites  in  the  nation.  In  October,  1979,  a 
prerelease  VRX  version  of  NCR  TRAN- 
PRO,  a  set  of  software  modules  that  allow 
real-time  transaction  processing,  was 
brought  online. 

Finally,  last  January,  Capital  City 
Press  became  a  control  site  for  NCR 
TRAN-QUEST,  a  new  software  product 
which  simplifes  user  inquiries  through 
data  dictionary  synonym  capabilities  and 
a  variety  of  other  features  encouraging 
structured  programming  and  top-down 
design  and  implementation  of  systems. 

All  of  this  provided  the  stepping  stones 
needed  to  automate  delivery  and  billing  of 
the  Baton  Rouge  newspapers.  Shurley 
started  by  designing  a  batch  mode  system 
using  online  inquiry.  The  initial  system 
was  written  in  VRX  COBOL  74  using 
Criterion  Access  Method(CAM)  file 
structures.  This  provided  an  important 
learning  experience.  “We  learned  to 
understand  and  use  VRX  network  defini¬ 
tion  language  and  COBOL  74  along  with 
other  features  that  prepared  us  for  new 
software  developments,”  Shurley  said. 

When  the  department  produced  its  first 
invoices  on  the  new  circulation  system,  it 
was  evident  that  additional  data  proces¬ 
sing  changes-major  ones-were  needed. 
It  was  then  that  Shurley  started  searching 
for  “software  which  could  become  the 
basis  for  everything  written  from  that  day 
forward.”  He  needed  strong  telecom¬ 
munications,  security  and  recovery  fea¬ 
tures  and  an  online  monitor  and  data  base 
interface  for  transaction  processing.  At 
the  time  NCR  offered  TRAN-PRO  for  its 
N-series  computers,  but  it  had  no  V- 
series  version  of  TRAN-PRO  capable  of 
link-editing  COBOL  74  programs  for  in¬ 
terfacing  with  VRX  TOTAL. 

“We  learned  in  February,  1979  that 
NCR  was  developing  a  V-series  TRAN- 
PRO,”  said  Shurley.  “We  asked  for  con- 
(Continued  on  page  32) 


Oakland  Trib  cited 
for  folder  noise 

In  1978,  prior  to  ownership  by  the  Gan¬ 
nett  organization,  the  Oakland{Ca\if.)Tri- 
bune  was  cited  for  a  noise  violation  in  the 
pressroom  by  the  California  State  OSHA 
department(Cal/OSHA). 

Cal/OSHA  has  the  same  noise  stan¬ 
dards  as  the  federal  OSHA  department 
and  in  the  Tribune  citation  found  the 
noise  level  at  the  three  folders  in  the  one 
press  line  to  be  over  permissible  levels. 

Administrative  law  judge,  Robert  Har¬ 
vey,  ruled  during  hearings  last  December 
and  in  January  of  this  year  that  several 
types  of  engineering  controls  could  re¬ 
duce  noise  levels  at  the  three  folders  in 
the  12  unit  Hoe  press  line. 

The  engineering  controls  ordered  by 
the  judge  included  plastic  curtains  around 
each  folder,  shields  around  each  folder, 
enclosures  for  operators  in  front  of  the 
three  folders,  and  installation  of  non- 
porous  sound  absorbtion  material  on  50% 
of  the  walls  and  ceilings  of  the  pressroom. 
The  cost  of  these  engineering  controls 
came  to  approximately  $100,000.  Shields 
and  panels  for  the  folders  were  listed  at 
$70,000,  personnel  enclosures  at  $6,000, 
and  sound  absorbtion  material  at  $18,000. 

During  the  hearings  the  newspaper 
argued  that  the  engineering  controls 
would  not  allow  sufficient  space  for 
necessary  dust  control  equipment,  there¬ 
by  creating  a  potential  fire  hazard.  The 
paper  also  said  the  controls  for  the  walls 
and  ceilings  would  only  benefit  employes 
more  than  six  feet  from  the  folders. 

The  Tribune  pressroom  was  built  in  the 
1940’s  and  the  engineering  controls 
ordered  are  similar  to  those  on  newer 
presses  used  by  the  San  Francisco 
papers. 

The  Oakland  Tribune  has  filed  a  peti¬ 
tion  for  reconsideration  to  the  Review 
Commission  with  the  order  by  the  law 
judge  now  stayed  pending  a  review  of  the 
petition  for  reconsideration. 


Stacker  reduces 
bulk  by  45% 

The  new  stacker/bundler  model  134 
from  Baldwin-Gegenheimer  compresses 
signatures,  forces  air  out  of  signatures 
and  reduces  bulk  by  up  to  45%. 

The  unit  can  handle  either  coated  or 
uncoated  stock  and  reduce  an  uncom¬ 
pressed  55”  bundle  of  coated  or  uncoated 
material  to  a  40”  banded  bundle  or  reduce 
a  75”  bundle  of  newsprint  to  a  40” 
banded  bundle. 

Final  compression  at  I500psi  assures 
complete  flattening  of  signatures  and 
keeps  signatures  ready  to  feed,  even  after 
prolonged  storage  in  the  unit. 
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Ad  program  for  real 
estate  goes  on-line 

Computer  Advertising  Company  of 
Sandusky,  Ohio  went  on-line  with  its 
CompuAd  program  in  the  August  5  issue 
of  the  26.000  weekly  circulation.  Siih- 
iirhan  Press.  (See  E&P  Mav  10). 

A  full  tabloid  page  of  copy  and  heads 
was  generated  by  the  CompuAd  program 
for  1 2  properties  advertised  by  Melle  Real 
Estate  Company.  The  program  was  run 
on  a  time  sharing  system  using  the  world¬ 
wide  General  Electric  Mark  111  network. 
Copy  was  matched  to  photos  using  codes 
in  the  program  with  output  from  the  sys¬ 
tem  going  directly  from  the  Mark  111  sys¬ 
tem  to  a  Compugraphic  Videosetter. 

The  CompuAd  program  features  ad 
formats  designed  for  picture-  and-copy 
real  estate  publications  and  regular  news¬ 
paper  classified  columns. 

The  software  program  was  written  by 
the  nationally-known  advertising  writer 
Jan  Weir  of  Mefford  Weir,  Inc.,  of  De¬ 
nver.  and  computer  program  specialist 
Robert  Warshawsky  of  Cleveland,  Ohio. 
The  program  language  is  Basic  with  an 
interface  program  written  to  translate 
ASCII  codes  to  6  level  for  the  typesetting 
function. 

The  CompuAd  program  costs  between 
$3  and  $4  per  insertion  with  discounts 
based  on  frequency  and  volume.  Present 
program  design  permits  only  350  charac¬ 
ters  per  advertisement. 

Realtors  with  terminals  who  are  in  the 
program  can  fill  out  a  form  on  the  vdt  an 
input  basic  data  on  a  property  or  prop¬ 
erties  such  as  number  of  bedrooms,  price, 
location,  and  other  pertinent  material  and 
send  this  data  to  the  GE  computer  net¬ 
work  via  a  local  telephone  call.  The  net¬ 
work  has  over  500  local  telephone  ports 
for  access  to  the  system .  The  host  compu¬ 


ter  program  on  the  network  then  writes 
the  ads  and  heads  using  the  realtor  input 
data  and  can  then  transmit  this  data  to  a 
newspaper’s  typesetter  or  computer  pro¬ 
duction  system  for  processing. 

Cost  justification  for  the  CompuAd 
program  for  the  present  is  probably  li¬ 
mited  to  those  realtors  with  at  least  15 
salespersons  and  at  least  100  listings. 
Cost  Justification  may  also  be  possible  for 
those  firms  where  salespersons  cannot 
because  of  time  pressures  or  lack  of  writ¬ 
ing  ability  produce  copy  that  sells  listings. 
Realtors  who  view  the  program  as  a  total 
systems  and  administrative  approach  and 
incorporate  additional  hardware  such  as 
floppy  disks  for  storage  and  retrieval  pur¬ 
poses,  may  cost  Justify  the  program  as 
now  offered  by  Computer  Advertising. 
Some  realtors  place  a  $10  per  ad  cost  to 
writing  copy  and  the  additional  benefits 
of  the  program  may  permit  immediate 
cost  Justification. 

The  major  strength  of  the  program, 
according  to  Harold  K.  Douthit.  presi¬ 
dent  of  Computer  Advertising,  is  the  very 
heavy  emphasis  on  psychographic  lan¬ 
guage  and  its  approach  to  writing  copy  for 
real  estate  advertising.  The  language  was 
written  primarily  to  sell  new  houses  but 
used  properties  have  been  sold  with  the 
psychographic  language  for  new  houses. 
Under  the  program  agreement  all  users 
must  participate  in  the  feedback  aspect  of 
the  program  in  order  to  provide  updates 
for  the  psychographic  language.  New 
program  refinements  will  include  lan¬ 
guage  for  both  one  and  two  column  agate 
copy. 

At  the  present  time  17  realtors  in  Tuc¬ 
son.  El  Paso,  Houston,  parts  of  Ohio,  and 
three  in  Denver,  are  part  of  the  program. 

Hardware  costs  are  approximately 
$7800  which  includes  a  black  and  white 
Pano  vdt  terminal,  interface  for  typeset¬ 
ter,  and  mini-disk  storage  unit. 


Douthit  said  response  to  date  to  the 
system  from  most  interested  parties  was 
concern  with  the  technical  aspects  of  the 
system  and  not  the  heart  of  the  system 
which  he  believes  is  the  ability  of  the 
program  to  market  a  new  concept  for  sell¬ 
ing  advertising  space  to  realtors,  auto 
dealers,  and  firms  advertising  for  help 
wanted. 


Japanese  design 
tv  scanner 
for  platemaking 

Japanese  inventors  have  solved  a  news 
problem:  how  to  get  color  tv  pictures  of 
sports  or  other  events  off  the  screen  into 
newspapers  and  magazines  without  hav¬ 
ing  to  wait  for  facsimile  transmission  or 
color  films  arriving  by  air. 

In  a  report  from  London, Pincus  Jas- 
pert.well  known  graphic  arts  authority- 
,said  the  Dainippon  Screen  group  has 
linked  a  DS-701  electronic  color  scanner- 
.which  produces  color  separations  from 
which  plates  can  be  printed  after  page 
imposition.direct  from  the  tv  screen.  The 
scanner  is  linked  to  a  videotape  recorder 
via  an  interface  unit.  The  selected  picture 
off  the  recorder  is  transmitted  into  the 
scanner  where  it  is  broken  up  into  the 
required  four  printing  images  in  the  size 
needed. 

At  the  present  time.Jaspert  reports.the 
system  is  suitable  only  for  the  RCA  color 
tv  system  used  in  the  USA  and  Japan.but 
PAL  versions(to  suit  most  of  western 
Europe  outside  France)  are  soon  to  be 
available. 


TELESCOPING  BELT  CONVEYOR 

**The  Economical  System  Originally  Designed 
For  The  Newspaper  Industry** 


w 


cAtactiine  ^C2tgi/i  Se/iuice,  vdi/ic. 


•  Telescoping  Design  Eliminates  Most 
Loading  Dock  Problems 

•  Elevating  Feature  For  Varying  Loading 
Heights 

•  Extension  Lengths  Up  to  42  Feet 

•  Designed  For  Safe  Operation 

•  Compact  —  Requires  Minimum  Floor 
Space 

•  Low  Maintenance  Features  Ensures 
Less  “Down-Time” 

SEND  FOR  FREE  INFORMATION 


2844  South  Oakland  Circle  East,  Aurora,  CO  80014 
Phone  (303)  750-4651 , 455-3144 
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HAS  A  LOT  TO  SAYABOUT 
CAMERA  PRODUCTIVITY. 


The  first  exposure  computer 
smart  enough  to  hold  an  intelligent 
conversation.  We’ve  programmed  the 
Chemco  Exposure  Computer  with  all 
the  knowledge  needed  to  make  great 
halftone  and  line  negatives.  And 
given  it  a  video  terminal  and  on-line 
densitometer  to  communicate  with  the 
camera  operator. 

It  increases  productivity.  The 
Chemco  Exposure  Computer  saves 
time  by  simplifying  testing  and  pro¬ 
duction  procedures.  Data  is  entered 
quickly  with  the  on-line  densitometer. 
And  while  the  computer  makes  one 
exposure  it’s  already  working  on  the 
next  one.  To  further  reduce  set-up  time, 
you  can  store  and  instantly  retrieve 
16  halftone  and  8  line  production 
programs  for  different  types  of  work. 

Consistent  quaiity.  The  computer 
asks  for  the  necessary  data.  When  it 
gets  the  right  answers,  it  controls  the 
camera  to  produce  superior  negatives. 
It  can  even  compensate  for  processor 
fluctuations. 

Simple  operation.  You  don’t  have 
to  be  a  computer  technician  to  use 
the  Chemco  Exposure  Computer.  It 
guides  the  operator  through  simple 
routines,  using  plain  language — not 
“computerese.”  If  you  want  to  increase 
qualify  and  productivity,  our  computer 
simply  makes  a  lot  of  sense. 


A  Chemco 

S9'  pholoproductsco. 

Division  of  Powers  Chemco.  Irx:. 
Charles  Street.  Glen  Cove.  N  Y.  1 1542 
Telephone  (516) 676-4CXX) 

□  Please  send  more  information  on  the 
Chemco  Exposure  Computer. 

□  I'd  like  a  demonstration.  ed90 


lt%  another  side 
of  Chemco. 


NCR 
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sideration  as  a  control  site  and  were 
selected.  In  October,  1979,  an  NCR  team 
supervised  our  staff’s  installation  of 
TRAN-PRO.  It  could  hardly  have  gone 
more  smoothly.  By  noon  of  the  fifth  day, 
TRAN-PRO  was  up  and  running  in  a  live 
environment.  It  has  been  up  10  hours  a 
day,  five  days  a  week  ever  since.  Even 
before  we  went  live,  two  of  our  program¬ 
mers  were  able  to  write  inquiry  programs 
from  scratch.” 

Shurley  said  the  software  provides  a 
good  telecommunications  interface. 
Source  and  destination  of  transaction  in¬ 
formation  is  transparent  to  the  applica¬ 
tion  modules,  he  added.  Since  TRAN- 
PRO  is  controlling  all  input/output(I/0) 
devices  and  not  just  data  display  termin¬ 
als,  the  software  goes  a  step  beyond  nor¬ 
mal  telecommunication  interface  capabi¬ 
lities. 

Shurley  adds  that  screen  formatting  is 
far  more  straight  forward  than  it  is  under 
the  VRX  message  control  system.  With 
passwords,  security  can  be  brought  down 
to  the  functional  level  by  the  terminal. 
Recovery  from  a  system  crash  is  handled 
by  TRAN-PRO  without  operator  in¬ 
tervention.  However,  recovery  from  a 
programming  error(PE)  does  require  in¬ 
tervention  by  a  TRAN-PRO  analyst,  he 
said.  Capital  City  Press  has  designated 
two  staff  members  as  TRAN-PRO 
analysts. 

While  pleased,  Shurley  did  see  some 
operational  softspots.  “In  a  very  short 
time,  our  TOTAL  data  base  had  grown  to 
14  files,”  he  said.  “It  was  obvious  that  a 
very  large  number  of  program  modules 
eventually  would  be  running  under 
TRAN-PRO.  Since  programmers  must 
thoroughly  understand  TOTAL  and  data 
base  architecture  to  write  and  update 
programs  using  the  data  base,  we  foresaw 
a  programming  bottleneck.  We  couldn’t 
use  junior  or  contract  programmers  to 
write  TRAN-PRO  modules  unless  we 
gained  some  independence  from  our  data 
base.  That’s  when  we  learned  that  NCR 
was  introducing  another  new  software 
product,  TRAN-QUEST,  which  could 
provide  this  independence.  Again,  we 
asked  to  become  a  control  site.” 

As  Shurley  explained,  TRAN- 
QUEST,  which  runs  under  VRX  TRAN- 
PRO,  accesses  the  TOTAL  data  base 
through  its  data  dictionary  and  data  man¬ 
ager  facilities.  Using  TRAN-QUEST, 
even  junior  programmers  with  little 
knowledge  of  data  base  design  can  write 
application  program  modules. 

“With  the  TRAN-PRO  and  TRAN- 
QUEST  combination,  our  whole 
approach  to  systems  design  is  changing,” 
Shurley  stated.  “This  software  encour¬ 
ages  us  to  write  small  modules  that  per¬ 


form  specific  functions.  They  can  be  writ¬ 
ten,  compiled  and  executed  quickly.  If  a 
function  isn’t  working,  a  programmer  has 
to  review  only  one  module  and  a  small 
amount  of  code  to  locate  the  problem. 

“Since  we  now  are  following  struc¬ 
tured  programming  guidelines  and  top- 
down  implementation,  we  are  solving 
many  previous  maintenance  headaches,” 
he  added.  “Programmmers  can  get  por¬ 
tions  of  programs  up  and  running  im¬ 
mediately.  They  no  longer  risk  spending 
months  on  development  only  to  discover 
at  project  end  that  there’s  a  major  prob¬ 
lem.  As  a  result  of  these  factors,  program¬ 
ming  productivity  has  significantly  in¬ 
creased.  Development  of  the  first  inquiry 
program  to  look  at  data  base  CAM  files 
using  the  message  control  system  took  six 
or  seven  weeks.  We  recently  brought  up 
the  same  inquiry  program  with  TRAN- 
PRO  and  TRAN-QUEST  in  less  than  two 
days.  Some  of  the  productivity  improve¬ 
ment  is  the  result  of  our  staff’s  excitement 
about  working  with  new  and  challenging 
products.” 

The  manager  indicated  that  up  to  now 
gains  made  possible  by  the  new  software 
primarily  have  impacted  data  proces¬ 
sing’s  internal  operations.  However,  he 
believes  his  management  soon  will  see 
dramatic  changes  in  its  ability  to  access 
information.  TRAN-QUEST  through  its 
data  dictionary/synonym  capabilities 
makes  it  possible  for  managers  to  write 
their  own  special  programs  simply  by  en¬ 
tering  English  commands  asking  for  in¬ 
formation. 

“With  TRAN-QUEST  data  is  defined 
in  English  terms,”  Shurley  said. “Mana¬ 
gers  with  little  or  no  technical  experience 
can  call  up  information  on  terminals. 
There  are  some  dangers  in  providing  such 
capabilities  to  non-technical  people, 
since  searches  through  long  chains  can 
degrade  the  system.  However,  we  think 
this  risk  is  worthwhile  and  can  be  control¬ 
led,”  he  stated. 

“When  our  new  online  data  base  cir¬ 
culation  and  distribution  system  is  fully 
implemented,  key  executives  will  be  able 
to  access  any  and  all  information  in  our 
TOTAL  data  base,”  he  continued.  Mana¬ 
gers  will  have  information  at  their  finger¬ 
tips  that  they  once  might  have  waited 
days  or  even  weeks  for  us  to  program  and 
put  out  in  reports,  Shurley  said. 

Shurley  also  said  that  if  the  same  in¬ 
formation  needs  to  be  repeatedly  called 
up  in  a  given  format,  the  chain  of  com¬ 
mands  entered  to  bring  this  information 
to  a  terminal  screen  can  be  assigned  a 
function  key  with  TRAN-PRO  and 
TRAN-QUEST.  “We  already  use  about 
25  function  keys  in  data  processing  to 
quickly  call  up  regularly  needed  informa¬ 
tion,”  noted  Shurley.  “When  we  begin 
assigning  function  keys  for  managers,  we 
will  probably  have  hundreds.” 

By  the  end  of  1980,  some  30  NCR  796- 
301  and  NCR  7900,  model  III,  data  entry 
and  display  terminals  will  be  located  in 


accounting,  circulation,  customer  ser¬ 
vice,  and  data  processing  departments  as 
well  as  in  executive  suites,  Shurley  indi¬ 
cated.  The  terminals,  21  of  which  already 
are  in  place,  will  be  used  for  online  updat¬ 
ing,  data  entry  and  inquiries.  Shurley  pro¬ 
jects  10,000  to  12,000  terminal  inquiries  a 
month  related  to  customer  service  alone. 

In  addition  to  eliminating  programming 
bottlenecks  and  giving  users  direct  access 
to  computer-stored  information,  TRAN- 
QUEST  has  provided  additional  security 
capabilities  and  provided  solutions  to 
documentation  programs,  he  said.  Shur¬ 
ley  explained  that  TRAN-QUEST  en¬ 
ables  security  to  be  brought  down  one 
additional  level  from  TRAN-PRO’S  ter¬ 
minal/function  assignment.  “With 
TRAN-QUEST,  employes  can  be 
assigned  different  passwords  which  allow 
them  to  perform  the  same  function  on  a 
given  terminal  but  give  each  of  them  ac¬ 
cess  to  different  levels  of  information,” 
he  said. 

Shurley  also  noted  that  the  software’s 
text  data  facilities  permit  data  dictionary 
storage  of  important  documentation  in¬ 
formation.  “If  we  know  a  programmer  is 
leaving,  we  can  run  implode  or  explode 
reports  listing  every  program  module  that 
individual  has  worked  on,”  he  stated.  “In 
addition,  TRAN-QUEST  can  provide 
listings  of  program  data  tag  changes  and 
when  they  are  made.  The  documentation 
possibilities  are  really  fantastic.” 

Based  on  Capital  City  Press’  experi¬ 
ence,  Shurley  concluded  that  new  soft¬ 
ware  risk-taking  is  a  gamble  with  excel¬ 
lent  odds  if  vendor  support  and  training  is 
solid  and  conversion  takes  place  over  a 
realistic  time  frame. 

“I  think  the  risk  factor  would  have 
been  much  higher  had  we  implemented 
VRX,  TOTAL,  TRAN-PRO  and  TRAN- 
QUEST  all  in  one  fell  swoop,”  he  stated. 
“But  over  a  two  and  one-half  year  period, 
we  were  able  to  bring  up  all  of  these  pro¬ 
ducts  successfully.  Now  we  are  ready  for 
the  future.  We  have  a  39-man  month 
schedule  for  current  TRAN-PRO  and 
TRAN-QUEST  projects.  In  the  future, 
we  can  even  expand  our  data  processing 
services  to  include  Capital  City  Press- 
owned  radio  and  television  stations  serv¬ 
ing  communities  from  Illinois  to  Texas  if 
that  is  desirable.  Managements  options 
are  wide  open,”  Shurley  commented. 

Minn.  Star  selects 
Letterflex  system 

Minneapolis  Star  and  Tribune  with  a 
circulation  of  442,000  daily  and  600,000 
Sunday  has  installed  a  Letterflex  1 35 A 
plate  making  system  for  printing  of  their 
color  comics. 

The  system  135 A  is  a  semi-automatic 
platemaker  that  produces  35  plates  per 
hour  with  one  operator. 
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A.  Contains  no  silver 

B.  Handles  in  room  light 

C.  Processes  with  water 
j^Uses  subtractive  processing 
%.)A11  of  the  above 


Introducing  NAPPrint®,  the  contact 
paper  whose  key  is  simplicity. 

NAPPrint  contains  no  silver,  handles  in 
room  light,  processes  with  water,  and 
uses  subtractive  processing  for  uniform 
density  across  the  print.  And  the 
compact  NAPPrint  18  processor  —  the 
only  piece  of  equipment  the  NAPPrint 
system  requires  —  is  portable.  So  you 
save  time,  money  and  space. 

Creating  NAPPrint  came  naturally  to 
NAPP,  a  specialist  in  the  newspaper 


field.  But  you  don't  have  to  take  our 
word  for  it.  lust  call  (800)  854-2860,  toll 
free,  to  arrange  for  your  in-plant 
NAPPrint  demonstration.  (In 
California,  call  toll-free  (800)  542-6226.) 
And  put  NAPPrint  to  the  test  today. 

rnNAPPm*^ 

CONTAaMPER 

The  simple  alternative 
to  the  problems  of  lith  processing. 


GAM  target  used  with  expressed  permission  of 
Graphic  Arts  Manufacturing  Company.  Houston.  Texas. 


niAPP 


Plant  renovation 
project  started 

Indianapolis  Star  and  News  have  be¬ 
gun  work  on  a  two-phase  building  project 
that  includes  a  four-story  addition  and 
extensive  renovation  of  its  existing  plant. 

The  23,000  square  foot  addition  is  sche¬ 
duled  for  completion  early  in  1981,  with 
the  remodeling  expected  to  be  completed 
a  year  later. 

All  of  the  basement  and  part  of  the  first 
floor  in  the  addition  will  be  designated  for 
newsprint  storage,  with  the  balance  of  the 
first  floor  to  be  used  for  a  new  employee 
entrance,  lobby,  restrooms,  security  con¬ 
trol  center,  quiet  room  for  pressroom  em¬ 
ployees,  and  two  passenger  elevators. 

The  second  floor  will  house  expanded 
editorial  and  newsroom  offices  of  the 
News  and  a  new  photography  studio  for 
both  papers. 

An  employee  cafeteria,  media  room  for 
sales  presentations,  and  a  museum  will 
occupy  the  third  floor.  The  fourth  floor 
will  provide  for  expansion  of  the  news¬ 
papers’  circulation  department. 

Following  completion  of  the  addition, 
several  areas  of  the  existing  plant  will  be 
remodeled  to  provide  additional  space  for 
the  Star  editorial  department  and  news¬ 
rooms,  public  relations  and  promotion, 
personnel,  and  the  electronic  production 
systems  center. 

Horn  retires 

Jack  Horn,  50,  president  of  Free  Press, 
Inc.,  Crystal  Lake,  Minn.,  has  retired 
from  active  participation  in  the  corpora¬ 
tion  after  22  years  as  president.  The  cor¬ 
poration  has  retired  his  stock,  leaving 
Ken  Johnson  as  sole  stockholder  of  the 
group. 

Lippa  teaches 

Si  Lippa,  city  editor.  Women's  Wear 
Daily  is  teaching  a  course  on  fashion 
news  at  the  Parsons  School  of  Design  in 
New  York  City.  The  12-week  course  ex¬ 
plores  all  type  of  fashion  coverage,  with 
emphasis  on  the  essential  elements  for  an 
informative  market  or  fashion  story. 


Dispose  Of  Your  Offset 
Waste  Ink  Legallv 

You  are  liable  to  Federal  fines  if 
you  dispose  of  hazardous  waste 
illegally. 

Call  to  make  arrangements  for 
us  to  accept  your  waste  ink. 

Licensed  by  the  Federal  E.P.A. 

Ink  Recovery  Service 
(203)  443-5890 


Kingsley  S.  Gerlach 

Gerlach  appointed 
national  ad  manager 


Kingsley  S.  Gerlach  was  appointed 
national  advertising  manager  of  the  San 
Francisco  Newspaper  Agency,  it  was 
announced  by  Kenneth  L.  Weakley, 
advertising  director  for  the  agency. 

The  San  Francisco  Newspaper  Agency 
conducts  all  non-editorial  functions  for 
the  San  Francisco  Chronicle  and  the  San 
Francisco  Examiner. 

Gerlach,  36,  who  assumed  his  position 
September  2,  comes  to  the  Newspaper 
Agency  from  the  Express-News  Cor¬ 
poration  of  San  Antonio,  Texas,  where  he 
served  as  retail  advertising  manager. 

Prior  to  his  most  recent  tenure  at  the 
San  Antonio  Express-News,  which  began 
in  1979,  Gerlach  was  a  national  advertis¬ 
ing  sales  representative  for  the  New  York 
Post. 

He  began  his  advertising  career  in  1970 
as  a  layout  artist  for  Handy  Andy,  Inc.  in 
San  Antonio,  moving  on  to  the  Express- 
News  in  1974  as  a  retail  advertising  sales 
representative  and  becoming  national 
advertising  manager  there  before  taking 
on  the  sales  appointment  at  the  New  York 
Post  in  1978. 

N.H.  daily  starts 
direct  printing 

Manchester(H.\{.)lJnion  Leader  has 
converted  to  direct  printing  using  two 
Letterflex  System  135A’s.  In  the  initial 
startup  the  newspaper  used  steel 
platebacking  but  is  now  using  a  non- 
metallic  polyfibron  substrate. 

The  paper  plate  is  an  alternative  to 
metallic  platebacking  with  no  sacrifice  in 
printing  quality. 

System  1 35 A  produces  35  plates  per 
hour  with  one  operator. 

The  newspaper  has  a  daily  and  Sunday 
circulation  in  excess  of  64,000. 


Red  Tag  rate 
boost  set 
for  June  1981 

The  United  States  Postal  Service  will 
begin  charging  higher  rates  for  newspap¬ 
ers  and  other  publications  that  get  “red- 
tag”  service  on  June  I,  1981. 

The  Postal  Service’s  board  of  gov¬ 
ernors  endorsed  a  proposal  by  the  inde¬ 
pendent  Postal  Rate  Commission  last 
month  to  restructure  second-class  mail 
rates.  The  changes  would  raise  rates  1.2 
cents  a  piece  for  the  expedited  red-tag 
service,  which  is  provided  for  general  in¬ 
terest  publications  published  at  least  once 
a  week,  and  reduce  rates  for  other 
second-class  service  1.1  cents  a  piece. 
The  result  will  be  an  effective  2.3  cents 
per  piece  charge  for  red-tag  users. 

At  present,  the  cost  of  red-tag  treat¬ 
ment  is  averaged  among  all  publishers, 
rather  than  allocated  solely  to  those  re¬ 
ceiving  it.  Current  second-class  publica¬ 
tion  rates  range  from  4.4  cents  to  7  cents  a 
piece. 

The  rate  commission  urged  the  red-tag 
surcharge  in  mid-May  on  the  contention 
that  such  service  costs  significantly  more 
than  ordinary  second-class  service.  If 
postal  rates  do  not  reflect  this  more  ex¬ 
pensive,  preferential  treatment,  the  agen¬ 
cy  said,  this  “amounts  to  undue  discri¬ 
mination.” 

Last  year,  two  newspaper  trade  groups 
and  Dow  Jones  &  Co.  unsuccessfully 
sued  to  block  the  Postal  Rate  Commis¬ 
sion  from  considering  special  rates  for 
red-tag  treatment. 

In  the  lawsuit,  the  publishers  estimated 
that  their  annual  postal  costs  would  rise  a 
total  of  $16.8  million  if  the  proceeding 
brought  about  an  effective  increase  of  1 
cent  a  piece  in  postal  rates  for  publica¬ 
tions. 

Publishers  receiving  red-tag  treatment 
have  argued,  among  other  things,  that  a 
surcharge  would  encourage  large  pub¬ 
lishers  to  abandon  the  Postal  Service  and 
rely  even  more  than  they  currently  do  on 
other  methods  of  delivery.  Any  increase 
in  postal  rates  then  would  have  to  be 
shouldered  by  smaller  publishers  for 
whom  alternate  delivery  methods  are  not 
practical  or  economical,  they  contended. 

Ohio  daily  selects 
inserter/stacker 

Willoughhy{Ohio)Lake  County  News- 
Herald  has  purchased  their  second  Mul- 
ler-Martini  model  227  inserting  machine 
and  a  model  1231  compensating  counter 
stacker  for  production  of  the  weekly  Sun¬ 
day  comic  book  and  tv  programs.  The 
paper  owns  a  Muller  Martini  tv  program 
stitcher  as  well. 
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Huber? 


That’s  right!  No  worries  about  ink  problems 
when  you  use  Huberset  offset  news  ink.  It’s  a 
high  quality,  consistent  product  that  can  be 
counted  on  for  ‘top  performance’  every  time  the 
presses  roll. 

And  that  means  no  lost  press  time  due  to  ink 
problems;  no  unnecessary  paper  waste;  and 
most  Importantly — no  lieadacbes. 

Add  to  all  that,  dependable  delivery  with  skilled 
and  knowledgeable  service  and  it’s  easy  to  see 
why  Huberset  is  the  smart  choice. 

Serving  the  entire  nation. 

for  further  information,  contact 
J.  M.  Huber  Corp.,  Ink  Division 
}J  i.  * Thornall  Street/Edison,  N.J.  08817 
^  (201)  549-8600 


stacker-folder  unit 
yields  sq.  tabs 

Scheffer  Automatic  of  Crown  Point, 
Indiana  has  designed  a  Pre-Folder  model 
C  unit  which  produces  commercial  12 
page  square  tabloids  from  one  web. 

The  pre-folder  has  been  designed  for 
single  width  newspaper  presses  and  can 
be  stacked  for  multiple  web  require¬ 
ments. 


Spokane  newspapers  get 
ready  for  new  plant 


All  composing  and  plate-making  facili¬ 
ties  will  remain  in  the  present  publishing 
plant. 

Newsprint  and  ink  storage  facilities 
will  be  greatly  expanded.  Special  hand¬ 
ling  facilities  will  move  newsprint  from 
the  carrying  trucks  to  a  basement  area 
under  the  mailroom  adjacent  to  the  reel- 
room. 

Another  feature  of  the  plant  will  be  a 
two-level  public  parking  garage  atop  the 
new  building. 

Cowles  Publishing  Company  installed 
14  years  ago  eight  units  of  Goss  Urbanite 
for  production  of  the  five  farm  magazines 
published  twice  monthly  in  Spokane. 

Ground-breaking  for  the  new  plant  last 
summer  followed  nearly  a  year  of  study 
by  the  newspaper  management  and  an 
architectural  firm,  Walker-McGough  of 
Spokane,  working  with  the  engineering 
firm,  Charles  T.  Main  of  Boston.  Goals  of 
the  study  were  to  identify  newspaper 
publishing  needs  to  the  year  2000. 

Concurrent  with  erection  of  the  new 
plant,  Cowles  Publishing  also  completed 
installation  of  a  Digital  Equipment  text 
processing  system  which  includes  three 
PDP  1 1/70  processing  units,  more  than 
150  video  display  terminals  and  seven 
RPO/6  disc  drives.  Completing  the  pack¬ 
age  are  two  Autologic  APS-5  typesetters. 

Cowles  said  the  newspapers  would  be 
the  second  dailies  in  this  country  to  use 
the  DEC  Version  5  software. 


The  first  truckload  of  press  support 
frames  has  signaled  the  countdown  for 
the  opening  of  Spokane{V/ash.)Spokes- 
man-Review  and  Chronicle’s  new  offset 
publishing  plant. 

The  new  building  is  located  directly 
across  the  street  from  the  newspaper’s 
present  facility  in  downtown  Spokane.  It 
is  the  first  new  addition  to  the  newspaper 
operations  in  more  than  50  years,  accord¬ 
ing  to  W.H.  Cowles,  3rd,  publisher  and 
president  of  Cowles  Publishing  Com¬ 
pany. 

Twelve  units  of  Goss  Metro  press  will 
be  installed  in  the  new  plant  with  expan¬ 
sion  possibilities  up  to  36  units. 

Construction  on  the  new  plant  started 
last  summer  with  the  removal  of  more 
than  9,000  cubic  yards  of  basalt  rock  and 
52,000  cubic  yards  of  fill  from  the  plant 
site. 

Full-scale  operation  from  the  plant  is 
scheduled  for  February, 1 981,  Cowles 
said. 

In  addition  to  the  new  offset  presses 
which  replace  nine  units  of  Goss  Headlin¬ 
er  installed  in  1 956,  the  new  plant  will  also 
include  the  latest  in  mailroom  equipment 
and  an  eight-bay  loading  dock  from  which 
the  morning,  evening  and  Sunday  edi¬ 
tions  of  the  two  papers  can  be  dispatched. 

Printed  products  will  move  directly 
from  the  Goss  Metro  units  to  the  ex¬ 
panded  mailroom  via  two  Ferag  con¬ 
veyors,  each  connected  to  two  stackers. 
Each  stacker  will  be  on-line  to  a  pair  of 
tyers. 


PRE-FOLDER  designed  to  increase 
product  versatility  of  web  presses. 

Upon  entering  the  pre-folder  the  web  is 
slit  into  two  '/>  webs  or  a  1/3  web,  2/3  web 
configuration.  The  ribbons  are  then  re¬ 
positioned  one  over  the  other  before  pas¬ 
sing  over  the  former  board. 

The  model  C  can  produce  several  fold 
formats  with  half  the  units  and  number  of 
webs  required  on  standard  presses.  Units 
are  available  for  both  heatset  and  non- 
heatset,  full  width  and  half  size  presses. 

Offset  press  units 
to  print  preprints 

Oklahoma(Ok\a.)Oklahoman  and 
Times  have  installed  a  five-unit  Harris 
1650  double  width  offset  press  to  produce 
advertising  preprints.  The  $2.5  million 
press  is  in  full  production  and  housed  in  a 
new  addition  at  Oklahoma  Graphics. 

The  new  press  will  relieve  the  work 
load  in  the  pressroom  at  the  newspapers 
and  give  the  employes  additional  time  for 
press  maintenance. 

Herschel  Jordan,  production  manager 
at  the  Oklahoman  and  Times,  said  the 
press  was  bought  primarily  to  print  adver¬ 
tising  supplements  and  other  components 
for  the  papers.  The  newspapers  currently 
produce  two  to  four  preprints  per  week, 
Jordan  said. 

Frank  Whatton,  assistant  general  man¬ 
ager  at  Oklahoma  Graphics,  said  approx¬ 
imately  40,000  square  feet  was  added  to 
the  Oklahoma  Graphics  plant  to 
accommodate  the  five-unit  press,  au¬ 
xiliaries,  and  newsprint  storage. 

The  press  has  a  22  Vi”  cutoff,  Whatton 
said,  and  can  accommodate  print  widths 
from  54  to  60  inches.  The  press  has  the 
capability  of  a  straight  delivery  up  to 
approximately  50,000  signatures  per  hour 
and  can  print  five  colors,  the  basic  four, 
including  black,  and  a  fifth  that  can  be 
used  for  custom  color  if  needed,  he  said. 
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NEW  PRODUCTION  plant  of  the  Spokane  (Wash.)  Spokesman-Review 
and  Chronicle  takes  shape  on  a  city-block  site  across  the  street  from  the 
newspaper's  present  downtown  location.  The  new  building,  to  house  a  new 
12-unit  Goss  Metro  offset  press  and  latest  mailroom  equipment,  is  scheduled 
for  full  operation  on  February  2,1981. 
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British  publisher  buys 
Florida  shopper  group 


A  British  publisher  and  a  Chicago  pub¬ 
lisher  have  joined  forces  to  buy  one  of 
America’s  largest  shopper  groups. 

The  300,000  circulation  Manatee 
Florida  Shopper  Group,  which  stretches 
from  Sarasota,  Fla.,  on  the  Gulf  of 
Mexico  across  the  state  to  Ft.  Pierce  on 
the  Atlantic  Ocean,  was  acquired  by 
Westminster  Inc.,  a  new  corporation 
formed  by  Westminster  Press  Limited  of 
England  and  Bruce  Sagan,  publisher  of 
the  Southtown  Economist  Newspapers 
in  Chicago. 

Westminster  Press  Limited,  England’s 
largest  publisher  of  free  papers,  is  also  its 
largest  publisher  of  regional  newspaper 
mastheads  with  a  total  circulation  of  5 
million.  A  wholly  owned  subsidiary  of 
Pearson  Longman  Limited,  the  group’s 
holdings  include  the  Financial  Times  of 
London  and  Frankfort,  Germany;  Pen¬ 
guin  Books,  Viking  Press  Inc.,  and  other 
book  publishing  interests  world  wide. 

The  purchase  is  Westminster’s  first 
entry  into  the  U.S.  market. 

Ballet  sponsored 
by  Dallas  News 

Continuing  its  support  of  local  cultural 
events,  the  Dallas  Morning  News  is  co¬ 
sponsoring  Dallas  Ballet’s  production  of 
Ballet  Under  the  Stars  and  Dallas  Civic 
Opera’s  High  Noon  Ensemble  perform¬ 
ances. 

Ballet  Under  the  Stars,  Dallas  Ballet’s 
annual  series  of  free  outdoor  produc¬ 
tions,  will  be  presented  at  the  Dallas- 
Fort  Worth  Regional  Airport,  Dallas  City 
Hall,  a  major  downtown  location  and 
two  Dallas  city  parks.  Thirteen  perform¬ 
ances  are  scheduled  through  November 
1. 

Dallas  Civic  Opera’s  High  Noon  En¬ 
semble  is  a  resident  artist  group  of  four 
outstanding  young  American  singers 
who  will  perform  for  eight  weeks,  six  to 
eight  times  per  week.  The  group  will  per¬ 
form  in  various  public  areas  including 
businesses,  colleges,  schools  and  civic 
clubs.  Every  Saturday  the  High  Noon 
Ensemble  will  perform  at  NorthPark 
shopping  center. 

The  News  this  year  also  sponsored  the 
Dallas  Symphony  Orchestra’s  Park  Cen¬ 
tral  Jazz  Festival,  the  Shakespeare  Fes¬ 
tival  of  Dallas  and  the  Dallas  Theater 
Center’s  Park  Bench  Plays —  Alice  in 
Wonderland  and  Androcles  and  the 
Lion. 

News  sponsorship  of  these  events  in¬ 
cludes  financial  underwriting,  advertis¬ 
ing  support  and  production  and  distribu¬ 
tion  of  commemorative  posters. 

The  Ballet  Under  the  Stars  program  is 


The  acquired  group  is  centered  on  the 
Manatee  County  Advertiser  and  Press 
Inc.  of  Bradenton,  Fla.  It  currently  pub¬ 
lishes  the:  Bradenton  Shopping  Guide, 
Sarasota  Shopping  Guide,  Venice  Shop¬ 
ping  Guide,  New  Port  Richey  Shopping 
Guide,  Hardee  Shopping  Guide  in 
Wauchula,  Arcadia  Shopping  Guide, 
Highlands  Shopping  Guide  in  Seibring, 
Fort  Pierce  Shopping  Guide,  and  the 
Beachcomber  in  Anna  Maria  Island,  all 
in  Florida. 

In  addition  to  the  shoppers  the  group 
also  publishes  a  range  of  real  estate 
guides  and  magazines  that  circulate 
along  the  west  coast  of  Florida. 

The  newsly  acquired  group  was  pur¬ 
chased  for  an  undisclosed  amount  from 
Hugo  R.  Greisen  and  the  estate  of  the 
late  Glen  H.  Watkins.  Watkins  and 
Greisen  founded  the  group  in  Bradenton 
in  1953. 

Beckerman  Associates  of  Madeira 
Beach,  Fla.,  were  the  brokers. 


also  sponsored  by  the  Meadows  Founda¬ 
tion  and  the  Central  Business  District 
Association.  The  High  Noon  Ensemble 
is  being  sponsored  jointly  by  NorthPark 
Merchants  Association  and  the  Martha 
Baird  Rockefeller  Fund  for  Music. 


Retrieval  service 
adds  news  sources 

Mead  Data  Central,  a  subsidiary  of 
Mead  Corporation,  has  added  several 
publications  and  wire  services  to 
NEXIS,  its  on-line,  full-text  retrieval 
service. 

NEXIS  will  now  include: 

— The  English-language  services  of 
Kyodo,  the  general  Japanese  news 
agency,  and  Jiji,  the  Japanese  economic 
news  agency. 

— The  BBC  Summary  of  World  Broad¬ 
casts  and  the  Monitoring  Report. 

— Congressional  Quarterly  Weekly 
Report,  CQ  Almanac  and  several  CQ 
Editorial  Research  Reports. 

— PR  Newswire. 

— American  Banker. 

Jerome  S.  Rubin,  president  of  MDC, 
said  that  all  these  materials,  like  every¬ 
thing  else  in  NEXIS,  are  carried  in  full 
text,  not  in  abstracts  or  in  the  form  of 
bibliographic  references. 

The  new  publications  and  sources  are 
added  to  an  electronic  library  that  con¬ 
tains  the  AP,  UPI,  and  Reuters,  the 
Washington  Post,  Newsweek,  Dun's  Re¬ 
view,  U.S.  News  cfe  World  Report,  and 
The  Economist. 


Reading  manual 
put  on  sale  by 
Cox  Enterprises 

A  series  of  teachers’  manuals  which 
use  newspapers  to  teach  beginning  read¬ 
ing  were  published  by  Cox  Enterprises, 
Inc. 

The  “Newspaper  Primary  Reading 
Program’’  was  authored  by  reading 
specialists  at  the  University  of  Georgia 
and  supervised  by  Dr.  Ira  Aaron,  alumni 
foundation  professor  of  reading  with  the 
university  and  nationally  known  reading 
expert. 

Designed  to  supplement  major  basal 
readers,  the  four  manuals  (Levels  One 
through  Four)  offer  lesson  plans  based 
upon  specific  skill  levels.  These  manuals 
have  undergone  extensive  field-testing 
by  reading  teachers  and  specialists  to  en¬ 
sure  their  effectiveness. 

Level  One  and  Level  Two  of  the 
“Newspaper  Primary  Reading  Program” 
are  available  now.  Level  Three  and 
Level  Four  will  be  ready  by  spring,  1981 . 

Each  lesson  plan  follows  a  consistent 
format.  The  teacher  is  given  step-by-step 
instructions,  including  the  specific  skill 
to  be  taught;  level  at  which  the  skill  is 
introduced;  materials  needed;  suggested 
time;  orderly,  logical  instructions;  and 
suggestions  for  optional  reinforcement. 

The  spiral-bound  notebooks  are  di¬ 
vided  into  four  color-coded  skill  areas; 
vocabulary,  work  recognition,  com¬ 
prehension  and  study  skills. 

Newspaper  logos  and  references  to  a 
particular  newspaper  have  been  omitted 
and  lesson  plans  call  for  materials  found 
in  daily  newspapers. 

Each  manual  may  be  purchased  for  $6 
(add  4%  sales  tax  to  newspapers  in 
Georgia)  plus  shipping  and  handling 
charges  through  the  Atlanta  Journal  and 
Constitution  Newspaper  in  Education 
Department.  A  10%  discount  will  be 
given  with  bulk  orders  of  28  manuals  or 


Training 

(Continued  from  page  8) 
ly  - 

Q  with  its  design  and  development. 

— With  the  exception  of  certain  fixed 
operating  expenses,  use  zero  based 
budgeting  because  it  causes  you  to 
C,  reevaluate  direction  and  objectives  every 
•y-  year. 

ull  — Do  not  have  all  the  answers.  The 

of  participants  have  as  much  grey  matter 
between  their  ears  as  you  do.  No  pro- 
ire  gram  should  therefore  be  cast  in  concrete, 
m-  — All  problems  are  not  training  prob- 
he  lens  and  training  is  not  always  the  ans- 
'e-  wer.  Be  realistic.  A  six-weeks  manage^ 
nd  ment  training  program  will  not  overcome 
six  years  of  bad  management. 
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July 

Linage 

The  following  linoge  tobufotions  hovo  been  compiled  by  Medio  Records, 
Inc.  (or  the  exclusive  publicotion  of  Editor  &  Publisher.  They  moy  not  be 
reprinted  or  published  in  any  form  without  expbcit  permission  from  Medio 
Records,  Inc.  NOTE:  Newspapers  morked  with  code  below  include  odvertis- 
ing  in  Porode  or  Fomdy  Weekly,  approximate  knoge  os  follows: 

‘Porode— 33,928  tFomily  Weekly— 39,759 


NOTE:  Due  to  the  problem  arising  from  the  changes  in  newspa¬ 
per  formats,  Modio  Records  has  odoptod  the  following  policy  in 
the  interest  of  linoge  comporobility: 

(A)  All  six-column  formats  ore  meosured  os  six  columns  and 
then  converted  ond  reported  os  eight  columns. 

(B)  All  eight-column  formats  ore  meosured  and  reported  os 
eight  columns. 

(C)  All  nino-column  formats  ore  moosured  ond  reported  os 
nine  cctiumns. 


1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


AURDEEN,  S.D. 

American  Nows-e  .  639,184  611,010 

fAmericon  News-S  .  295,077  16,576  384,448  10,656 

Grond  Totol  .  924,261  16,576  995,458  10,656 

AKRON,  OHIO 

Boocon  Journol-e  .  2,277,396  43,706  2,219,445  43,071 

‘Beocon  Journol-S  .  948,645  98,428  1,478,588  104,816 

Grond  Totol  .  3,336,041  142,134  3,698,033  147,887 

ATLANTA,  GA. 

Constitution-m  .  2,826,463  605,971  2,715,458  24,864 

Journol-o  .  3,009,562  583,875  2,946,620  109,367 

lournol  &  Caaslilution-5  .  1,335,922  309,740  1,944,778  54,336 

Journol  &  Constitution-sot  418,719  452,534 

Grond  Totol  .  7,590,666  1,399,586  8,059,390  188,567 


NOTE:  ConstHution-m  and  Journol-e  published  5  doys  o  week  only,  for 
1980. 


BAITIAAORE,  MD. 

’Nows  Americon-S  .  471,276  131,304  772,609  215,336 

News  Americon-e  .  1,162,078  70,912  1,124,805  10,656 

Sun-m  .  1,556,567  76,609  1,514,261  2,528 

Sun-e  .  1,960,157  86,609  1,848,948  10,800 

Sun-5  .  1,613,523  112,934  2,238,648  197,395 

Grond  Totol  .  6,763,601  478,368  7,499,271  436,715 

BERGEN  COUNTY,  NJ. 

Record-e  .  2,255,313  492,725  1,945,291  222,740 

‘Record-S  .  1,119,052  204,752  1,568,958  261,632 

Grond  Totol  .  3,374,365  697,477  3,514,249  484,372 

NOTE:  Rocord-e  published  5  doys  o  wook  only. 

BCKA  RATON,  FLA. 

Nows-o  .  873,805  16,157  742,124  27,276 

tNews-S  .  448,294  552,256  _ 

Grond  Totol  .  1,322,099  16,157  1,294,380  27,276 

NOTE:  Nows-o  published  5  days  o  weok  only. 

BOSTON,  PAASS. 

Herold  Amoricon-m  ..  ..  685,752  102,323  736,327  117,715 

‘Harold  Americon-5  ....  394,131  124,371  526,749  257,601 

Globe-d  .  2,094,487  34,096  2,008,023  12,480 

Globo-S  .  2,032,495  154,660  2,488,419  212,280 

Grond  Totol  .  5,206,865  415,450  5,759,518  600,076 

BOULDER,  COLO. 

Comero-e  .  2,090,101  59,336  2,064,941 

Comoro-S  .  597,359  891,610  15,000 

Grond  Totol  .  2,687,460  59,336  2,956,551  15,000 

BRADENTON,  FLA. 

Horold-o  .  1,260,529  7,392  993,952 

tHerold-S  .  490,305  636,810 

Grond  Totol  .  1,750,834  7,392  1,630,762 

BUFFALO,  N.V. 

Courior  Expross-m  .  771,528  66,585  768,133  42,638 

’Courior  Expross-S  .  733,340  91,840  1,095,725  16,320 

News-e  .  2,229,662  16,064  2,258,083  79,680 

Nows-S  .  350.410  67,080  429.169  _ 

Grond  Totol  .  4.004,940  241,569  4,551,110  138,638 

CAAADEN,  NJ. 

Courior  Post-e  .  2.055,364  112.424  2,340,364  101,036 

tCourier  Post-S  .  635,294  27,752  _ 

Grond  Totol  .  2,690,658  140,176  2,340,364  101,036 

NOTE:  Courior  Post-S  first  publication  Sopt.  9,  1979. 

CHARLOTTE,  N.C. 

Nows-e  .  1,707,163  56,384  1,578,632  41,664 

Observer-m  .  2,066,444  149,594  1.935,508  153,467 

•Ohserver-S  .  837,308  82,496  1,024,026  103,800 

Grond  Totol  .  4,610,915  288,474  4,538,166  298,931 

CHICACkO,  ILL 

Tribune-m  .  3,058,193  2,653,889  3,093,974  2,897,377 

Tribuno-S  .  1,866,311  687,074  2,947,353  1,120,473 

Sun  Timos-m  .  2,446,118  509,232  2,562,212  559,899 

•Sun  Times-S  .  693,898  398,336  1,040,418  556,920 

Grond  Totol  .  8,064,520  4,248,531  9,643,957  5,134,669 

CINCINPWTI,  OHIO 

Enquirer-m  .  3,078,649  6,800  2.998,933 

Enquirer-S  .  1,456,658  60,072  2,278,711 

Post-o  .  1,367,959  103,324  1,477,549  140,248 

Grond  Totol  .  5,903,266  170,196  6,755,193  140,248 
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1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

CLEVELAND,  OHIO 


Plain  Deder-m  .  2,703,117  407,690  3,021,910  343,221 

Ploin  Deoler-S  .  1,404,795  128,928  2,198,797  135,843 

Pross-e  .  1,518,436  276,967  1,567,076  294,065 

Grond  Told  .  5,626,348  813,585  6,787,783  773,129 

COLUMBUS,  GA. 

Enquirer  (tee  note)  ....  1,241,671  134,905  1,066,789  31,488 

•Ledger  Enquirer-S  ....  472,103  15,400  727,294  _ 

Grond  Totol  .  1,713,774  150,305  1,794,083  31,488 

NOTE:  Enquirer-m  and  Ledgor-e  sold  in  combinotion,  Mon.  through  Fri. 
Linage  of  ono  edition  Enquirer-m  is  shown. 

COLUMBUS,  OHIO 

Ditpolch-o  .  2,353,088  325,503  2,369,741  53,068 

Dispolch-S  .  1,258,443  104,008  1,993,775  .139,072 

Citixen  Journol-m  .  1,043,885  1,024,451 

Grond  Totol  .  4,655,416  429,511  5,387,967  192,140 

DALLAS,  TETCAS 

News-m  .  4,472,017  312,168  4,302,542  204,044 

News-S  .  1,864,052  242,402  2228,160  408,213 

Times  Herdd-e  .  4,059,135  222800  3,837,152  162,251 

•Times  Herold-S  .  1,752,418  100,200  2234,507  113,832 

Grond  Told  .  12,147,622  877,570  1  2,602,361  888,340 

DAYTON,  OHIO 

Journol  Herdd-m  .  1,709,793  1,839,948  10,176 

Nows-e  .  1,809,633  282,132  1,928,560  310,465 

•News-S  .  741,657  1,182,506  _ 

Grond  Totol  .  4,261.083  282,132  4,951,014  320,641 

DENVER,  COLO. 

Rocky  Ml.  News-m  .  4,401,948  4,243,873 

‘Rocky  Mt.  News-S  ....  882,042  1,205,165 

Posl-e  .  3,416,188  154,619  3,507,607  98,522 

Post-S  .  2003,503  _  2620,639  _ 

Grond  Told  .  10,703,681  154,61911,577,284  98,522 

DETROIT,  MICH. 

Not*  Two  Listings 

Froe  Press-m  .  1,251,904  143.483  1,985,745  305481 

‘Froo  Press-S  .  302,413  40,576  848,717  194,308 

News-e  .  2.736,223  547,034  2,754,344  486,212 

Newt-S  .  1,164,435  219,272  1,806,364  314,360 

Grond  Told  .  5,454,975  950,365  7,395,170  1,300,461 


NOTE:  Nows  figures  obove  reflect  converted  eight  column  meosuromonts. 

NOTE:  Free  Press-e  and  5:  A  strike  condition  existed  at  the  Free  Press,  Jdy 
13  through  July  24,  1980.  During  this  time  o  specid  Detroit  Free  Press 
section  was  printed  doily,  July  15  through  July  24  and  was  distributed 
with  0  dual  mostheod  newspaper — "Detroit  News  and  Detroit  Free 
Press."  Data  in  this  report  roflocts  this  siludion. 


Free  Press-m  .  1,365,834  154,414  1,985,745  305481 

•Free  Press-S  .  319,350  40,576  848,717  194,308 

News-e  .  2.945,538  581,615  2,949,765  524,331 

News-S  .  1,215,279  224,689  1,891411  327,994 

Grond  Told  .  5,846,001  1,001,294  7,675,738  1,352,214 


NOTE:  News  figures  above  reflect  octud  nine  cdumn  measurements. 

NOTE:  Free  Press-e  ond  5:  A  strike  condition  existed  at  the  Free  Press,  July 
13  through  July  24,  1980.  During  this  time  o  special  Detrdt  Free  Press 
section  vms  printesl  doily,  July  IS  through  July  24  and  was  distribulod 
with  0  dud  matheod  newspaper — "Detroit  News  ond  Detroit  Froo 
Press."  Ddo  in  this  report  reflects  this  situation. 


1980  1979 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


DULUTH,  MINN. 

Herold-e  . . 

.  891,953 

82,896  925.035 

43,492 

News  Irfeune-m  . . 

.  966,453 

82,896  1,000,862 

35,452 

”New$  TribiN»*>S 

.  489,184 

57,504  758.764 

67.296 

Grand  Total 

.  1347,590 

223.296  2.684.661 

146,240 

NOTE:  Heraid-«  pwUtshod  5  days  o  wook  only. 

BRIi,  PA. 

Timos-o  . . 

.  1,342,003 

2,528  1,264,442 

4,992 

*Timos  Nows-S  . . 

.  649,816 

907.197 

Grond  Totol 

.  1,991.819 

2428  2,171,639 

4,992 

FORT  LAUDERDALE,  FLA. 

Nows-o  . 

.  4,063,482 

535473  3,831,935 

459,049 

*Nows  &  Son  Sontinol-S  1,576,546 

383,179  1,864,288 

353,308 

Nows  &  Son  SontinoLsot  1,272,142 

1,225,938 

Son  Sontinol-m  . . 

.  3.786.377 

920.846  2.935.088 

834.916 

Grond  Totd 

.  10,698,547 

1,839498  9.857.249 

1.647.273 

NOTE:  Nows-o  &  Son  Sontinol-m  poblishod  5  doys  o  wook  only. 

GARY,  IHO. 

Pest  Tribono-o 

.  1,620,649 

307,043  1,755,681 

311504 

"Post  Tribono-S 

.  756.452 

35.219  1.211495 

7J92 

Grond  Totol 

.  1377,101 

342462  2,967,276 

323,896 

GRAFID  FORKS,  F4.D. 

Horold-o  . 

.  829,858 

39,504  849,243 

20.400 

tHoroM-S  . 

.  331.905 

27.112  534245 

76.032 

Grond  Totol 

.  1,161,763 

66,616  1481,488 

96,432 

HARTFORD,  i 

CONN. 

Cooront-m  . 

.  ^463,888 

374,401  2,338,760 

224 J31 

*Coorant-S  . 

.  1,051468 

321232  1.328.444 

492J88 

Grand  Totol 

.  3,516,356 

696,633  3,667.204 

716.919 

NOIL  (ooront-m  ond  5  chonpod  from  otpht  to  mno-colooM  Fob.  1, 1980. 

HONOLULU, 

HAWAII 

Advortisor-m 

.  3,093,254 

2,706,514 

Stor  BoHotin-o 

.  3,189,650 

4803421 

”Stor  Boliotin  & 

Advortisor-S  . . 

.  1.214.447 

1411965 

Grond  Total 

.  7,497451 

7,024,300 

HOUSTON, 

TEXAS 

Ckroniclo-o  . 

.  5,798,637 

611649  5.044503 

381,225 

Chroniclo-S  . 

.  1328,343 

300,264  4,176,184 

369,864 

Post-ffl  . 

.  4425,194 

572,124  4,875,001 

395,184 

•Po$t-S  . 

.  1,286,355 

172.616  1.829.423 

253.064 

Grand  Total 

.  11938,529 

1,65165315,921111 

1,399,337 

KANSAS  CITY,  MO. 

Timos-m  . 

.  1311,976 

521410  4667,396 

523,144 

Stor-o  . 

.  1,147.957 

211,249  1,302,104 

90,780 

Stor-S  . 

.  1,204,766 

157.336  1.851940 

274.048 

Grond  Totol 

.  4,664.699 

891,995  5.828.440 

887,972 

UXINGTON,  KY. 

Horold  (soo  note) 

.  1,860,966 

89,496  1,989,111 

75,820 

*Horold  Uodor-S 

.  897.638 

34832  1.221.028 

21.872 

Grand  Told  .  2,758,604  121328  3,210,139  97,692 

NOTE:  Herdd-m  and  Leodor-o  sold  in  combination,  Mon.  throvgh  Fri. 
Linoge  of  one  edition  m  is  shown. 

NOTE:  Herdd-m,  Leoder-e  and  Herald  Leodor-S  changed  from  dne  to 
six-cdomn  June  1,  1980.  Beginning  June  1,  1980,  Medio  Records 
converted  the  Uxington  papers  from  a  six  cdvmn  fonnat  to  eight- 
column  format. 

(Continued  on  page  40) 


Ad  Expenditure  Trends 
July  1980 

A  summary  of  Tiewspaper  advertisiTig  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1980 

1979 

Dollar 

Change 

Classifications 

(000) 

Omitted 

(000) 

Omitted 

(000) 

Omitted 

% 

Retail 

July  . 

.$  305,047 

293,183 

+  11,864 

+  4.0 

First  Seven  Months 

2,382,895 

2,169,553 

+  213,342 

+  9.8 

Department  Stores 
(Included  in  Retail) 

July  . 

.  58,645 

61,468 

-  2,823 

-  4.6 

First  Seven  Months 

495,455 

479,500 

+  15,955 

+  3.3 

General 

July  . 

.  72,050 

63,174 

+  8,876 

+  14.1 

First  Seven  Months 

655,208 

550,790 

+ 104,418 

+  19.0 

Automotive 

July  . 

.  12,936 

16,473 

-  3,537 

-21.5 

First  Seven  Months 

111,262 

118,027 

-  6,765 

-  5.7 

Financial 

July  . 

24,257 

24,625 

368 

-  1.5 

First  Seven  Months 

180,035 

142,156 

+  37,879 

+  26.6 

Classified 

July  . 

.  172,030 

191,900 

-  19,870 

-10.4 

First  Seven  Months 

1,308,855 

1,277,487 

+  31,368 

+  2.5 

Total  Advertising 

July  . 

.  586,320 

589,355 

-  3,035 

-  0.5 

First  Seven  Months 

4,638,255 

4,258,013 

+  380,242 

+  8.9 

1980 
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Linage — {Cont'd  from  page  39) 


JULY  1980/1979 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHER 


1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


LITTLE  ROCK,  ARK. 


.  1,204,446 

316,184 

1,245,031 

188,248 

•Arkansos  Gazette-S  . .  . 

564,964 

84,680 

741,639 

107,512 

Grond  Totol  . 

.  1,769,410 

400,864 

1,986,670 

295,760 

LONG  BEACH, 

Independent  (see  note)  .  2,132,599 

CALIF. 

497,589 

2,074,093 

459,880 

•Independent 

Press  Telegram-S  . . . 

.  654.M0 

44,864 

908.318 

49,776 

Grond  Totol  .  2,766,689  542,453  2,982,41 1  509,656 

NOTE:  lnd«pendent-m  and  Press  Telegrom-e  sold  in  combinotion, 
Mon.  through  Fri.  Lkioge  of  one  edition  Independent-m  is  shown. 

LONG  ISLAND,  N.Y. 

Newsdoye  .  2,689,110  805,937  2,313,077  520,142 

Newsdoy-S  .  839,668  309,716  1,402,647  304,478 

Grand  Total  .  3,526,778  1,115,653  3,715,724  824,620 

LOS  ANGELES,  CALIF. 

Times-m  .  5,096,861  2.979,781  5,088,684  2,412,937 

Times-S  .  2,826,626  1,284,480  3,801,761  1,775,283 

Herald  Exominer-e  .  1,014,812  88,189  684,654  87,315 

Herald  Exominer-S  .  265.000  45.584  329.545  2.272 

Grond  Total  .  9,203,299  4,398,03410,104,644  4,277,807 

LOS  ANGELES/SAN  FERNANDO  VALLEY,  CALIF. 

Volley  News-m  .  3,039,575  468,672  2,748,574  537,989 

•Volley  News-S  .  945,940  97,892  1,279,273  122,752 

Grond  Totol  .  3,985,515  566,564  4,027,847  660,741 

NOTE:  Volley  News-m  published  5  doys  o  week  only. 

NOTE:  Valley  News  began  publishing  o  Mon.  edition  eHective  Sept.  10, 
1979.  Previously,  this  newspaper  wos  published  Tues.  through  Sun.  only. 
NOTE:  EHective  Jon.  6,  1980,  Fomily  Weekly  Magazine  has  been  reploced 
by  Porode  Magazine. 


MACON,  GA. 

Telegroph  (see  note)  .  .  .  1,194,299  94,376  1,040,207  31,859 

•Telegraph  &  News-S  . . .  387,745  27,067  580,893  30,824 

Grond  Total  .  1,582,044  121,443  1,621.100  62,683 

NOTE:  Telegroph-m  ond  News-e  sold  in  combinotion,  Mon.  through  Fri. 
Linoge  of  one  edition  Telegraph-m  is  shown. 

MANCHESTER,  N.H. 

Union  Leoder-d  .  1,269,403  168,776  1.264,317 

•New  Hampshire  Nev  s-S  503,119  111,736  674,918 

Grand  Totol  .  1,772,522  280,512  1,939,235 

Commercial  Appeal-m  .  .^*?263,H8  ^^*1*9^493  2,209,614  139,773 

Commercial  Appeol-S  ...  919,445  1,233,304  38,984 

Pre$s-Scimitor-e  .  1,662,061  191,738  1,648,287  121,169 

Grond  Total  .  4,845,064  384,231  5,091,205  299,926 

MIAMI,  FLA. 

Herald-m  .  3,434,483  1,112,424  3,275,990  853,393 

Herald-S  .  1,794,276  567,848  1,849,672  615,310 

News-e  .  1,727,208  15,184  1,688,398  16,872 

Grand  Totol  .  6,955,967  1,695,456  6,814,060  1,485,575 

MINNEAPOLIS,  MINN. 

Tribune-m  .  1,616,187  95,646  1,780,104  77,370 

Tribune-S  .  1,534,211  207,416  2,376,288  321,734 

Stor-e  .  1,807,010  377.474  1,918,673  395,779 

Stor  &  Tribune-sot .  304,666  _ 339,205  _ 

Grand  Total  .  5,262,074  680,536  6,414,270  794,883 

NOTE:  Tribune-m  ond  Star-e  published  5  days  a  week  only. 

NASHVILU,  TENN. 

Bonner-e  .  1,985,508  269,184  2,223,354  102,776 

Tennessean-m  .  1,985,883  274,992  2,201,819  96,536 

•Tennessean-S  .  991,439  30,048  1,357,925  67,028 

Grand  Total  .  4,962,830  574,224  5,783,098  266,340 

NEW  YORK,  N.Y. 

Times-m  .  2,595,479  137,700  2,246,106  97,200 

Times-S  .  2,106,539  756.596  2,637,913  851,389 

News-m  .  1,330,760  1,375,330  1,123,322  1,177,316 

News-S  .  480,332  841,828  791,096  1,072,615 

Post-e  .  721,224  _ 721,160  _ 

Grond  Totol  .  7,234,334  3,111,454  7,519,599  3,198,520 

NOTE:  Post-e  treated  os  not  published  July  21,  1980  due  to  o  work 
stoppage  by  the  deliverers  union. 

Stor  Ledger-m  . ^2,W?,788  ^139,688  2,615,475  124,450 

•Star  Ledger-S  .  1,681,662  69,120  2,226,467  122,424 

Grond  Totol  .  4,649,470  '  208,808  4,843,942  246,874 

OAKLAND,  CALIF. 

Tribune-e  .  2,005,521  235,793  1,845,525  162,623 

•Tribune-S  .  984,985  84,536  1,246,799  58,016 

Grand  Totol  .  2,990,506  320,329  3,092,324  220,639 

ORANGE  COUNTY,  CALIF. 

Register-d  .  4,920,667  70,736  5,096,420  71,000 

tRegister-S  .  1,734,213  2,235,318  _ 

Grand  Totol  .  6,654,880  70,736  7,331,738  71,000 

PASADENA,  CALIF. 

Stor  News-d  .  1,229,736  136,307  1,110,176  135,797 

•Star  News-S  .  397,145  480,233  36,955 

Grond  Totol  .  7,626,881  136,307  1,590,409  174,752 

PASSAIC,  N.J. 

Herald  News-e  .  1,034,878  197,055  890,533  146,080 

tHerold  News-S  .  352,536  134.372  430.459  95,952 

Grand  Total  .  1,387,414  331,427  1,320,992  242,032 

PATERSON,  N.J. 

News-d  .  851,878  55.592  836,298  44,668 

PEORIA,  ILL. 

Journal  Stor-d  .  1,571,772  58,802  1,758,950  144,160 

•Journal  Stor-S  .  575,477  16,768  888,217  41,848 

Grond  Totol  .  2,147,249  75,570  2,647,167  186,008 

PHILADELPHIA,  PA. 

Bulletin-e  .  1,486,199  461,028  1,515,549  438,768 

•Bulletin-S  .  439,624  182,723  490,545  309,449 

Inquirer-m  .  2,006,226  119,207  1,930,938  136,156 

Inquirer-S  .  1,460,565  238,984  1,974,140  371,466 

News-e  .  942,668  _ 989,486  _ 

Grond  Total  .  6,335,302  1,001,942  7,000,658  1,255,839 


1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

PITTSBURGH,  PA. 


Post  Gazette-m  .  956,411  524,280  1,087,133  155,471 

Pre$s-e  .  1,904,084  592,098  1,874,139  228,073 

*Press-S  .  1,421,625  21,566  2,059,727  _ 

Grond  Totol  .  4,282,120  1,137,946  5,020,999  383,544 

PROVIDENCE,  R.l. 

Bulletin-e  .  1,440,551  455,589  1,435,884  325,948 

Journol-m  .  1,466,359  359,078  1,489,950  247,837 

Journal-S  .  1,050,975  70,768  1,415,175  107,200 

Grond  Total  .  3,957,685  885,435  4,341,009  680,985 


NOTE:  Bulletin-e  and  Journal-m  has  a  combined  sat.  edition;  the  linage  is 
only  shown  in  the  Bulletin-e. 

ROCHESTER,  N.Y. 

Democrat  &  Chronicle-m  1.534,877  112,496  1,559,357  123,647 

Democrat  &  Chronicle-S  .  752,635  110,088  1,236,730  73,780 

Times  Union-e  .  1,299,415  98,159  1,552,896  67,200 

Grand  Totol  .  3,586,927  320,743  4,348.983  264,627 

NOTE:  EHective  July  12,  1980,  the  Times-Union  hos  discontinued  publico- 
tion  on  sot. 


ST.  PAUL,  MINN. 


Pioneer  Press-m  .  1,161,657  1,190,902  2,528 

•Pioneer  Press-S  .  1,134,958  1,680,417 

Dispotch-e  .  1.691.125  206.707  1,772.962  231,370 

Grond  Total  .  3,987,740  208,707  4,644,281  233,898 


NOTE:  Pioneer  Press-m  ond  Dispatch-e  has  o  combined  sot.  edition; 
the  linage  is  shown  in  the  Dispatch-e. 


ST.  PETERSBURG,  FLA. 

Independent-e  .  2,063,484  46,844  2,127,302  50,308 

Times-m  .  2,769,830  1,039,228  2,693,852  709,233 

•Times-S  .  1,126,302  299,450  1,468.876  451,120 

Grand  Totol  .  5,961,616  1,385,522  6,290,030  1,210,661 

SAN  ANTONIO,  TEXAS 

Express-m  .  2,659,065  159,072  2,329,199  203,808 

fExpress-News-S  .  1,080,652  63,240  1,347,833  171,064 

Express-News-sot .  544,279  492,847 

News-e  .  2,392,947  155,760  2,007,598  174,040 

Light-e  .  2,477,949  287,000  2,480,285  96,376 

•Light-S  .  1,118,667  70,808  1,511,316  67,206 

Light-set .  420,453  _ 393,228  _ 

Grand  Total  .  10,694,212  735,88010,562,306  712,496 

NOTE:  Express-m.  News-e  and  Light-e  published  5  days  a  week  only. 

SAN  DIEGO,  CALIF. 

Union-m  .  3,238,732  222,595  3,500,466  141,945 

•Union-S  .  1,478,365  24,216  1,871,469  11.160 

Tribune-e  .  3,667,324  221551  3,863,488  157,585 

Grand  Total  .  8,384,421  469,362  9,235,423  310,690 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  .  2,324,975  1,003,314  2,164,664  621,850 

Examiner-e  .  2,299,380  1,014,710  2,158,804  668,699 

Examiner  &  Chronicle-S  .  1.179.789  224,784  1,393.504  305,984 

Grond  Total  .  5,804,144  2,242,808  5,736,992  1,596,533 


SAN  JOSE,  CALIF. 

Mercury-m  .  5,057,728  327,675  5,026,067  246,052 

News-e  .  4,198,015  327,449  4,255,561  272,743 

•Mercury-New$-S  .  1,756,733  14,064  2,418,501  14,112 

Grand  Totol  .  11,012,476  669,16811,700,149  532,907 

NOTE:  Mercury-m  ond  News-e  has  o  combined  sat.  edition;  the  linage  is 
only  shown  in  the  Mercury-m. 

SHREVEPORT,  LA. 

Journal-e  .  1,630,322  71,096  1,563,314  86,496 

Times-m  .  2,223,136  136,572  2,163,863  98,336 

•Times-S  .  747,849  _  1,064,243  _ 

Grond  Total  .  4,601,307  209,668  4,791,420  184,832 

SYRACUSE,  N.Y. 

Herold  Journal-e  .  1,625,413  27,136  1,719,563  5,132 

•Herald  American-S  .  ...  835,008  10,314  1,213,602  13,656 

Post  Stondord-m  .  1,065,045  92,925  1,062,572  71,330 

Grond  Total  .  3,525,466  130,375  3,995,737  90,318 

TALLAHASSEE,  FLA. 

Democrat-m  .  1,642,963  170,028  1,464,229  64,376 

•Democrot-S  .  567,637  20,416  663,340  16,176 

Grand  Total  .  2,210,600  190,444  2,147,569  80,552 

TAMPA,  FLA. 

Tribune-m  .  2,827,446  646,793  2,663,541  676,110 

•Tribune-S  .  1,164,300  89,728  1,509,668  135,148 

Times-e  .  1,894.996  _  1.917.958  _ 

Grand  Total  .  5,886,742  736,52  1  6,091,167  813,258 

WASHINGTON,  D.C. 

Post-m  .  4,479,033  786,963  4,216,223  492,816 

•Po$t-S  .  1,675,419  471,616  2,405,954  484,027 

Stor-e  .  1,876,637  319,116  1,724,034  426,335 

Stor-S  .  517,036  39,424  641,948  170,572 

Grond  Totol  .  8,548,125  1.617,119  8,988,159  1,573,750 


WEST  PALM  BEACH,  FLA. 


Post-m  .  2,814,990  245,447  2,372,455  95,915 

Times-e  .  2,421,116  227,007  2.041,893  93,254 

•Post-S  .  1,317,432  73,481  1,585,539  59,904 

Grond  Totol  .  6,553,538  545,935  5,999,887  249,073 


NOTE:  Post-m  ond  Times-e  has  a  combined  sot.  edition;  the  linage  is  only 
shown  in  the  Post-m. 


WESTCHESTER  ROCKUND,  N.Y. 


Reporter  Dispotch-e  ....  1,382,819  180,411  1,104,619  190,125 

fReporter  Dispatch-S  .  . .  480,835  16,304  603,615  64,096 

Grond  Total  .  1,863,654  196,715  1,708,234  254,221 

WICHITA,  KANS. 

Eogle-m  .  2,092,756  368,899  1,995,529  352,360 

Beocon-e  .  1,108,561  46,224  980,178  22,680 

•Eogle  Beocon-S  .  642,864  138,904  903,810  132,296 

Grand  Total  .  3,844,181  ~  554,027  3,879,517  507,336 

NOTE:  Eagle-m  and  Beacon-e  has  o  combined  sat.  edition;  the  linoge  is 


onlf  shown  in  the  Eogle-m. 


1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ALBANY,  N.Y. 

Times-Union-m  .  1,466,507  1,460,921 

Knickerbocker  News-e  .  .  950,956  972,181 

Times-Union-S  .  608,529  652,230 

Grand  Total  .  3,025,992  3.085,332 

NOTE:  Heorst  Newspaper  period  runs:  June  30-July  27,  1980. 
ALTOONA,  PA. 

Mirror-e  .  1,573,516  1,624,518 

BANGOR,  ME. 

Daily  News-m  .  1,344,894  1,437.395 

BIRMINGHAM,  ALA. 

News-e  .  2,278,946  297,626  2,203,614  205,856 

News-S  .  973,952  1,379,252 

Post-Herald-m  .  1,392,692  1,471,666  _ 

Grand  Total  .  4,645,592  297,626  5,054,532  205,856 

BRANTFORD,  ONT. 

Expo$itor-e  .  1,529,637  1,469,590 

BRIDGEPORT,  CONN. 

Post-e/Telegram-m  .  1,670,490  1,688,156 

Post-S  .  538,922  817,677 

Grond  Total  .  2,209,412  2,505,833 

BURLINGTON,  VT. 

Free  Press-m  .  1.799,294  1,949.514 

Free  Press-S  .  245,952  249,816 

Grand  Total  .  2,045,246  2,199,330 

CASPER,  WYO. 

Star-Tribune-mS  .  2,149,924  2,220,204 

NOTE:  Includes  inserts — 101,892  lines  in  1980;  123,704  lines  in  1979. 
Family  Weekly  not  included — 42,160  lines  in  1980;  69,020  lines  in  1979. 

CHICAGO,  ILL. 

Herald-m  .  917,043  133,407  1,204,728  133,859 

Herold-S  .  342,752  49,861  364,665  40,518 

Grand  Total  .  1,259,795  183,268  1,569,393  174,377 

NOTE:  Herold-m&S  chonged  from  eight  to  six  column  Mar.  17,  1969. 

DAVENPORT,  IOWA 

Quad-City  Times-e/m  .  .  .  3,290,754  2,623,194 

Quad-City  Times-S  .  561,190  882,742 

Grand  Total  .  3,851,944  3,505,936 

DES  MOINES,  IOWA 

Register-m  .  538,697  240,619  655,618  247,462 

Tribune-e  .  937,202  1,036,724 

Regi$fer-S  .  633,236  25,817  928,298  60,036 

Grond  Totol  .  2,109,135  266,436  2,620,640  307,498 


DOVER,  DELAWARE 

Delowore  State  News-eS  1,103,046  1,041,983 

NOTE:  Figures  shown  ore  on  8-column  bosis. 


EDMONTON,  ALTA. 

Journol-e  .  4,611,694  4,528,089 

FORT  WAYNE,  IND. 

News-Sentinel-e  .  2,146,620  2,469,705  3,080 

Journal-Gazette-m  .  1,699,502  1,929,550 

Journol-GozeHe-S  .  755,720  864,122  _ 

Grond  Total  .  4,601,842  5,263,377  3,060 

NOTE:  Includes  inserts  ond  zoned  editions. 

FORT  WORTH,  TEX. 

Stor-Telegram-m  .  3,141,656  376,484  2,917,118  171,624 

Star-Telegrom-e  .  3,059,114  439,012  3,070,824  249,080 

Stor-Telegrom-S  .  1,604,848  117,182  2,066,938  232,096 

Grand  Total  .  7,805,618  932,678  8,054,880  652,800 

NOTE:  Includes  inserts  and  zoned  editions. 

INDIANAPOLIS,  IND. 

Stor-m  .  2,133,025  2,441,442 

News-e  .  1,658,633  2,102,850 

Stor-S  .  1,212,726  1,382,043 

Grond  Total  .  5,004,384  5,926,335 

KITCHENER.WATERLOO,  ONT. 

Record-e  .  2,448,022  2,339,603 

LETHBRIDGE,  ALTA. 

Herold-e  .  1,293,222  1.249,108 

LINCOLN,  NEB. 

Journal-Stor-d/S  .  1,894,172  1,972,768 

NOTE:  Includes  inserts— 286,498  lines  in  1980;  1,972,768  lines  in  1979. 

LOUISVILLE,  KY. 

Courier-Journal-m  .  2,161,274  2,080,487 

Louisville  Times-e  .  2,391,526  2,260,096 

Courier  Journol  & 

Times-S  .  1,241,203  1,729,029 

Grand  Total  .  5,794,003  6,069,631 


NOTE:  ROP  display  linage  is  published  on  6-column  basis  but  converted  to 
8-column  bosis  above.  Classified  published  ond  reported  on  10-column 
basis. 


MADISON,  Wise. 


Captiol  Times-e 

....  1,831,159 

1,977,357 

Stote  Journol-m  .  . . 

. .  . .  1,862,270 

2,096,975 

Stote  Journal-S  .  . . 

. . . .  719,661 

1,080,264 

Grand  Total  .... 

.  ...  4,413,090 

5,154,596 

NOTE:  6-column  poges  converted  to  8-column.  Includes  legol. 

MERIDEN,  CONN. 

Record-Journol-m  .  . 

....  1,114,554 

1,019,886 

MONROE,  LA. 

World-m  . 

....  1,662,500 

1,912,456 

News  Stor-e  . 

....  1,445,716 

1,711,746 

World-S  . 

.  . .  .  749,854 

778,778 

Grand  lotal  .  .  . . 

.  .  ..  3,878,070 

4,403,000 

NOTE:  Gannett  Newspaper  period  runs:  June  30  thru  Aug.  3. 

MONTREAL,  QUE. 

Gozette-m  . 

....  3,068,076 

2,210,841 

Le  Devoir-m  . 

....  302,884 

274,631 

Le  Dimanche-Motin-S 

.  . .  204,950 

329,692 

Grand  Total  .  . .  . 

....  3,575,910 

2,815,164 

NOTE:  Le  Dimoi<che-Motin  includes  inserts — 10,416  lines  in  1980;  7,600 
lines  in  1979.  Linage  for  July  1980  is  on  o  4  week  period  versus  a  5 
week  period  for  July  1979. 
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1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 
NASHUA,  N.H. 

Tiligroph-t  .  1,426,996  1,490,937 

NEW  BRUNSWICK,  N.J. 

Hom«  Ntws-e  .  1,275,179  1,269,061 

Home  Ntw-S  .  579,929  549,280 

Grond  Total  .  1,855,108  1^18,341 

NEWPORT  NEWS,  VA. 

Doily  Prois-m  .  2,185,988  1,903,818 

Times  Horold-O  .  2,023,910  1,808,772 

Doily  Press-5  .  850,150  1,220,744 

Grood  Totol  .  5,060,048  4,933,334 

NORFOLK,  VA. 

Viiginioo-Pilot-m  .  2,625,001  193,893  2,641,131  219,474 

Lodgor-5tot-o  .  2,339,350  542,380  2,544,641  568,489 

Virginian  Pilot  &  Ledger 

5tor-5  .  977,805  224,673  1,051,039  246,694 

Grand  Totol  .  5,942,156  960,946  6,236,811  1,034,657 

NORTH  BAY,  ONT. 

Nuggot-o  .  1,121,646  1,062,926 

NORTH  PLATn,  NEB. 

Tologropli-mS  .  823,832  885,300 

NOTE:  Includes  Fomily  Woolily— 39,862  lines  in  1980;  67,235  lines  in  1979. 

OGDEN,  UTAH 

5tenderd-Eiominer-e  ...  1,882,142  1,705,800 

Standord-Exominer-5  .  . .  580,482  749,076 

Grand  Total  .  2,462,624  2,454,876 

NOTE:  5unday  includes  Fomily  Weelily — 42,154  lines  in  1980;  69,020  lines 
in  1979. 

OKLAHOMA  CITY,  OKLA. 

OEIohemen-m  .  2,254,463  1,034,980  2,230,703  731,685 

Times-e  .  2,175,748  951,142  2,148,835  629,198 

Ol>lohemen-S  .  983,156  _  1,451,057  _ 

Grand  Total  .  5,413,367  1,986,122  5,830,595  1,360,883 

OAAAHA,  NEB. 

WerM-Herold-meS  .  3,253,582  3,600,321 

ORLANDO,  FLA. 

5enNnel  5lor-e/d,S  .  3,875,228  1,031,828  3,712,674  772,814 

OnAWA,  ONT. 

Le  Oroit-e  .  1,596,891  1,598,379 

PALM  SPRINGS— PALM  DESERT,  CALIF. 

Desert  5un-e  .  1,437,061  1,304,942 

PHOENIX,  ARIZ. 

Republic-m  .  3,935,862  138,488  4,254,446 

Geiette-e  .  3,823,946  138,908  4,181,058 

Republic-5  .  1,997,100  _  2,493,918 

Grand  Total  .  9,756,908  277,39610,929,422 

PORTLAND,  MAINE 

Ptess-Herold-m  .  1,281,588  1,335,487 

Eipress-e  .  1,222,849  1,276,556 

Telegropb-5  .  759,572  770,021 

Grand  Totol  .  3,264,W9  3,382,064 


1980  1979 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


PORTLAND,  ORE. 

0regonian-m5  .  4,915,904  5,439,476 

Oregon  Journel-e  .  1,805,118  1,673,672 

Grond  Total  .  6,721,022  7,113,148 

READING,  PA. 

Times-m/Eogle-o  .  1,377,867  1,298,802 

Eogle-S  .  570,422  730,340 

Grond  Totol  .  1,948,289  2,029,142 

RKHMOND,  VA. 

Timos-Dispotch-m  .  2,059,231  1,795,354 

Nows  Loodor-o  .  1,742,933  1,644,895 

Times  Dispotcb-S  .  989,940  1,372,004 

Grond  Totol  .  4,792,104  4,8U253 

NOTE:  Port-run  and  comics  not  included. 

RIVERSIDE,  CALIF. 

Enterpriso-m  .  2,182,348  2,197,888 

Pross-o  .  1,903,244  1,962,548 

Pross-Enterpriso-5  .  478,016  666,260 

Grond  Totol  .  4,563,608  4,826,696 

NOTE:  Parade  finoge  or  preprinted  inserts  not  included. 

SANTA  BARBARA,  CALIF. 

Nows-Pross-oS  .  3,033,422  6,027  2,899,064  13,650 

NOTE:  Porodo  linogo  not  included. 

SCOTTS  BLUFF,  NEB. 

5tor-Horold-mS  .  901,291  875,299 

NOTE:  Includes  Fomily  Weoldy — 39,862  linos  in  1980;  67,7M)  linos  in  1979. 

SEATTLE,  WASH. 

Post-Intolligoncer-m  ....  1,788,051  1,571,479 

Post-lntolligoncor-5  ....  437,407  693,128 

Grond  Totol  .  2,225,458  2,264,607 

Timos-oS  .  4,083,226  4,332,006 

SOUTH  BAY  (TORRANCE),  CALIF. 

Brooio-o  .  3,485,216  3,630,270 

SPOKANE,  WASH. 

Spobosmon-Roview-m  .  .  .  1,717,970  1,445,256 

5poliosmon-Reviow-5  . . .  728,014  927,309 

Dody  Cbroniclo-o  .  1,759,690  1,535,398 

Grond  Totol  .  4,205,674  3,907,963 

TACOAAA,  WASH. 

Nows-Tribuno-o  & 

Tribune  Lodgor-S  ....  3,179,344  3,308,564 

TOLEDO,  OHIO 

Blodo-o  .  1125,203  2,082,723 

8lodo-S  .  885,413  1,405,875 

Grood  Totol  .  3,010,616  3,488,598 

TOPEKA,  KANSAS 

Doily  Copitol-m  .  1,162,469  1,161,888 

5lato  Journol-o  .  898,467  824,642 

Copilol-Joornol-5  .  403,882  563,003 

Grond  Totol  .  2,464,818  2,549,533 


1980  1979 

FULL  RUN  PART  RUN  FUl  RUN  PART  RUN 


TORONTO,  ONT. 


Stor-«  . 

.  3,927.043 

4.116.742 

Sun-mS  . 

.  2.189,882 

2.212.828 

Grond  Total  .  . . 

.  6,116,925 

6,329,570 

TUCSON,  AtIZ. 

Stor-m  . 

.  2,953,482 

2,907,240 

Citiion-o  . 

.  2,980,628 

2.913,162 

Stor-S  . 

.  1,091,486 

1,240,638 

Grond  Total  .  . . 

.  7,025.596 

7,061,040 

NUTL  Sundoy  includos  Porode  Unoge. 

TULSA,  OKLA. 

World-m  . 

.  1,689,890 

1,666,469 

Tribunal  . 

.  1,703,919 

1,671,257 

WorM-S  . 

.  708.810 

1,079,122 

Grand  Totol  . . . 

.  4,102,619 

4,416.848 

NOTE:  Figures  bosed  on  6>coluinn  format  ond  9>colonia  clossified. 

VANCOUVfRg  S.C. 

Sun>e  . 

.  3,757,498 

3,160,192 

NOlfc:  Includes  Tedoy  Mogozine. 

WAUKEGAN,  ILL. 

News-Sun>e  .... 

.  1,684,326 

1,781,150 

WILKES-RARRE,  RA. 

Times-leoder-o/d 

.  815,843 

892,112 

WILfAINGTON,  DEL. 

News-Journai>m*e 

.  1,814.763 

1,82Z784 

Nem*Journoi-S 

.  487.156 

654,465 

Grond  Totol 

.  2,301,919 

2,477.249 

WILMINGTON,  N.C. 

Stor-m  . 

.  1,160,026 

967,260 

Stor-News-S  _ 

.  399.980 

335.538 

Grond  Totol 

.  1,560,006 

1,302,798 

WINDSOR,  ONT. 

Slot-o  . 

.  ^394,480 

2,231,796 

WINNIPEG,  MAN. 

Tribune-e  . 

.  2,880,805 

2.819,154 

Free  Press-e  .  .  . 

.  3,089,729 

3,111966 

Grand  Totol  .  . 

.  5,970,534 

5,932,120 

WINSTON-SAUM, 

N.C. 

Journol-m  . 

.  1,643,012 

1,543,248 

Sentinel-e  . 

.  1,461,236 

1,345,792 

Journol-Sentinef-S 

.  603.610 

872.592 

Grond  Totol 

.  3,707,858 

3,761,632 

NOTE:  Port-run  om 

i  comics  not  included. 

WORCESTER,  MASS. 

Telegrom-m  . .  . . 

.  931,861 

867,451 

Gozette-e  . 

.  989,317 

896,924 

Telegrom-S  . 

.  861,213 

998.186 

Grand  Totol 

.  Z78Z391 

2,762,561 

Crime  prevention 
stories  win  alarms 

Pittway  Corporation  has  announced 
winners  of  its  award  for  journalists  who 
have  increased  the  public’s  understand¬ 
ing  of  residential  crime  prevention 
through  outstanding  writing. 

Beth  Mohr,  San  Diego  Union  feature 
writer,  received  first  prize,  $100  and  an 
intrusion  alarm  system,  for  her  article, 
“A  Lock  On  Security.”  Runners-up, 
who  were  awarded  alarm  systems,  in¬ 
cluded:  Joanne  Hooker  of  the  Miami 
News,  “Make  That  Burglar  Bungle;” 
Jane  Suchomel  of  the  Cedar  Rapids 
Gazette,  “Locks  and  Alarms  Deter  In¬ 
truders;”  and  Carol  Krucoff  of  Family 
Circle,  “How  to  Burglarproof  Your 
Home.” 

“The  annual  award  was  instituted  in 
an  effort  to  bring  public  attention  to  the 
fact  that  the  consumer  can  do  something 
to  protect  his  family  and  home,”  stated 
Robert  Birenbach  of  Pittway’s  consumer 
products  division.  “We  believe  the  most 
effective  way  of  doing  this  is  through 
encouraging  such  articles  in  newspapers 
and  magazines.” 

To  be  eligible  for  the  competition,  arti¬ 
cles  had  to  have  been  published  in  a  con¬ 
sumer  magazine  or  newspaper  between 
January  1  and  June  30,  1980. 


Publisher  awards 
3  scholarships 

Three  outstanding  high  school  seniors, 
all  bound  for  careers  in  journalism,  were 
awarded  $500  college  scholarships  each 
in  an  annual  program  sponsored  by  the 
Ridgewood  (N.J.)  Newspapers. 

Susan  Bauer  of  Emerson  received  the 
Frank  D.  Schroth  Memorial  Scholarship 
honoring  the  memory  of  the  prominent 
publisher  and  father  of  Frank  D.  Schroth 
Jr.,  current  publisher  of  the  Park  Ridge 
Local  Review. 

Rosemary  Enright  of  Oakland  earned 
the  Franklin  Fishier  Memorial  Scholar¬ 
ship  in  memory  of  the  founder  of  the 
Ridgewood-based  chain. 

Robert  Zecker  of  Paramus  won  the 
Walter  E.  Sheldrick  Memorial  Scholar¬ 
ship,  which  pays  tribute  to  the  former 
vicepresident  of  the  chain. 

The  Ridgewood  Newspapers  are  com¬ 
prised  of  the  Ridgewood  News,  the  Sun¬ 
day  News,  the  Local  Review  and  the 
Paramus  Sunday  Post. 

Dow  Jones  appoints 
marketing  managers 

Dow  Jones  &  Co.  appointed  three 
marketing  managers  to  its  Interactive  In¬ 
formation  Services  Group. 


Eric  Bradshaw  becomes  manager  of 
business  marketing;  John  Kelsey,  man¬ 
ager  of  consumer  marketing,  and  Donald 
Fleck,  manager  of  marketing  services. 

Bradshaw  is  responsible  for  develop¬ 
ing  marketing  programs  for  Dow  Jones 
News/Retrieval  Service,  which  offers 
access  to  a  data  base  of  news  from  Dow 
Jones  News  Service,  The  Wall  Street 
Journal,  and  Barron’s  National  Business 
and  Financial  Weekly  and  other  business 
and  financial  information.  He  most  re¬ 
cently  was  a  marketing  representative 
for  International  Business  Machines, 
Inc.  Kelsey  is  concentrating  on  develop¬ 
ing  and  marketing  products  to  the  per¬ 
sonal  or  home  computer  marketplace, 
and  Fleck  manages  advertising,  promo¬ 
tion  and  market  research  for  both  busi¬ 
ness  and  consumer  markets.  Before  join¬ 
ing  Dow  Jones,  Kelsey  was  with  Ameri¬ 
can  Telephone  &  Telegraph  Co.,  and 
most  recently  Fleck  was  business  and 
marketing  manager  of  Dow  Jones  Books. 


Directs  marketing 

John  W.  Fitzwater,  formerly  publisher 
of  the  Culpeper  (Va.)  Star-E.xponent, 
named  director  of  marketing  for  Worrell 
Newspapers  and  Broadcasting,  in  Char¬ 
lottesville. 
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Get  to  know 
UME  better! 


Robert  McEwen  (813)  596-2360 


It’s  lucky  13  for  Robert 
McEwen,  who  has  been  with 
United  Media  Enterprises  since 
1967. 

Before  becoming  a  sales  repre¬ 
sentative  for  the  Great  Lakes 
territory  in  1971,  Bob  worked  in 
our  promotion  department. 

Since  1973  he’s  been  covering 
the  Southeastern  United  States 
for  us.  Last  year  he  was  named 
a  regional  vice  president. 

Before  joining  UME  Bob  spent 
20  years  in  the  U.S.  Marine 
Corps.  He  served  in  a  variety  of 
locations  including  Tel  Aviv, 
China,  Japan,  Okinawa,  Korea 
and  Guam. 

Bob  McEwen.  He’ll  be  getting  to 
know  you  better  over  the  coming 
months. 

UMEG 

iaiMfi 

UNITED  MEDIA  ENTERPRISES 

United  Feature  Syndicate 
Newspaper  Enterprise  Association 
The  World  Almanac 

200  Park  Avenue,  New  York,  N.Y.  10166 


Syndicates 


By  Lenora  Williamson 


Jane  Amari  named  syndicate  editor 

Jane  Amari,  formerly  feature  editor  of 
the  Philadelphia  Daily  News,  will  be¬ 
come  editor  of  the  Los  Angeles  Times 
Syndicate  effective  October  6.  She  will 
oversee  the  syndicate’s  editorial  depart¬ 
ment  and  its  102  continuing  features  and 
also  work  on  developing  new  material. 

J.  Willard  Colston,  syndicate  presi¬ 
dent,  in  making  the  announcement,  said 
Amari’s  appointment  was  the  result  of  an 
extensive  nationwide  search  in  which  he 
and  Richard  S.  Newcombe,  vice  presi¬ 
dent  and  general  manager,  considered 
over  200  applicants  and  interviewed 
more  than  50  of  them  at  length.  Amari 
succeeds  Dan  Bryne,  who  resigned. 

Before  joining  the  Philadelphia  Daily 
News,  Amari  was  assistant  Living  Today 
editor  of  the  Miami  Herald,  associate 
editor  on  the  Sunday  Magazine  of  the 
Detroit  Free  Press,  copy  editor  at  the  St. 

Petersburg  Times  and  wire  editor  at  the 
Rome  Daily  American  in  Italy. 

Amari  was  recruited  by  Gannett  while 
attending  the  University  of  Illinois  and 
upon  graduation  became  a  reporter  and 
medical  writer  at  the  Camden  (N.J.) 

Courier  Post. 

*  ♦  * 

Marvel  Newspaper  Network  has  re¬ 
leased  results  of  a  readership  study/ 
telephone  survey  which  followed  the 
Chicago  Tribune’s  distribution  of  a  Mar¬ 
vel  comics  book  supplement  with  the 
Sunday,  June  8,  edition. 

Mark  Clements  Research  Inc.,  New 
York  marketing  research  consultants, 
surveyed  500  households  in  Chicago  and 
reported  that  of  those  respondents  who 
read  the  comic  book,  87.0%  want  to  see 
it  in  future  issues  of  the  Tribune.  Among 
respondents  who  recalled  the  book,  al¬ 
most  one  half  read  or  looked  through  the 
special  section. 

Chicagoans  received  the  second  of  a 
series  of  tests  on  the  Marvel  comics  book 
program  which  anticipates  supplement 
insertion  into  Sunday  editions  of  major 
newspapers.  The  first  test  was  con¬ 
ducted  with  the  Columbus  (O.)  Dispatch 
in  August,  1979.  Nancy  Allen,  vice 
president/promotion  for  Marvel,  said 
more  tests  will  be  conducted  before  roll¬ 
ing  the  program  nationally. 

The  Dispatch  research  department 
made  random  calls  last  Fall  after  the  ap¬ 
pearance  of  the  comic  book  and  reported 
that  90.3%  of  respondents  said  they 
would  like  to  see  the  comic  book  in  fu¬ 
ture  editions  of  the  newspaper. 

^  ^  t 

Martin  Sloane’s  United  Feature  Syn¬ 
dicate  column,  “The  Supermarket 
Shopper”,  which  began  in  September, 

1979,  with  100  clients,  is  marking  its  first 
anniversary  with  a  list  of  400  daily  news¬ 
papers,  according  to  David  Hendin,  vice 


Jane  Amari 

president  and  editorial  director  of  UFS. 

Hendin  commented,  “In  my  11  years 
in  the  syndicate  business.  I’ve  never 
seen  a  column  achieve  more  than  400 
newspapers  in  less  than  one  year.  We 
have  new  clients  signing  up  for  the  col¬ 
umn  each  week.  It’s  been  contagious. 
It’s  testimony  to  the  incredible  reader 
interest  in  the  supermarket  field.” 

By  way  of  celebration.  United  Fea¬ 
tures  is  having  a  first  anniversary  sale.  A 
coupon  in  the  September  20  issue  of 
Editor  &  Publisher  will  offer  the  first 
week  of  “The  Supermarket  Shopper” 
free  to  new  clients. 

Sloane  considers  the  column  has  made 
shoppers  more  sensitive  to  money¬ 
saving  opportunities  at  the  supermar¬ 
kets.  His  business-like  approach  to  sav¬ 
ing  money,  at  the  check-out  counter 
comes  from  many  years  of  marketing  and 
sales  experience.  He  had  his  own  mar¬ 
keting  and  sales  consulting  firm  five 
years,  was  president  of  Dollar  Rent-A- 
Car  in  Chicago,  and  vice  president  of 
Kenneth  D.  Laub  &  Company  in  New 
York  City. 

«  9)C  9|C 

The  former  United  States  Commis¬ 
sioner  of  Immigration  and  Naturaliza¬ 
tion,  Leonel  J.  Castillo,  will  be  part- 
owner  of  a  news  service  for  Spanish  lan¬ 
guage  newspapers  in  the  United  States. 
Hispanic  American  Communications 
plans  to  be  in  operation  before  year’s  end 
in  cooperation  with  EFE,  the  Spanish 
news  agency. 

Castillo  ran  unsuccessfully  for  mayor 
of  Houston  after  he  resigned  as  commis¬ 
sioner.  The  first  bureau  will  be  in  Hous¬ 
ton,  and  Castillo  said  bureaus  would  be 
established  eventually  in  other  major 
cities.  The  new  service  will  employ 
Spanish-speaking  Americans. 
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AMD  HOW 

O^A^E  I'M 

STILL 

V  27?  y 


I'l'ures  Syndica'I'e 

235  E.  45th  Street.  New  York.  N.Y.  10017 


is  lO  years  old! 


tmem  Mow 

COME  HE'S 
EATIMG  the 

CAKE  ?/ 


Happy  Birthday 

from  the  troops  at  King  Features 


After  30  years  Beetle  Bailey  is  as  fresh,  and  as  funny,  as  ever. 
And  it's  even  more  popular:  100  million  readers  follow 
Beetle  every  day  in  over  1 ,500  newspapers  and  in  44  countries. 


What's  the  secret  of  Beetle's  success?  In  two  words,  Mort  Walker. 
Mort  keeps  Beetle's  humor  contemporary,  relevant,  vital, 
vibrant  and,  above  all,  funny. 


So  here's  to  Mort  and  here's  to  Beetle  Bailey  and  the  rest  of 
the  gang  at  Camp  Swampy. 


©  19ao  King  FeaturM  Syndicate.  Inc. 


Minn,  media  leads 
in  solving  disputes 


resolution  of  more  controversies  outside 
the  courts.” 

The  council  operates  with  an  annual 
budget  of  $44,000,  the  major  expendi¬ 
tures  being  for  the  employment  of  a  full¬ 
time  executive  secretary  and  a  part-time 


Minnesota  news  media  are  ahead  of 
the  rest  of  the  nation  in  finding  alterna¬ 
tives  to  courtrooms  for  solving  disputes, 
suggests  a  justice  of  the  state’s  supreme 
court. 

C.  Donald  Peterson,  writing  in  the  Au¬ 
gust  edition  of  the  American  Bar  Associ¬ 
ation  Journal  cites  the  Minnesota  News 
Council  as  an  example  of  an  effective 
alternative  to  the  expense,  delay  and 
formality  of  lawsuits. 

“Lawyers,  as  leaders  in  creating  new 
methods  of  dispute  resolution  and  in 
promoting  a  free  and  responsible  press, 
have  an  opportunity — in  co-operation 
with  journalists — to  initiate  and  lead  in 
the  creation  of  news  councils  in  other 
states,”  he  proposes.  “A  group  of  state 
councils  patterned  after  the  Minnesota 
one  could  both  promote  these  objectives 
in  other  states  and  augment  the  National 
News  Council  in  service  to  represented 
and  unrepresented  numbers  of  the  public 
and  to  the  news  media  as  well. 

“All  parties  are  ultimate  winners  in 
this  dispute  resolution  procedure,  for  the 
process  is  designed  to  build  bridges  of 
understanding  between  the  news  media 
and  the  public  which  they  are  committed 
to  serve,”  says  Peterson,  who  was  an 
original  member  of  the  Minnesota  News 
Council  and  cochairman  of  the  task  force 
that  sponsored  the  formation  of  the  Na¬ 
tional  News  Council. 

The  council  was  established  in  1971, 
and  still  is  the  only  active  state  news 
council  in  the  nation,  says  Peterson.  He 
notes  that  it  was  the  model  for  the  Na¬ 
tional  News  Council,  a  similar  project 
structured  to  deal  with  complaints  about 
the  news  media  with  national  audiences. 

Grievances  against  Minnesota  news 
media  come  to  the  council  through  pro¬ 
cedures  much  less  formal  than  filing  a 
court  suit.  If  the  offended  person  is  un¬ 
able  to  resolve  the  complaint  directly 
with  the  editor,  he  or  she  can  simply 
write  a  letter  to  the  council,  and  file  a 
written  waiver  of  the  right  to  sue,  says 
Peterson.  The  council  then  holds  a 
“low-keyed  and  informal”  hearing  open 
to  the  public,  he  explains.  Parties  may  be 
represented  by  lawyers,  but  rarely  are. 

At  the  hearing,  they  present  oral  or 
written  evidence,  cross-examine  each 
other  and  answer  questions  from  the 
council.  The  council  makes  tentative  de¬ 
cisions  while  all  parties  are  present,  and 
Peterson  says  rulings  are  usually  re¬ 
ported  in  the  news  media  the  same  day. 
Peterson  notes  that  no  news  organization 
has  ever  refused  to  publish  a  ruling 
against  it. 

Peterson  reports  the  council  processed 
78  grievances  in  1978  although  many  did 
not  proceed  to  formal  hearings.  The 
44 


council  system  has  benefited  the  public 
of  Minnesota  in  promoting  “a  voluntary 
resolution  of  grievances  between  ag¬ 
grieved  persons  and  the  media  and  in- 
promoting  greater  care  and  concern  by 
journalists,”  he  says. 

“The  differences  in  dispute  resolution 
by  a  court  and  by  a  news  council  are 
noteworthy.  Litigation  involves  judg¬ 
ment  on  legal  issues,  with  remedies  and 
sanctions  enforced  by  government;  dis¬ 
putes  before  a  news  council  primarily  in¬ 
volve  determinations  of  ethical  issues, 
backed  only  by  the  force  of  public  opin¬ 
ion.  Timeliness  is  on  the  side  of  the  news 
council,  for  the  usual  time  for  a  hearing  is 
rarely  more  than  three  hours  and  the  in¬ 
terval  between  the  filing  of  a  complaint 
and  its  final  determination  is  ordinarily 
only  a  few  weeks.  Absent  are  the  for¬ 
malities  and  sometimes  prohibitive  costs 
of  court  actions.  The  aggrieved  in  a  media 
dispute  faces  the  news  manager  in  an 
informal  setting,  unintimidated  by  the 
austere  atmosphere  of  the  courtroom  and 
its  more  technical  restraints  on  the  giving 
of  evidence.  The  services  of  the  council 
are  made  available  without  cost  to  either 
the  parties  or  the  taxpayer. 

“The  end  product  of  a  council  pro¬ 
ceeding  is  a  publicized,  advisory  opin¬ 
ion,  which  on  a  case-by-case  basis 
creates  a  body  of  professional  standards 
for  journalists.  News  organization  have 
revised  their  internal  operating  proce¬ 
dures  on  occasion,  reflecting  the  news 
staffs  experience  in  a  case. 

“All  parties  are  ultimate  winners  in 
this  dispute  resolution  procedure,  for  the 
process  is  designed  to  build  bridges  of 
understanding  between  the  news  media 
and  the  public  which  they  are  committed 
to  serve.  An  editor  has  an  opportunity 
to  explain  his  desire  to  serve  the  com¬ 
munity  with  accurate,  reliable,  and  sig¬ 
nificant  news  reports  and  to  make  clear 
the  difficult  choices  he  has  to  make  in  the 
selection  and  presentation  of  news  re¬ 
ports.  At  one  time  these  explanations 
might  have  come  out  as  the  work  product 
of  a  competitive  press;  now  they  come 
out  through  a  council  hearing  or,  likely, 
not  at  all.  The  Minnesota  experience  has 
been  that  whether  the  grievant  “wins”  or 
“loses,”  acrimony  or  frustration  tends  to 
diminish  and  the  credibility  of  the  media 
is  enhanced  by  their  demonstrated  will¬ 
ingness  to  engage  their  critics  in  a  public 
forum.” 

“The  council  has  earned  positive  ac¬ 
ceptance  from  the  public  and  the  media 
with  increased  awareness  of  its  work  and 
worth,”  says  Peterson.  And  he  notes, 
the  procedures  “effectively  respond  to 
Chief  Justice  Warren  Burger’s  urging  for 


clerk-stenographer.  The  budget  is  funded 
by  contributions  from  the  media  ( 18.4%), 
from  state  business  firms  (27.6%),  from 
tax-exempt  foundations  (41%),  from 
other  sources  (12%),  such  as  the  Univer¬ 
sity  of  Minnesota’s  offering  of  space  and 
office  equipment  at  token  cost.  Members 
of  the  council  serve  without  compensa¬ 
tion,  except  for  travel  expenses  incurred 
by  out-state  members. 

400  retailers 
flock  to  hear 
marketing  pro 

Over  400  retailers  in  Columbus,  Inc. ,  a 
town  of  30,000  people  attended  a  market¬ 
ing  sales  seminar  sponsored  by  the  Col¬ 
umbus  Republic  on  August  18  and  19, 
according  to  David  Miller,  marketing  di¬ 
rector. 

The  seminar,  designed  to  have  an  up¬ 
lifting  effect  on  retailers  hard  pressed  by 
the  economic  recession  was  conducted 
by  Charles  A.  Mouser,  international 
marketing  consultant. 

The  morning  retail  seminar  was  at¬ 
tended  by  owners,  managers,  and  key 
store  personnel.  Subjects  covered  in¬ 
cluded  how  and  why  advertising  works, 
how  to  get  the  best  return  on  investment 
of  advertising  dollars,  the  purpose  of  ad¬ 
vertising,  how  to  set  objectives  and 
goals,  how  to  find  the  right  road  map  to 
follow  to  reach  these  goals,  budgeting, 
effective  merchandising,  how  simple 
market  research  will  bolster  advertising 
effectiveness,  and  insights  into  specific 
advertising  strategies  for  various  types  of 
retail  businesses. 

Following  the  morning  retail  seminar, 
was  an  evening  retail  clerks  salesman¬ 
ship  seminar  designed  specifically  for  re¬ 
tail  sales  personnel.  The  morning  semi¬ 
nar  was  so  overwhelmingly  successful 
that  store  owners  closed  their  stores  and 
paid  their  employees  to  attend  the  eve¬ 
ning  session. 

During  the  second  seminar,  Mouser 
answered  such  questions  as  why  you 
never  ask  “may  I  help  you,”  why  only 
seven  percent  of  shoppers  buy  strictly  on 
price,  why  most  shoppers  go  to  stores 
they  like,  and  how  to  remedy  the  fact 
that  80%  of  non-buying  customers  are 
turned  off  by  discourteous  salespeople. 

Mouser,  who  has  spent  more  than  28 
years  in  the  graphic  communications  in¬ 
dustry,  is  the  author  of  “My  Customers 
Won’t  Pay  for  It.”  He  recently  began 
publication  of  The  Mouser  Report,  a 
newspaper  advertising  salesmanship 
newsletter  for  professional  newspaper 
advertising  consultants. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column  of 
answers  to  your  readers'  car  problems,  plus 
weekly  test  report  on  new  cars.  vans.  Write  for 
samples,  rates.  Automotive  Features.  814  E. 
yanor  Circle.  Milwaukee  Wl  53217. 


"ALL  THE  CARTOONS  YOU'LL  EVER  NEED "  are 
in  a  low  cost  package  of  36  hilarious  1  and  2 
column  camera-ready  ROP  cartoons  available 
quarterly  headed  by  leading  cartoonist.  Details 
from:  Cartoonmix,  Box  108.  Village  Station,  New 
York  NY  10014. 


COMIC  STRIPS 


SPORTOONS.  COMIC  STRIPS.  TOP  PUZZLES. 
New  1981  feature  catalog  free  with  sample  com¬ 
ic  strip  booklet.  Write  to  R-Gabs  Dickson  Fea¬ 
tures.  PO  Box  265.  St  Joseph  MO  64502. 


COMMENTARY 


"TODAY'S  MADITORIAL”— Irreverent  view  of 
the  news  through  bar  McFarlin's  vwjes  colored 
glasses.  Attracts  blistering  “Letters  To  Editor." 
Current  release  free.  OXFORD  NEWSLETTER, 
Oxford  Wl  53952. 


FUTURETHINK  by  Don  Fabun.  Based  on  news 
and  technology,  trends  and  innovation, 
futurethinker,  author  Fabun  writes  of  what  the 
world  will  be  like  in  the  year  2010.  750  words. 
Feature  Associates,  3334  Kerner  Blvd,  San 
Rafael  CA  94901. 


HUMOR,  info,  puzzles,  cartoons  galore.  List, 
samples,  package  otters.  Dickson,  17700  West- 
arn  69p,  Gardena  CA  90248. 


FOR  THE  ONE  publisher  in  10  really  serious 
atxjut  promotion— The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news 
oaper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S.  Gale  benley.  The  Journal,  Box 
278.  Bruce  MS  38915. 


HOGUE  FEATURES  SERVICE— 174  Kingsbury 
Av,  Corning  NY  14830.  About  a  foot  and  a  half  of 
humor  roughly  monthly. 


WHAT'S  NEW  IN  MEDICINE? 

Latest  medical  news,  weekly,  with  commentary, 
356  words.  L.  A.Chotkowki.  MD.  FACP.  1 143 
Chamberlain  Hwy,  Kensington  CT  06037. 


"MORE  FOR  YOUR  MONEY"  —  Weekly  column 
of  money-saving  news.  Proven  results.  Camera- 
ready  Samples.  Mike  LeFan.  1802  S.  13th. 
Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
Weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  6th  year. 
Cineman  Syndicate.  7  Charles  Court.  Middle- 
town.  NY  10940.  (914)  692-4572. 


FILMCLIPS — Full  length  movie  reviews  for  week¬ 
ly  or  daily.  First  month  free.  Samples  and  rates. 
153  L  St.  Boston  MA  02127. 


RELATIONSHIPS 


"RELATIONSHIPS" 

Question  and  Answer  Column  Daily 
Dr  Comissiong,  2736  N  11,  Kansas  City  KS 
66104 


BUSINESS  OPPORTUNITIES 


START  YOUR  OWN  WEEKLY—  Extensive  how¬ 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  Box  35- 
E,  R  Jefferson  NY  11777. 


REAL  ESTATE 


HOUSE  CALLS— National  award  says  "enter¬ 
taining  format,  concise,  solid  writing  skills  and  a 
wealth  of  real  estate  knowledge.  "  6lh  year, 
Miami.  Rochester.  Philadelphia.  Detroit,  Port¬ 
land.  Yuma.  etc.  Edith  Lank,  240  Hemingway, 
Rochester  NY  14620.  (716)  271-6230. 


HOCKEY — “At  Center  Ice"  with  the  NHL  broad¬ 
casters.  Weekly  feature  debuts  September  21. 
Liberty  News  International,  PO  Box  85,  East  De¬ 
troit  Ml  48021. 


“SPORTING  AROUND" — New  national  sports 
column.  Strictly  for  weeklies.  Impresssions, 
obsenrations,  reminiscences,  topical,  general  in¬ 
terest  items.  Reader  anticipated  circulation 
booster.  Join  the  winning  team.  For  details  and  2 
free  samples:  Robbins  Syndication  Group.  PO 
Box  5b51,  Ft  Myers  Beach  FL  33931. 


FARM  TAXES,  popular  weekly  column  in  its  sixth 
year  is  available  in  a  few  areas.  For  topical  sam¬ 
ples  and  prices  write:  Cricket.  Box  527,  Ardmore 
PA  19003. 


AFFORDABLE  TRAVEL— Weekly,  bivreekly  or 
monthly  travel  column  to  strengthen  travel  pages 
during  recession's  gloom.  Low  cost,  first  2  col¬ 
umns  free.  Prize  winning,  accredited  travel  wri¬ 
ter.  Nancy  Winter  Drosdick,  16  Indian.  Sparta  NJ 
07871.  (^1)  729-2644. 


VOICE  FROM  THE  WOODS:  In  fourth  year  of 
500-word  essays  with  "Small  Is  Beautiful"  slant. 
Samples.  Walter  Gormly,  Mt.  Vernon  lA  52314. 


WHO'D  LIKE  to  run  a  newspaper  chain  —  yes.  a 
network?  You  may  as  well  have  20,(XX}  outlets  as 
one  or  a  few.  and  all  over  the  world  as  well  as  in 
the  United  States. 

T rue.  you'll  need  a  little  capital,  enough  to  buy  a 
small  daily  paper  and  pay  for  a  chain's  organiza¬ 
tion.  Later  on.  you'll  deploy  vast  capital,  but  I'll 
presently  tell  you  where  and  how  to  get  it. 

You  can  sharply  reduce  labor  costs  and  escape 
jurisdictionat  disputes. 

You  can  own  valuable  patents,  copy-rights  and 
trade  secrets— can  exploit  legitimate  property 
rights  in  ideas. 

For  the  right  person  or  company,  this  is  a  good 
opportunity. 

Please  write  me  something  about  yourself  and 
your  situation. 

Manuel  boyFrank,  Box  D-1,  Cambria  CA  93428. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marlon  R.  Krehbiel. 
Box  88.  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 


WE  HAVE  CONDUCTED  more  than  300  formal 
appraisals  of  newspapers,  large  and  small. 
NEWSPAPER  SERVICE  COMPANY,  INC.,  PO 
Drawer  12428,  Panama  City  FL  32401. 


Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales  Soar! 


NEWSPAPER  BROKERS 


HEMPSTEAD  4  CO. 

Newspaper  brokers  and  appraisers.  Write  or  call 
for  free  consultation.  21  E  Euclid  Av,  Haddon- 
field  NJ  08033,  (609)  795-6026. 

ALAN  G.  LEWIS,  MEDIA  BROKER 
On  file  over  1(X)  active  qualified  buyers  for  daily, 
top  weekly  or  shopper  publicatons.  Ridge  Rd. 
Hardwick  MA  01037.  (413)  477-6009. 


9!I!K51!I1SS 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional.  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime;  (813)  446-0871 
nights:  or  write  8ox  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W.  B.  GRIMES  4  CO..  INC. 
National  Press  Building 
Washington  DC  20045 
(202)  NAtional  8-1133 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates.  Inc. 

11  Main  St.  Southboro  MA  (31772 
(617)481-8562 

JAMES  J.  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  inquiries  invited  (303)  242-5035. 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets.  12 
Cutler  Dr.  Savannah  GA  31405,  (912)  925- 
8666.  day  or  night. 


KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  30  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R.  KREHBIEL  "Norton  office,” 

PO  Box  88.  Norton  KS  67654. 

Office  (913)  877-3407 

ROBERT  N.  BOLITHO.  "Kansas  City  Office."  PO 
Box  7133.  Shawnee  Mission  KS 

66207,  Office  (913)  381-8280 


MEL  HODELL  Newspaper  Broker. 
PO  Box  2277,  Montclair.  CA  91763 
(714)  626-6440 


SYD  S,  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES.  SERVICE,  MANAGEMENT 
Rte  1.  Eiox  146.  Theodore  AL  36582 
(205)973-1653 


CLASSIFIED  ADVERTISING  RATES 


LINE  AOS 

1  week  — $3.10  per  line. 

2  weeks— U.95  per  line,  per  issue 

3  weeks — $2.75  per  line,  per  issue. 

4  weeks — $2.55  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  — $2.25  per  line. 

2  weeks— U.10  per  line,  per  issue. 

3  weeks— $1.95  per  line,  per  issue. 

4  weeks — $1 .70  per  line,  per  issue. 


Add  $3  per  insertion  for  box  senrice  andAdd  $2  per  insertion  lor  box  service  and 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  45  characters  and/or  spaces  per  tine. 

3  lines  minimum  (no  abbreviatons). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decoratons,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $70  per 
column  inch  camera  ready,  $75  pub  set. 

Contract  rates  avallabla  on  request. 

DEADLINEiEvary  Tuesday,  2  pm  New  York  Tima, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  A  PublislMr 

575  Lexington  Av.  NY.  NY  10022.  (212)  752-7050. 
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ANNOUNCEMENTS 
NEWSPAPER  BROKERS 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name  _ 
Address 
City  - 


State 


Zip 


Phone 


Authorized 
Classification 
Copy  - 


□  Assign  a  box  number  and  mail  my  replies  daily. 

To  Ron:  - Weeks  - Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  &  publisher  •  575  Lexington  Ave.  •  New  York.  N.Y.  10022 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers.  Sales. 

No  charge  for  consultation. 
Box  783.  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio.  TV.  weekly,  daily  and 
community  newspapers.  Professional,  confiden- 

"business  Broker  Associates 
(615)  756-7635 


America’s  Leading  Brokers  Know 
that  when  It  comes  to 
selling  papers 
We  Know  Our  Business 
EAP  Classifieds 
(212)  752-7050 


NEWSPAPERS  FOR  SALE 


BERGEN  COUNTY,  NEW  JERSEY— 2  weekly 
free  distribution  newspapers  for  sale.  1979  gross 
$330,000.  1980  gross  will  be  $400,000.  Well 
accepted  and  growing.  Owner  has  other  in¬ 
terests.  $250,000.  State  cash  and  experience  in 
first  letter.  Box  1074,  Editor  &  Publisher. 


FOR  SALE— Two  weeklies,  western  Kansas. 
Growing  area.  Terms  available.  Box  1027,  Editor 
&  Publisher. 


FLORIDA  suburbans  grossing  $600M  for  sale  at 
gross.  Press  and  building  optional  for  $300M. 
Break  even.  29%  down,  balance  over  10  years. 
Owner  retiring.  Buyer  must  invest  to  expand 
paper  to  make  it  profitable.  Box  1043.  Editor  & 
Publisher. 


ILLNESS  FORCES  SALE— Profitable  California 
shopper  at  bargain  price!  Call  Peter  at  (209) 
522-9668.  weekdays. 


IF  YOU  DON’T  LIKE  to  eat,  sleep  or  make  alot  of 
money,  this  is  the  weekly  for  you.  Hard  work 
required,  but  the  town  is  friendly  and  the  paper  is 
an  award-winner.  We're  on  an  island  in  Alaska, 
yet  the  paper  Is  modern:  Compugraphic  typeset¬ 
ters.  VDT's.  Building  included.  Estimated  1980 
gross  $95,000  plus  $20,000  job  printing.  Write 
Box  359(X),  Editor  &  Publisher.  (Correction:  job 
printing  is  $20.(XX3.  not  $200,000  as  stated  in 
the  August  16th  issue. 


MENDOCINO'S  only  countywide  weekly — gross 
$100,(XX)  plus — 3KX)  sold  weekly.  Seven  years 
of  high  impact,  needs  new  management  team 
with  skill  and  capital.  Contact  M.  Shapiro,  Brok¬ 
er.  (707)  468-9101.  Ukiah.  California. 


SUMMER  TABLOID  at  the  Jersey  Shore,  20M 
gross,  terms:  $10,000  down,  $300  per  issue 
published  for  5  years.  Box  305.  Rio  Grande  NJ 
08242. 


COLORADO  WEEKLY.  LOW  CASH  down  pay¬ 
ment.  Part  interest  now.  option  on  all.  Now 
$50,000  gross,  can  be  better  with  ad-wise  pub¬ 
lisher.  State  cash,  (even  if  small)  and  experience 
first  letter.  Marion  R.  Krehbiel.  Box  88,  Norton 
KS  67654. 


SUNBELT  OPPORTUNITIES 
FLORIDA— Opportunity  to  buy  2  old  established 
weeklies.  One  in  county  seat,  unopposed. 
TENNESSEE— Weekly  with  shopper  showing 
handsome  net.  Liberal  owner  terms. 
MISSISSIPPI— 3  county  seat  weeklies,  each 
showing  nice  gain  over  last  year. 

We  need  listings,  call  or  write  today: 

WHITE  NEWSPAPER  SERVICE 
McMinnville  TN  (615)  473 — 2104 


WELL  ESTABLISHED  WEEKLY  NEWSPAPERS 
and  commercial  printing  business  covering 
prosperous  eastern  coastal  area  only  minutes 
away  from  well  known  beaches.  Annual  volume 
of  $750,000  includes  $300.(XX)  from  newspap¬ 
ers.  Profitable.  For  sale  in  one  package  with 
completely  equipped  plant,  or  newspapers  will 
be  sold  separately.  W.B.  Grimes  &  Co., Inc, 
National  Press  Bldg,  Washington  DC  20045. 


NORTHERN  CALIFORNIA  weekly  near  coast. 
Beautiful  valley,  no  competition.  Gross  $60.(XX) 
to  $70,000  and  growing.  Good  job  shop  printing 
business.  $85,000.  all  offers  considered.  PO 
Box  136.  Boonville  CA  95415. 


SUN  BELT  WEEKLIES 
(Sun  —  Sand  —  Fun  —  Beaches) 
Established  (40  years)  growing  profitable  week¬ 
lies  including  complete  production  and  printing 
facilities.  Gross  $600,000,  price  1 V?  times  gross, 
1980  cash  flow  after  taxes  $85,000. 

Sale  structure  $200,000  non-compete  over  10 
years.  $200,000  cash  down,  principal  and  in¬ 
terest  balance  over  15  years  at  9%.  Give  finan¬ 
cial  and  expertise  statement  first  letter.  Write  Box 
1045.  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet  your 
needs,  including  your  remaining  with  the  news¬ 
paper.  No  paper  too  large  for  us  to  consider. 
Please  send  information  to  Box  31752.  Editor  & 
Publisher.  All  replies  kept  strictly  confidential. 


WANT  TO  OWN  weekly  or  semi-weekly  in  60(X) 
to  10.000  population  community.  Gross 
$150,000  and  up.  Prefer  county  seat.  Excellent 
community  journalism  credentials,  former  week¬ 
ly  owner,  civic  minded,  small  town  oriented,  will 
live  in  community  I  serve.  Strict  confidence.  No 
brokers.  Box  36(548,  Editor  &  Publisher. 


PUBLICATIONS  FOR  SALE 


WELL  KNOWN  Catskill  Mountain  New  York  re¬ 
sort  publication.  Currently  grossing  in  $100,000 
range.  Excellent  family  business  or  addition  to 
existing  publishing  chain.  Great  potential  with 
legalized  gambling.  Box  1029.  Editor  &  Pub¬ 
lisher. 


THE  INDUSTRY’S 
MEETING  PLACE.  .  . 

When  you  need  to  reach  newspaper  people,  you  can 
meet  all  the  people  you  want  to  meet — 
buyers,  seelers,  emplc^ers,  job-seekers,  and  more,  in 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 

rates  and  info:  (212)  752-7053 


the  pages  of 


For 


46 


EDITOR  &  PUBLISHER  for  September  13,  19C0 


INDUSTRY 

SERVICES 


ADVERTISING  SERVICES 


STIMULATE  YOUR  AD  SALES'  - 

Classifted  International,  a  42  year  old  firm,  offers  SQUeeze  i 
a  proven  program  that  stimulates  sales  and  pro-  Many 

fits  Two  recent  papers  doubled  ad  count  within  Ne' 

two  months.  We  consult  personally,  and  provide  CK  Optical 
a  monthly  13  part  package  which  can  be  in-  Box  1C 
vested  in  together  or  individually.  Start  your  til 

forbid  order  now  and  receive  a  bonus  of  a  Basic  - 

Classified  Library  worth  $20  with  your  first  pack-  pippi 
age  of  sales  material.  Write  or  call  for  more  in-  L»lr\L.C 
formation.  Tom  Greene.  1345  E  10th  Av.  Hialeah 
FL  33010.  (305)  885-4526  k 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0to8%.  Fixed  lenses  up  to  12%. 
Compare  our  quality  and  service. 

KAMERAK  (213)  437-2779 

Box  2798  Long  Beach.  CA  90801 


SQUeeze  Lenses,  new  and  trade  Ins. 
Manufacturer  Specialists  since  1968 
New,  super  designs  surpass  all 


EQUIPMENT  &  SUPPLIES 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


POWERED  ROLLER  TOP  CONVEYOR.  60  ft  long, 
17  in.  wide.  2  HP  motor,  work  table  on  both 
sides.  Northeast  Storage  and  Industries,  Inc.. 
(213)  257-7557. 


CIRCULATION  SERVICES 

OUTSTANDING  telephone  sales  and  boy  crew 
promotional  organization  available  to  newspap¬ 
ers  in  Zones  1  and  2.  Our  company  has  been 
established  12  years  and  we  currently  represent 
newspapers  with  circulations  from  50.000  to 
over  1  .OIDO.CXX).  Our  reputation  is  the  finest  and 
we  produce  Call  Dick  Levis  at  (201)  399-121 1 
or  write;  Levis  Sales.  Inc.  1505  Stuyvesant  Av, 
Union  NJ  07082. 

TMC  CONSULTING— Target  market  and  TMC 
household  data  base  development,  computer 


Box  1067.  Redondo  Beach  CA  90278 

CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 

E  &  P  CLASSIFIEDS 
f  communicate  with  the 
World’s  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


CIRCULATION  SUPPUES 


(213)372-0372  SHERIDAN  48P  and  24P  inserters.  Very  | 


STA-HI  257  COUNTER  STACKER 
Excellent  condition 
Box  34253.  Editor  &  Publisher 


_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner.  Santa  Ana  CA  92704 
(714)  556-7130 

STANDARD  30  lb.  newsprint  made  to  your  spe¬ 
cification.  Shipments  direct  from  major  mills. 
Box  3W68.  Editor  &  Publisher. 


1  NEWSPRINT  ROLLS — Basic  30  lb  steady  supp- 
BUNDLE  BAGS.  SPECIAL  WATERPROOF  SU-  ly.  prompt  shipment  from  inventory,  delivered 


program  evaluation,  postal  carrier  presort  qual-  alLEG^HEN^^PAF^R^CO^  V^'o  B^X 
ification.  non-sbscriber  routing,  zip  code  and  .rjof  737 

distribution  analysis.  James  E.  Cannon,  50  Elm  El.lTni  1  h-j 

St.  Windsor  Locks  CT  06096.  (203)  623-3209.  uall  uulleui. _ 

EDITORIAL  SERVICES  I  COMPUTER  SOFTWARE 

S  edit^alLaofe^TcS^sllS^^^^^^  !  Business DlcSlahonX?e'Sed  for  IBN 
term  protects.  Box  35946  Edtor  &  PuSlishe? 


price  on  request.  Brockman  Paper  Corp..  300  E 
54  St.  New  York.  NY  10022.  (212)  688-3020. 

PITTSBURGH  PA  15244.  (412)  787-2700.  - 

CALL  COLLECT.  NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  S. 

Cramer  Inc,  550  Frontage  Rd.  Northfield  IL 
COMPUTER  SOFTWARE  60093.  (312)446-7017. _ 

CIRCULATION  SOFTWARE  PASTE-UP 

Business.  Circulation  software  designed  for  IBM 

34  available  with/without  installation  assistance.  McGANN  &  MARSH.  INC. 

Comprehensive  circulation  system  maintains  Highest  quality  border  tapes,  largest  assortment 
total  homes  in  market  area.  Adaptable  to  sub-  in  the  U.S.  Request  samples. 


ENGINEERING  &  I  scriberonly.  Provides  on-line  real  time  update  to 

Ihi^TAI  I  ATinhIQ  starts,  stops,  service  errors.  Includes  route  error 

irtoiMt.LMil\jno  alarm  system  with  real  lime  service  error  dis- 

“  patching,  includes  PI  A  processing  with  automa- 

PRESS  INSTALLATIONS,  rigging,  engineering  tic  vacation  adjustment.  Produces  all  ABC, 
modifications,  rebuilding  and  removal.  Single  pressrun  and  delivery  manifests.  Bundle  top 
width  to  4  plate  wide.  Bramble  Professional  wraps  include  start,  stop,  and  service  error  mes- 

Press  Engineering.  Rt  2.  Box  2285.  McAllen  TX  sages.  Carrier  statements  handle  bonding  and 


McGANN  &  MARSH.  INC. 


78501.  (512)  682-7011. 


SECRET! 

We'll  never  reveal  the  identity  of  an 
E&P  box  holder.  However,  if  you 
don't  want  your  reply  to  go  to  cer¬ 
tain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  box  holder. 
Attach  a  note  listing  newspapers, 
groups  or  companies  you  don't 
want  the  reply  to  reach ;  put  the  rep¬ 
ly  and  note  in  an  envelope  addres¬ 
sed  to  E&P  Classifieds.  If  the  Box 
Number  you're  answering  is  on 
your  list,  we'll  discard  your  reply. 


EQUIPMENT 
&  SUPPLIES 

CAMERA  &  DARKROOM 

AVAILABLE  from  ATF  web  press;  ATF  sheeter. 
ATF  combo  folder,  3  reel  dine,  flying  paster.  Call 
New  England  Printing  Machinery  (617)  475- 
3210. 


estimating.  A  full  line  of  other  business  systems 
available.  Contact  Creative  Data  Systems.  9809 
Wedd  Dr.,  Overland  Park  KS  66212.  (913)  381- 
1109. 

_ COMPUTERS _ 

BEAT  INFLATION!!! 


54- 14th  Street 
Wheeling.  WV  26003 
(304)233-5211 


PHOTOTYPESETTING 

A  NEW  DEVELOPMENT  HAS  BROUGHT 
THE  PRICE  OF  COMPUTERIZED  EDITING 
AND  TYPESETTING  TO  RECORD  LOW! 
Utilizing  your  present  phototypesetter  we  can 
enable  you  to  enter  and  edit  text  on  a  screen, 
save  it  on  a  disc  and  set  type  under  computer 
control— no  more  paper  tape.  Our  system, 
based  on  the  popular  TRS-80  microcomputer 


For  sale-^  used  Teleram  P- 1800  in  good  work-  S'Yes  large  system  capabilities  at  an  unbelievably 
ing  condition.  $2500  each  or  $9000  for  all  4.  'o*  More  rapid  text  entry,  and  on-sc^n 

More  than  50%  OFF  the  price  of  a  new  unit,  “rr^tion  capabi  ity  will  make  your  pubfica  ion 
Please  call  toll  free  numt^r  1-800-225-5135  ""“oP  "'0'®  P'o«able.  For  further  information 


between  9  am  and  5  pm  only. 


2  MULLER  stuffing  machines  model  227,  main 
plus  2  inserts.  1  Muller  model  227E,  main  plus  2 
inserts.  J  S  Graphic  Equipment  Co..(214)  387- 
3128. 


contact; 

First  Main  Computer  Systems  Inc. 

Neviispaper  Products  Division 
8700  King  George  Dr.  Suite  103 
Dallas  TX  75235 
(214)  634-2860 


3128  -  "  ■■  IBMCOMPOSER.  IBM  ESC.  IBM  fonts.  Comp  IV, 

’ _  and  7200.  N.  Gregory,  343  Clive  Av,  Oceanside 

MAILROOM  SUPPLIES— 5000  pounds  more  or  NY  11572.  (516)  764-2250. 
less  1 7  guage  newspaper  tie  wire  contained  in  — — 
400  pound  pay-off  drums,  excellent  for  KW  COMPUGRAPHIC— 2961TL  (2)  with  plugs  and 
series  Signode  strapping  machines.  Contact  fonts  $750  each,  or  2  for  $1200.  7200  with  6 
C.M.Griner,(609)345-llll,ext2(X)forfurther  fonts  $15(XI.  Compuwriter  Jr.  with  2  fonts 
details.  $2250,  package  buy  $45(X).  All  in  excellent  con- 

_  dition.  Fred  Tenby.  (413)  562-4181. 

SIGNODE  MLN2A  tyer  in  like-new  condition. _ 

Parts  and  training  on  machine  included.  Very  1— COMPUSCAN  model  170  scanner  S/N 
reasonable.  John  Tinkler  (504)  388-0269.  L3238. 2  CompuScan  scan-disc  for  classified.  4 

_  Harris  TXT's.  2 — 5  disk  machines,  both  equip- 

2  SPEEDAUMATS  model  number  2605.  2  ped  with  automatic  developers  S'N  478-4&.  2 
Addressographs  model  number  1957GG.  1  Gra-  dual  disc  TXT's  S/N  257  and  IX.  4  Harris  1  lOO's 
hotypemodelnumber6381. 1  Graphotypemrxl-  S  N  293.  410.  411  and  454.  Equipment  to  be 
el  number  6383.  (Contact  William  Payne  (919)  available  first  quarter  1981.  Most  of  the  equip- 


New  England  Printing  Machinery  (617)  475-  GOOD  RECONDITIONED  Cheshire  and  Mag  type  disks  and 
3210.  nacraft  labeling  machines  with  single  and  multi  Flowers.  The  Jac 

_  wide  label  heads  and  quarter  folders.  Call  Scott  (901)427-3333. 

MODIFLEX  distortion  camera,  20x24.  Excellent  or  Ed  Helsley,(800)  527-1668.  ■  '■  “ 


ment  is  used  in  daily  production  and  may  be 
inspected  by  appointment.  Large  assortment  of 
type  disks  and  spare  parts.  Contact  Cecil  Q. 
Flowers.  The  Jackson  Sun.  Jackson  TN  38301. 


condition.  Call  New  England  Printing  Machinery, 
(617)  475-3210. _ 

AVAILABLE  IMMEDIATELY;  Kenro  vertical 
Camera.  18"x21",  50%  to  200%.  $2500  firm; 
also  available;  NuArc  flip  top  plate  maker,  plate 
developing  sink,  two  light  tables  and  Rogersol 


MULLER  231  COUNTER  STACKER 
Excellent  condition 
Box  34384.  Editor  &  Publisher 


MULLER  EM- 10  inserter.  Excellent  condition. 


film  dryer,  best  offer.  Call  George  Riggs,  The  Available  immediately.  Contact  Box  35973.  Edi- 
Herald— News,  Fontana  CA  (714)  822—2231.  tor  &  Publisher, 


NUARC  2024V  $3500.  Brown  24X26H  $1000, 
Buckingham  dryedge  model  2436.  $4(X).  Besel- 
er  enlarger  model  23C  $150.  developing  sink 
with  4  trays  $150.  Hoe  Econolith  plate  processor 
$350,  package  buy  $4750.  Fred  Tenby,  (413) 
562-4181 


MULLER  227E  inserter.  5  stations. 

Muller  EM-10  inserter,  5  stations. 

Graphic  Management  Associates  Inc 
Newspaper  Mailroom  Systems  Division 
11  Mam  St.  Southboro  MA  01772 
(617)  481-8562 


CASH  FOR 

MARK  I.  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846-7025 

COMPUGRAPHICS 

7200  —  $2000.  Compuwriters  $2800.  297 ITL 
—  $1500  Keyboards  —  $1(300,  FHN  Business 
Products.  PO  Box  442.  Marlton  NJ  08053.  (609) 
235-7614. 

COMPUGRAPHICS 

7200-$2000,  Compuwriters  $2800.  2971 
TL— $15(30.  Keyboards— $1000.  FHN  Business 
Products,  PO  Box  442.  Marlton  NJ  08053.  (609) 
235-7614. 


EQUIPMENT  &  SUPPUES 


PRESSES 


HARRIS  V-15A.  6  units.  1976-77.  2:1 
folder. 

Cottrell  V-22.  4  units.  JF-4  folder 
with  double  parallel. 

Cottrell  V-25  folders.  JF-1. 

Cottrell  V-25.  *'4  and  V2  folder. 

Fairchild  Color  King  4  units.  1966. 

Fairchild  News  King.  4  units.  1966. 

Goss  Community  add  on  units,  l%9-76. 

Goss  Suburban  add-on  units. 

Goss  SC  folders.  W.  b,  1975. 

Goss  folders:  Urbanite.  Suburban.  SU. 
Community. 

Goss  Urbanite  folder.  1970. 

Goss  Urbanite  Va  folders. 

Goss  4.  6.  8-position  roll  stand. 

Gregg  flying  imprinter  22  V’.  45  V2". 

Fincor  motor  and  control  40  and  75  HP. 

WANTED;  Newspaper  equipment  and  complete 
plants. 

IPEC,  INC 

97  Marquardt  Dr. 

Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


WE  HAVE  IN  STORAGE;  Spare  parts  for  Hoe. 
Scott.  Goss  and  Wood  presses,  either  offset  or 
letter  press;  Capco  portable  ink  fountains;  Wood 
ink  fountains;  Goss  portable  ink  fountains;  Hoe 
ink  boxes;  2  dine  reels  and  pasters  in  self  con¬ 
tained  framing,  running  belts,  side  lay.  etc.,  suit¬ 
able  for  publications  or  newsijaper  presses;  (3oss 
single  width  balloon;  Hoe  2:1  double  delivery 
folder  22^i  cutoff.  We  have  or  we  can  get  what 
you  need  for  you  pressroom  or  mailroom. 
NORTHEAST  STORAGE  AND  INDUSTRIES, 
INC. 

(213)  257-7557 

COTTRELL  V-25.  add-on  unit— 1971 
Cottrell  V-15A,  3  units.  Jf-7  folder. 

Nevrs  King,  4  units.  KJ6  folder— 1976. 
Hantscho  Jr..  2  units,  folder. 

Hantscho  Mark  II.  4  units,  dryer,  folder— 1977. 
Miehle  sheeter  22T'4"  cut  off. 

Butler  splicer  model  4042A. 

Baldwin  model  1(34A  (3ount-o-veyor. 

Gregg  stacker.'bimdler. 

Cottrell  4  position  stacked  roll  stand. 

Cross  pert  for  Cottrell  folder. 

INTER-WEB  SYSTEMS 
1836  Woodward  St 
Orlando  FL  32803 

(305)  8%-4330  Telex  56-7471 

URGENTLY  NEEDED 
Goss  Community  Presses 
Have  immediate  buyers  for  several  (3oss  (>3m- 
munity  Presses  with  SC  folders.  Call,  write  or 
wire; 

Terry  Morton 

Inland  Newspaper  Machinery  Corp. 

PO  Box  15999 
Lenexa  KS  66215 
(800)  255-6746  Telex  42362 

MACHINERY  FOR  SALE 
Second  hand  Goss  Urbanite  and  Harris  845 
Rollstands  immediately  available  and  at  sub¬ 
stantial  savings  over  cost  of  new  rollstands. 
CARY  COMPANY.  INC. 

327  Pepper  Road 
Barrington  IL  60010 
(312)  381-4600. 


1970  MODEL  NEWS  KING  press.  4  stacked  un¬ 
its,  2  stacked  roll  stands.  2  on  the  floor  currently 
in  operation,  $65,000.  CXintact  Alex  Coulter 
(501)  735—1010. 


OUR  5-UNIT  Goss  Community  with  Suburban 
folder  is  up  for  an  all-cash  sale.  Available  next 
March  as  we  are  upgrading  our  equipment. 
Write  Box  1014.  Editor  &  Publisher. 

ONE-HALF  NEW  PRICE 
Goss  Communite  used  rollshatts  $48  Wheels 
$55.  Chucks  $26.80  each  Mohawk  expend¬ 
ables  $1 1 1  per  pair.  FOB  Chicago  COD.  Glenda 
(312)  975-0400. 

TWO  UNIT  Community  grease.  Community  fol¬ 
der  with  20  HP  drive.  Located  in  mid  East  on 
'  skids  ready  to  ship.  W.  R.  Stabler,  PO  Box  150. 
Napa  CA  ^558.  (707)  226-3711. _ 

GOSS  COMMUNITY,  4  units,  1975  vrith  Sub¬ 
urban  folder,  immaculate  condition,  available 
Immediately.  Call  Southern  Printing  Machinery 
(305)  592-8409  or  New  England  Printing 
Machinery  (617)  475-3210. 
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ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


EQUIPMENT  &  SUPPLIES 


PRESSES 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned.  Move 
your  press,  install  and  train  on  all  makes  and 
models  web  offset  and  letterpress.  25  years  ex¬ 
perience.  CONTACT:  Ken  Langley 
7881  Mastin  St.  Ste  201 
Overland  Park  KS  6&2M 
(913)432-8276 


22^4"  CUTOFF  GOSS  HEADLINER,  4  Units,  2 
half  decks,  2  to  1  folder,  available  now. 

21 W  cutoff  Hoe  Colormatic,  3  units,  2  half 
decks,  available  now. 

4  Wood  autopasters. 

2  new  Goss  web  width  cut  down  kit. 

224'4"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

3  Wood  single  width  reel  tension  pasters  avail¬ 
able  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

3  -  1  unit  Harris  V22,  and  folders. 

3  unit  Harris  V15A. 

4  unit  Merganthaler. 

1  Gregg  imprinter. 

8  unit  VISA. 

5  unit  VISA. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

4  unit  Suburban. 

Suburban  add-on  units. 

Urbanite,  various. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)  682-7011 


HARRIS  V15-A,  3  units  and  folder. 

Goss  Urbanite  quarter  folder. 

A  Stepper  730  inserter/3  bin. 

Contact:  Ken  Langley 
Continental  Printing  Machinery,  Inc. 
7881  Mastin  Dr. 

Overland  Park  KS  66204 
(913)  432-8276 


HARRIS  845,  3  units,  2:1  folder,  new  1973. 
IPEC,  Inc.,  97  Marquardt  Dr,  Wheeling  IL60090. 
(312)  459-9700. 


4  UNIT  URBANITE,  loaded,  2  years  old,  mod¬ 
ified  Vs,  Vx  folder  available  immediately.  Call 
(617)  475-3210. 


WANTED  TO  BUY 


GOOD  USED  MARK  V or  Linotron  202.  Call  (404) 
292-3536,  ITecatur  News  Publishing  Co,  Inc. 


METRO  READER  model  2(X)-(X),  any  condition. 
Write  or  call  collect  to  Americo  Colon  (809)  764- 
3000;  GPO  Box  2408,  San  Jaun  PR  00936. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


CUTLER  HAMMER  MARK  IV  counter  stacker  for 
daily  newspaper  operation.  Respond  to  Box 
35962,  Editor  &  Publisher. 


CHESHIRE  and  Philipsburg  any  condition.  Call 
collect  Herb  (201)  289-7900.  AMS,  1290  Cen¬ 
tral  Av,  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH,  with  SC  folder 
unit  separate.  Box  19^,  Editor  &  Publisher. 


Goss  Mark  I  or  II  press  units  with  21  VS"  cut  off. 
Box  34445,  Editor  &  Publisher 


IDAB-440  or  HALL  MONITOR  COUNTER 
STACKER  for  small  newspaper  facility.  Must  see 
in  operation.  Box  35116,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLSIHER. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


STA-HI  251  COUNTER  STACKER 
Box  34254 
Editor  &  Publisher. 


SHERIDAN  72P  INSERTER 
for  daily  newspaper  operation 
Box  34255,  Editor  &  Publisher 


USED  COMPUGRAPHIC 

Editwriter  7500 
Call  collect  (315)  497-1551 


WILL  PAY  TOP  CASH  PRICES  for  paper  cutters, 
Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die  cut¬ 
ters,  sheeters,  Bunn  string  tyers,  envelope  con¬ 
verting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick  up 
and  transportation  charges  and  pay  in  cash  or 
certified  check  in  advance.  Phone  toll  free  (800) 
521-5586  or  in  Michigan  (313)  865-7777. 

M.  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 


WANTED— Used  equipment  in  excellent  condi¬ 
tion:  6  Goss  Metro  offset  units,  1  half  deck,  2:1 
folder.  21 V^"  cutoff,  2  upper  formers,  1  skip 
slitter,  6  Goss  reel-tension  and  paster,  reversible 
drums  and  angular  bars.  Contact  Pedro  Cabal¬ 
lero,  Apartado  1048,  Caracas,  Venezuela. 


HELP 

WANTED 


ACADEMIC 


DEAN,  UNIVERSITY  OR  OREGON  SCHOOL  OF 
JOURNALISM.  Excellent  opportunity  for  person 
with  high  administrative  potential.  Outstanding 
professional  experience  and  superior  academic 
credentials  (PhD,  record  of  teaching  excellence 
and  scholarly  production)  preferred.  Duties  in¬ 
clude  supervising  faculty  of  13  plus  staff,  man¬ 
aging  fiscal  affairs,  working  with  professional  and 
academic  constituencies.  Must  be  qualified  to 
hold  tenured  faculty  position  and  to  administer 
the  University’s  affirmative  action  policies. 
Academic  rank  and  salary  commensurate  with 
qualifications  and  experience.  Appointment 
effective  Juiy  1, 1981.  Applications  due  Novem¬ 
ber  15,  1980.  Send  applications  to  Roy  Halver¬ 
son,  Chair,  Journalism  Dean  Search  Committee, 
103  Johnson  Hall,  University  of  Oregon,  Eugene 
OR  97403. 

We  are  an  Affirmative  Action/Equal  Opportunity 
Employer. 


TWO  MEDIA  MANAGEMENT  FELLOWSHIPS  of 
$3(X)0  each  will  be  awarded  by  Henry  W.  Grady 
School  of  Journalism  and  Mass  Communication, 
University  of  Georgia:  The  George  Foster  Pea¬ 
body  Fellowship  and  the  Harte-Hanks  Media 
Management  Fellowship. 

Fellows  selected  will  engage  in  a  program  of 
study  leading  to  a  MA  degree  designed  adv¬ 
anced  training  in  the  management  of  publishing 
or  broadcasting  enterprises.  Graduate  assis- 
tantships  are  also  available.  Applications  and 
more  information  are  available  from:  Coordina¬ 
tor,  Graduate  Studies,  School  of  Journalism, 
University  of  Georgia,  Athens  GA  30602,  phone 
(404)  ^24466.  Deadline  for  complete  applica¬ 
tions  is  October  31,  1980. 


ADMINISTRATIVE 


FAST  GROWING  group  in  Arizona  seeks 
accounting  manager.  Opportunity  to  be  key 
member  of  management  team  and  become  con¬ 
troller.  Requires  degree,  several  years  experi¬ 
ence,  CPA  preferred.  Salary  in  mid  $20's.  Send 
resume  and  salary  history  to  Donovan  M.  Kram¬ 
er,  Sr,  Casa  Grande  Valley  Newspapers,  inc.,  PO 
Box  639,  Casa  Grande  AZ  85222. 


GENERAL  MANAGER 

Ohio  publications  group  needs  manager  for  PM 
daily.  Complete  responsibility  to  profit  and  loss. 
We're  looking  for  a  highly  motivated  individual 
whose  responsibilities  can  grow  with  our  com¬ 
pany.  Resume,  salary  requirements  and  availa¬ 
bility  to  Box  1(376,  Editor  &  Publisher. 


GENERAL  MANAGER— Growth  publisher  has 
excellent  opportunity  on  60,000  circulation  mid¬ 
west  weekly  group  for  a  hands-on  executive  with 
a  track  record  of  results.  No  travel.  Box  1092, 
Editor  &  Publisher. 


PUBLISHER— For  established  independent  dai¬ 
ly  college  newspaper.  Will  serve  as  chief  oper¬ 
ational  officer.  Primary  function,  journalism  and 
business  education  through  practical  experi¬ 
ence.  Business  background  r^uired  to  main¬ 
tain  financial  stability.  Desire  applicants  with  col¬ 
legiate  and  commercial  newspaper  experience. 
Knowledge  of  advertising  and  production  a 
must,  ^lary  range  mid  $20's  to  $30's.  Forward 
resume  and  availability  to  Purdue  Student  Pub¬ 
lishing  Foundation,  c/o  Tom  Eggleston,  PO  Box 
1535,  Lafayette  IN  47902. 


WANT  TO  BE  IN  YOUR  OWN  BUSINESS? 
Publishers  needed  for  very  unusual  opportunity 
for  only  1  person  in  each  of  11  New  Jersey 
market  areas.  If  you  are  outgoing,  not  afraid  to 
work  hard  and  preferrably  have  advertising  sales 
experience,  we  will  totally  finance  and  train  you 
as  publisher  for  publication  in  your  own  area. 

Send  resume  only  to: 

SUCCESS  MAGAZINE 
1  Evans  Terminal 
Hillside  NJ  07205 
Att:  D.  Kilian 


ZONE  5  semi-weekly  needs  editor-manager  with 
solid  community  newspaper  interest  and  back¬ 
ground.  This  is  a  rare  opportunity  with  a  highly- 
regarded  publication  in  an  outstanding  com¬ 
munity.  Tell  all  (with  references)  in  letter  to  Box 
1052,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING-MARKETING  DIRECTOR  for  dai¬ 
ly-weekly  group.  Excellent  salary,  incentive  plan. 
Leadership  by  example  necessary.  Excellent 
opportunity.  Write  Don  Kramer.  Publisher,  Casa 
Grande  Valley  Newspapers  Inc,  PO  Box  639, 
Casa  Grande  AZ  85222. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES  MANAGER,  weekly  Cali¬ 
fornia  newspaper  chain  seeks  dynamic  sales 
manager  to  lead  staff  of  12  in  competitive  mar¬ 
ket.  strong  in  sales  and  sales  management.  Ex¬ 
cellent  salary  plus  bonuses,  liberal  benefit  pack¬ 
age  includes  profit  sharing.  Send  resume  to  Box 
1093,  Editor  &  Pubisher. 


DISPLAY  ADVERTISING  MANAGER 
Large  profitable  Washington,  DC  area  suburban 
weekly  seeks  proven  super  salesperson  with 
managerial  experience  who  can  lead  staff  by 
example.  You  will  report  directly  to  the  publisher. 
Excellent  salary  and  incentive  plan,  ^nd  re¬ 
sume  and  letter  describing  your  past  accom¬ 
plishments  and  salary  history  to  Box  1089,  Editor 
&  Publisher. 


NATIONAL  CO-OP 
ADVERTISING 
MANAGER 


Aggressive  management  looking  for  the  right 
person  to  head  up  new  national,  co-op  advertis¬ 
ing  department.  Individual  would  answer  to  ad 
director.  Track  record  of  success  in  co-op  sales 
vital.  Person  would  be  liason  with  local,  national 
advertisers  and  with  national  ad  reps.  Primary 
responsibility  will  be  to  develop,  coordinate  and 
expand  co-op  advertising  for  M.OOO  daily  and 
Sunday.  Salary  plus  commission,  but  the  best 
part  of  the  offer  is  joining  a  young,  dynamic 
newspaper  team.  Opportunity  for  advancement. 
Send  resume,  availability  and  requirements  to 
Personnel  Manager,  The  Daily  Pantagraph 
Bloomington  IL  61701. 


NEW,  HIGH  QUALITY  state  magazine  has  open¬ 
ing  now  for  advertising  director.  Send  resume, 
samples  today  to:  Louisiana  Life,  Box  4(309,  New 
Orleans  LA  70178. 


RUN  WEEKLY  FOR  US— Share  revunue.  Good 
income  potential,  pro,  couple.  Write  D.  N.  Co., 
PO  Box  712,  Kingsport  TN  37660. 


RETAIL  ADVERTISING  MANAGER 
The  Sacremento  Bee,  a  2(X),000  circulation 
morning  newspaper  in  a  highly  competitive,  fast 
growing  top  50  market,  is  seeking  a  qualified 
advertising  manager  to  lead  a  staff  of  24. 

The  individual  we  want  must  have  a  proven  re¬ 
cord  of  strong  leadership  as  well  as  skills  in 
budgeting,  communication,  motivation,  plan¬ 
ning,  delegation,  sales  presentations  and  use  of 
marketing  material. 

This  position  offers  challenge  and  opportunity  to 
the  right  individual.  Salary  open.  Excellent  fringe 
benefits.  All  replies  will  be  held  in  strict  confi¬ 
dence.  Send  letter  and  resume  to: 

Jim  Taylor,  Advertising  Manager 
PO  Box  15779 
Sacremento  CA  95813 


"T  AKE  CHARGE"  Advertising  Director  wanted  by 
small  daily  in  Zone  6.  Must  be  experienced, 
capable  of  managing  staff  of  4.  Write  Box  1044, 
Editor  &  Publisher. 


THE  SOUTHERN  ILLINOISAN  is  looking  for  a 
sales  manager  for  31, (X)0  daily  and  Sunday  pap¬ 
er.  The  ideal  person  should  be  aggressive,  prom¬ 
otion-minded,  experienced  and  able  to  lead  and 
motivate  a  classified  and  retail  sales  staff  of  13. 
Advertising  or  marketing  degree  helpful.  Send 
resume  and  salary  history  to  Suzanne  Edding- 
field.  Southern  Illinoisan,  TO  Box  2108,  Cardon- 
dale  IL  62901. 


ADVERTISING  MANAGER  for  2  weekly  news¬ 
papers  in  Bergen  County,  New  Jersey.  Must  be 
experienced  in  sales  and  training.  Excellent 
opportunity,  good  salary  plus  incentive  and  com¬ 
pany  benefits.  Reply  in  confidence.  Call  Steve 
(201)342-1148. 


YOUR  TIME  IS  VALUABLE... 

...and  so  is  mine.  I'm  sure  your  resume  makes 
for  great  reading,  but  I'd  rather  you  call  me  col¬ 
lect. 

If  you  believe  you  have  the  drive  to  run  my  ad 
department  profitably  I’d  like  to  hear  from  you. 

The  Job:  Advertising  Manager 
The  Market:  San  Luis  Obispo  County, 

Sunny  California 

The  Product:  25,000  ABC  6  day  newspaper. 
Contact: 

Lawerence  Blakeslee 
Telegram-Tribune  Co. 

(805)  543-1901 


Inland  of  Kansas  City 

Since  1910 

WORLD’S  LARGEST  NEWSPAPER  EQUIPMENT  DEALER 

2-Goss  Headliner  Presses  A-80  (16  units,  2  folders). 

8  units,  double  2:1  folder  with  upper  former,  3  color  half 
decks,  22%"  cutoff,  Goss  RTP,  Mfg.  1948,  SN2008. 

1-Goss  Headliner  Press  A-82  8  units,  3—2:1  folders  (2  dou¬ 
ble,  1  single)  with  upper  formers,  2  color  half  decks,  22W 
cutoff,  Mfg.  1954-60. 

1-Goss  Headliner  Press  A-80  6  units,  1  double  folder,  with 
single  upper  formers,  1  color  half  deck,  SN2219,  22W 
cutoff. 

6  unit  Wood  4  plate  wide  offset  press,  2  color  cylinders, 
superimposed,  double  2:1  folder,  double  upper  formers, 
wood  reels  tensions  pasters. 


Offered  Subject  to  Prior  Sale  by 
niand  newspaper  machinery  corporation 

106TM  A  SANTA  F6  DRIVE.  LENEXA,  KAN  66215  USA  9i3-492-905t’ 

-  An  Inland  Industries  Company  - 


EXPERIENCED  ADVERTISING  MANAGER  to 
sell,  hire,  train  and  supervise  commission  sales 
people.  Overrides  and  commissions  should  earn 
you  $20,0(30  up.  Great  growth  potential.  Contact 
Pete  Dykes.  Daily  News,  312  E.  Sullivan,  Kings¬ 
port  TN  37660.  246—4800. 
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HELP  WANTED 


ADVERTISING 


ARE  YOU  the  second  person  in  the  ad  departent 
and  at  a  dead  end?  Do  you  feel  you  culd  run  an 
advertising  department  but  may  never  get  the 
opportunity?  Are  you  an  ambitious  and  intelle- 
gent  individual  who  really  wants  to  be  the  adver¬ 
tising  manager  of  a  small  Wisconsin  daily?  If  so 
write:  Gary  Gaier.  General  Manager.  Lavine 
Newspaper  Group,  20  West  Central.  Chippewa 
Falls  Wl  54729. 


AD  DIRECTOR  for  Sunbelt  daily.  Beautiful,  uni¬ 
versity  city.  Booming  market  requires  shirt¬ 
sleeve  go  getter  to  lead  sales  effort  of  one  of 
Southwest's  top  papers.  Edmond  Evening  Sun 
(405)  341-2289. 


ADVERTISING  SALESMEN  (2)  —  For  Fort 
Lauderdale.  Florida  entertainment  magazine. 
Heavy  cold  call  selling,  take  over  existing 
accounts.  $200/week  draw  plus  medical  be¬ 
nefits.  Resume  to  Good  Times,  230  Arlington 
Circle,  East  Hills  NY  11548 


ADVERTISING  DIRECTOR 
SALES  MANAGER 
SALES  REPRESENTATIVES 
Expanding  Atlantic  Canadian  weekly  newspaper 
group  requires  advertising/marketing  profes¬ 
sionals.  Excellent  advancement  potential.  Salary 
negotiable  Write  PO  Box  220,  North  Sydney. 
Nova  Scotia  Canada. 


AGGRESSIVE  advertising  manager  who  will  dou¬ 
ble  as  publisher  for  competitive  small  town  rural 
weekly.  $17,000  base  to  start,  with  immediate 
opportunity  for  lots  more  income  under  liberal 
incentive  program.  Car  furnished  along  wth 
other  excellent  fringe  benefits.  Chance  to  earn 
equity  out  of  profits  if  you  prove  yourself.  Mail 
information  on  your  past  sales  victories,  a  re¬ 
sume  and  tell  us  your  present  earnings.  Box 
1091,  Editor  &  Publisher.  Please  answer  this  ad 
only  if  a  thorough  background  check  and  inter¬ 
view  will  result  in  your  coming  across .  ,  a  high 
energy  person  who  does  not  need  supervision 
and  who  has  what  it  takes  to  be  a  great  success 
in  sales  and  journalism.  Must  be  strong  on  lay¬ 
outs. 


ADVERTISING  MANAGER 


We  need  a  top-flight  retail  person.  But  the  right 
person  could  assume  the  additional  title  of 
advertising  director  for  this  6-day  evening  news¬ 
paper  of  ^.000.  Oregon  is  growing  and  livable. 
This  is  an  opportunity  to  |Oin  a  small,  growing 
Oregon  group  of  newspapers  that  are  now  mem¬ 
bers  of  a  larger  national  company.  Substantial 
upward  opportunities  for  the  right  person  Con¬ 
tact  John  Buchner.  General  Manager,  Albany 
Democrat-Herald,  PO  Box  130,  Albany  OR 
97321. 


YOU'LL  MAKE  PLENTY 
OF  MONEY... 

If  your  desire  is  to  be  a  successful  space  sales 
person  and  you  have  drive,  persistence  and  self 
motivation  and  solid  sales  experience,  this 
established  publisher  of  travel  and  health  care 
trade  journals  wants  you  to  telephone  right  away. 
We  need  you  if  you  are  a  positive  person  with  a 
burning  desire  to  succeed  financially  and  emo¬ 
tionally.  We  offer  a  good  starting  salary  and  com¬ 
missions  and  the  time  to  prove  yourself.  If  you 
are  ready  to  make  a  real  commitment  to  your 
future,  contact  Hal  Spector,  Brentwood  Pub¬ 
lishing  Corp.  825  S  Barrington,  Los  Angeles  CA 
90049,  (213)  826-8388. 


ART/GRAPHICS 


ART  DIRECTOR— Alternative  newspaper  seeks 
artist  to  do  graphics,  design  ads.  and  hire  and 
supervise  part-time  illustrator  and  production 
crew.  Send  resume  and  samples  to  The  Provi¬ 
dence  Eagle,  PO  Box  607,  Providence  R 1 02901. 


NEW.  HIGH  QUALITY  stale  magazine  has  open¬ 
ing  now  for  art  director.  Send  resume,  samples 
today  to:  Louisiana  Life.  Box  40(39.  New  Orleans 
LA  70178. 


CIRCULATION 


CIRCULATION  MANAGEMENT 
The  Oakland  T ribune.  Eastbay  TODAY  is  seeking 
qualified  circulation  management  applicants  to 
fill  top  level  positions  in  single  copy  sales  and 
home  delivery. 

Good  opportunity  for  experienced  circulation 
managers  to  move  up  to  one  of  the  fastest  grow¬ 
ing  papers  in  the  country,  located  in  desirable 
northern  California.  Salary  commensurate  with 
experience— excellent  benefits. 

To  apply,  send  resume  and  salary  requirements 
to  Oakland  Tribune,  Personnel  Department,  PO 
Box  24304,  Oakland  CA  94^3.  Equal  Oppor¬ 
tunity  Employer. 


HELP  WANTED 


CIRCULATION 


CITY  CIRCULATION  MANAGER  desired  who 
has  the  experience  and  people  skills  to  become  a 
circulation  manager.  Previous  district  manage¬ 
ment  experience  and  supervision  preferred.  This 
IS  a  competitive  AM  market  with  one  of  the  fas¬ 
test  growing  newspapers  in  the  USA  with  a  paid 
circulation  of  over  33.000.  Serious  applicants 
send  resume  or  call  Tim  Whiting,  Anchorage 
Daily  News.  Pouch  6616.  Anchorage  AK  99502, 
(907)  274-2561.  An  equal  opportunity  em¬ 
ployer. 


CIRCULATION  MANAGER  for  Northwest  Colora¬ 
do  Daily  Newspaper.  Applicant  must  be  strong  in 
promotion  and  recruitment.  Excellent  opportun¬ 
ity  and  benefits  to  the  right  individual.  Send  de¬ 
tails  to  Box  1083.  Editor  &  Publisher. 


LARGEST  DAILY  in  Wyoming  seeks  a  seasoned 
state  circulation  manager  with  a  strong  back¬ 
ground  in  promotion  as  well  as  detail.  Our  com¬ 
pany  offers  good  salary,  bonuses,  company  vehi¬ 
cle  and  all  benifits.  Our  educational  system  is  the 
most  modern  in  the  country.  For  mom  and  dad. 
camping,  fishing,  boating  and  hunting  will 
please  you  beyond  any  expectations.  Please 
send  resume  to  Box  1017.  Editor  &  Publisher. 


NORTHEASTERN  DAILY  is  seeking  a  well- 
rounded  circulation  manager  for  member  of  cir¬ 
culation  executive  staff.  Prerequisites  include: 
field  experience  in  hardcore  low  income  areas, 
strong  in  accounts  receivable  control,  a  mini¬ 
mum  of  2  years  inside  management  and.  up- 
most.  strong  in  people  ability.  Salary  is  com¬ 
mensurate  to  qualifications.  Send  resume  to  Box 
35522,  Editor  &  Publisher. 


SALES/MARKETING 
MANAGER 
HOME  DELIVERY 
MANAGER 

We  are  growing  and  expanding  in  a  SoLifh 
em  growfh  market  filled  with  challenge  and 
opportunity. 

We  need  an  experienced  sales  manager 
with  a  proven  results  reccxd  in  apartment 
marketing  and  adult  sales  crews. 

We  need  a  home  delivery  mariager  who 
honestly  believes  in  good  sen/ice  rqs  the 
means  to  solid  grov^  ...  Someone  who 
would  soy  to  the  sales  manager,  "You  sell ... 
We'll  deliver." 

Candirtofes  must  possess  good  people  and 
leadership  skills.  (=ood  salary  and  benefits. 
Please  send  current  salary  history  arrd  re¬ 
sume  in  strict  confidence  to  Box  1068.  Editor 
&  Publisher. 


THE  GRESHAM  OUTLOOK,  a  3-day  a  week  paid 
circulation  newspaper  in  Gresham,  Oregcn  is 
seeking  a  circulaticn  director.  If  you  are  a  career 
circulator,  have  the  know-how  of  carrier  and 
motor  route  recruiting  and  training,  can  run 
promotions,  and  can  cut  complaints  and  in¬ 
crease  circulation,  you  should  be  interested  in 
this  position.  We  need  someone  with  years  of 
experience,  and  will  pay  accordingly.  Chair  war¬ 
mers  need  not  apply.  Send  resume  to  Larry  Wal¬ 
ker,  Gresham  Outlook.  PO  Box  678,  Gresham 
OR  97030. 


ZONE  MANAGER  (or  Zone  6  metro.  Candidate 
should  have  prior  circulation  experience  in  met¬ 
ropolitan  market  with  emphasis  on  home  deliv¬ 
ery  area.  Excellent  company,  part  of  nation-wide 
group  with  strong  benefit  package.  Good  promo¬ 
tion  opportunities  in  beautiful  ^uthern  climate. 
Starting  salary  range  $14,0(30  to  $15,000  plus 
automobile  allowance,  plus  MBO  program. 
Please  send  resume  to  Box  1061,  Editor  &  Pub¬ 
lisher. 


COMPUTER  TECHNOLOGY 


SUPERVISOR 

PROGRAMMING  AND  SYSTEMS 
We  have  an  opportunity  for  a  seasoned  indi¬ 
vidual  to  take  charge  of  a  variety  of  protects  while 
directing  and  coordinating  the  programming 
plan.  The  opening  is  a  result  of  a  departmental 
reorganization  which  will  provide  you  with  a  re¬ 
ceptive  enviornment  for  new  ideas. 

A  minimum  of  3  years  of  supervisory  experience 
at  this  level  is  a  must,  additionally,  a  proven  track 
record  on  large  systems  weighs  equally  as  much 
in  your  favor. 

Competitive  salary  and  well  as  excellent  fringe 
benefit  plans.  Please  accept  our  challenge  and 
fonvard  your  resume  to: 

Personnel  Administrator 
The  Sunpapers 
501  N.  Calvert  St 
Baltimore  MO  21^2 
An  equal  opportunity  employer 


HELP  WANTED 


DATA  PROCESSING 


DATA  PROCESSING 
MANAGER 


New.  young-thinking  management  team  looking 
for  data  processing  person  with  newspaper  ex¬ 
perience.  Individual  will  head  and  set  up  new 
department.  First  responsibility  is  to  aid  in  study 
of  front-end  systems  to  replace  or  expand  ex¬ 
isting  one  and  to  coordinate  the  results  of  that 
study  with  installation  of  business  system.  Pre¬ 
sently  using  Itek  for  typesetting  and  NCR  for 
billing. 

Must  be  familiar  with  DEC.  H-P,  Sll,  Itek  and 
other  systems.  Should  be  able  to  write  in  Cobol. 

Salary  commensurate  with  experience,  but  best 
part  of  the  offer  is  the  opportunity  to  join  our 
future-oriented  staff.  We  re  50,(X30  daily  and 
Sunday.  Send  resume,  availability  and  require¬ 
ments  to  Personnel  Manager.  The  Daily  Panta- 
graph,  Bloomington  IL  61701. 


EDITORIAL 


ARE  YOU  THE  BEST? 

We  re  a  major  Southeastern  daily  publishing  12 
lifestyle/entertainment  sections  weekly  and  fre¬ 
quent  special  sections.  We  need  an  editor  with 
an  artist's  flair  for  using  photographs,  art  type, 
spot  color,  transparencies  and  special  engraving 
effects  to  create  layouts  that  sell.  We  want  a 
superb  copy  editor  who  can  write  inviting,  accu¬ 
rate  headlines,  who  understands  that  graphics 
and  words  must  not  compete  for  attention,  but 
who  can  give  our  pages  pizzazz.  Send  5  samples 
of  your  work  and  a  detailed  letter  explaining  why 
you  are  proud  of  the  examples,  what  worked  and 
what  didn't  include  a  resume,  phone  number 
where  you  can  be  called  immediately,  the  names 
and  numbers  of  3  references  we  can  call  now 
and  a  brief  statement  of  your  philosophy  of  layout 
to  Box  36044,  Editor  &  Publisher, 


BUSINESS  EDITOR 

Top  notch  wordsmith  sought  to  bridge  vital  gap 
between  copy  and  shop  layout.  Headline  writing 
and  copy  desk  skills  essential:  VDT  experience  a 
plus.  The  right  person  will  become  key  member 
of  editorial  team  (managing  editor  if  the  creden¬ 
tials  are  right)  and  get  plugged  into  the  exciting 
world  of  financial  journalism  for  a  growing  busi¬ 
ness  paper  publisher.  Zone  5.  Reply  in  confi¬ 
dence  to  Box  1039,  Editor  &  Publisher, 


BUSINESS  features  writers.  National  magazine 
in  electrical  industry  seeking  freelance  regional 
correspondents  in  US  and  Canada.  Prefer  estab¬ 
lished  writers  now  employed  on  newspapers  or 
magazines  who  are  available  for  occasional 
assignments  and  who  can  use  a  camera.  Box 
1078.  Editor  &  Publisher. 


ZONE  5  NEWSPAPER.  6  day  with  14,000  cir¬ 
culation  has  opening  for  features/community 
editor.  Must  be  able  to  cultivate  good  relations 
with  city  of  20,000  and  its  immediate  areas. 
Good  news  judgment,  layout  and  writing  skills, 
important.  Send  resume,  clips  and  references  to 
Box  35042,  Editor  &  Publisher. 


EDITORIAL  PAGE  WRITER-EDITOR— Con- 
senrative  orientation.  Send  resume  including  job 
and  salary  history,  education,  references  and 
editorial  writing  samples.  Quality  daily  newspap¬ 
er  in  Midwest.  Box  1087,  Editor  &  Publisher. 


EDITORIAL  OPENINGS  IN  ARIZONA 
Arizona  daily  has  immediate  openings  for  edito¬ 
rial  personnel  due  to  expansion  and  promotion. 
Won  4  first  prizes  in  state  competition  this  year. 
—Copy  editor,  with  layout  and  reporting  duties. 
Experience  desired,  opportunity  for  advance¬ 
ment.  Photo  background  essential. 

—Sports  and  general  assignment  reporter.  Ex¬ 
perience  desired.  Some  layout  and  photograhy. 
Good  salaries  and  fringes.  Hendrix  system.  Ex¬ 
panding  group.  Write  to:  Donovan  M.  Kramer  Jr., 
Executive  Editor,  Casa  Grande  Dispatch,  PO  Box 
639,  Casa  Grande  AZ  85222. 


EDITOR  for  news  magazine  published  in  con¬ 
junction  with  weekly  newspaper  in  Ketchum/Sun 
Valley.  Idaho.  Emphasis  on  news  analysis,  lifes¬ 
tyle  articles  and  consumer  oriented  features. 
Duties  include  writing,  editing,  layout,  pasteup 
and  staff  supenrision  Editorial  experience  a 
must.  Excellent  benefits.  Send  resume  and  clips 
to  Roundup  Editor.  PO  Box  988,  Hailey  ID 
83333. 


Place  your  bet  on 
EAP  Classifieds 
We  bet  you’ll  be  satisfied. 
Call  for  rates  and  Info: 
(212)  752-7050. 


HELP  WANTED 


EDITORIAL 


CARTOONIST— The  Hartford  Courant  is  con¬ 
sidering  applications  from  experienced  editorial 
page  cartoonists.  Please  send  resume  and  sam¬ 
ples  to  John  Zakarian,  Editorial  Page  Editor.  The 
Courant,  285  Broad  a.  Hartford  CT  06115. 


COPY  EDITOR  for  3  person  desk.  Small  New 
England  AM.  2  years  reporting  plus  some  copy 
editing  experience  required.  Mail  resumes  only 
to  Record-Journal,  PO  Box  915.  Meridan  Cf 
06450. 


DESKPERSON— Connecticufs  most  a^ressive 
and  fastest  growing  daily  needs  an  editor  who 
can  supervise  the  6  news  reporters  of  one  of  it  s  3 
editions:  assigning,  editing,  rewriting  and  some 
layout.  Daily  desk  and  reporting  experience 
necessary.  A  tough  but  rewarding  position  for 
someone  dedicated  to  good  journalism  and  un¬ 
afraid  of  hard  work.  Se^  letter,  resume,  writing 
samples  and  references  to  Chris  Powell.  Manag¬ 
ing  Editor.  Journal  Inquirer,  306  Progress  Dr, 
Manchester  CT  06040. 


EDITORIAL  MANAGEMENT 
FLORIDA 

Fast  growing  PM  daily  peaking  at  34,000  offers 
unusual  opportunity  for  aggressive,  mature, 
solid  top  grade  editor  with  current  hands-on  ex¬ 
perience  to  direct  news  staff  of  25.  Producing 
average  of  60  pages  daily  including  120  pages 
Sund^  in  modem  plant  with  25,000  square  foot 
addition  underway.  Attractive  area  directly  on 
Gulf  of  Mexico  with  ideal  climate.  T op  references 
required.  Excellent  compensation  and  full  be¬ 
nefits.  Send  full  resume  first  letter  to  Timothy  A, 
O’Connor,  Publisher.  Naples  Daily  News.  1075 
fentral  Av,  Naples  FL  33940. 


EDITOR  NEEDED  for  National  Newspaper  (A.T. 
Times).  Will  direct  staff  writers  and  freelance 
contributors.  Responsible  for  planning,  editing, 
scheduling,  layout  and  production.  Focus  on 
low-income  issues,  energy  and  appropriate 
technolo®.  Salary  range  $14,000-19,500.  Re¬ 
sume  to  Personnel  Office.  The  National  Center 
for  Appropriate  Technology,  PO  Box  3838,  Butte 
MT  59701.  (406)  494-4572.  Affirmative  Action/ 
Equal  Opportunity  Employer. 


EDITOR:  New  position  for  Assistant  Managing 
Editor  with  responsibility  for  a  growing  group  n 
telecommunications  newsletters  covering  video, 
cable,  satelites,  broadcasting  and  data  com¬ 
munications.  Will  supervise  5  professional  edi¬ 
tors.  Minimum  3-5  yrars  commutations  edito¬ 
rial  experience  necessary  to  maintain  journalistic 
excellence  of  publications.  Resume,  writing 
samples  and  salary  history  to  Managing  Editor. 
Phillips  Publishing  Inc,  ^ite  1200N,  7315  Wis¬ 
consin  Av.  Bethesda  MD  2(X)14. 


REPORTERS 

Lifestyle 
Business/ Labor 
General  Assignment 
Sports 

EDITORS 

Sports 

Copy 

CIRCULATION  MANAGERS 
AND  DISTRICT  ADVISORS 

ADVERTISING  AND 
PROMOTION  MANAGERS 

Several  openings  exist 
across  the  country  with  the 
newspaper  group  of  a  well 
established  multi-media  cor¬ 
poration.  If  you're  ready  for 
a  career  move,  send  com¬ 
plete  resume  with  earnings 
history  to  Box  1064,  Editor 
&  Publisher. 

An  Equal  Opportunity 
Employer  MIF 
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HELP  WANTED 


EDITORIAL 


BRIGHT  NEWCOMER  WANTED  by  award- 
winntng  weekly  newspaper  in  rural  New  York  for 
editors  job.  Position  offers  person  with  1-2  years 
newspaper  experience  or  sharp  J-school  grad 
opportunity  to  learn  all  phases  of  operation.  Pre¬ 
fer  Zone  1.  2  resident.  Cal!  (518)  789-4401. 

REPORTER/EDITOR— Award-winning  18,500 
northwest  Illinois  PM  daily  is  seeking  energetic 
general  assignment  reporter  who  can  work  the 
desk  occasionally.  Send  resume  and  tearsheets 
to  Managing  Editor.  Freeport  Journal-Standard. 
PO  Box  361.  Freeport  IL  61032. 


SCIENCE  WRITER.  PR  SPECIALIST:  BA.  clip¬ 
pings  demonstrating  science  writing.  3  profes¬ 
sional  references  required;  pr  or  media  experi¬ 
ence  preferred.  Responsibility  for  researching 
and  writing  substantive  news  releases.  Salary 
range  $15,300— $19,725.  Contact  Duke  Uni¬ 
versity  Medical  Center.  Employment  Division. 
2106  Campus  Dr.  Durham  NC  27710. 

SMALL  TOWN  prize-winning  daily  needs  person 
who  can  run  growing  Women/Plus  department, 
skillfully  combining  traditional  with  today's  living, 
knowing  how  to  deal  with  public  and  staff.  Send 
resume,  tearsheets.  clippings  to  Steve  Pappas, 
The  News- Journal.  PO  Box  431.  Daytona  Beach 
FL  32015. 

THE  BIG  INDUSTRY  in  our  town  is  the  University 
of  Missouri,  and  we're  looking  for  a  tough  repor¬ 
ter  who  can  crack  the  bureaucracy  of  a  four- 
campus  system,  cover  the  politics  of  a  huge 
institution  and  stay  on  top  of  education  issues. 
Applicants  should  possess  strong  writing  style, 
be  independent  thinkers  and  know  how  to  hand¬ 
le  editorial  freedom. 

Join  a  staff  of  about  45  of  the  brightest,  most 
talented  young  journalists  working  on  any  small 
daily  in  the  country.  Just  last  year,  the  staff  won 
almost  30  awards  for  reporting,  writing,  photo¬ 
graphy  and  design.  The  APME  nominated  the 
paper  twice  for  public  service  awards. 

Send  resume  and  from  three  to  five  clips  to 
Managing  Editor  Carolyn  White.  (Columbia  Daily 
Tribune,  PO  Box  798,  Columbia  MO  65201. 

THE  MISSOULIAN.  a  32.0(X)  ciruculation  daily 
In  western  Montana,  seeks  an  experienced  re¬ 
porter  to  handle  politics  and  special  assign¬ 
ments.  Do  not  apply  unless  you  have  investiga¬ 
tive  skills  and  a  minimum  two  years'  reporting  for 
a  daily  paper.  Send  clips  and  resume  to  Bobbie 
Engelstad.  Personnel  Director.  PO  Box  ^29. 
Missoula  MT  59807  by  Friday  September  26. 

NEW.  HIGH-QUALITY  state  magazine  has  open¬ 
ing  now  for  associate  editor.  Send  resume,  sam¬ 
ples  today  tO:  Louisiana  Life.  Box  4(X)9.  New 
Orleans  LA  70178. 


EDITOR  ^ 

OUTDOOR  EQUIPMENT 

Leading  multi-title  national  maga¬ 
zine  publisher  with  office  in  Ver¬ 
mont,  has  excellent  opportunity  for 
experienced  writer/editor  to  gather, 
compile  and  prepare  equipment  data 
for  two  outdoor  magazine  annual 
directories  and  edit  equipment  fea¬ 
ture  articles  for  buyers'  guides. 

Qualified  candidates  will  have  mini¬ 
mum  2  years  magazine  or  newspa¬ 
per  editing  and  writing  experience 
and  interest  in  outdoor  equipment, 
preferably  backpacking  and  fly  fish- 
inq.  Good  starting  salary  and  ex¬ 
cellent  benefits  package.  No  reloca¬ 
tion  allowance.  Please  send  resume 
with  salary  history  and  requirements 


Box  1090, 
Editor  &  Publisher 

^An  equal  opportunity  employer  M/F 


HELP  WANTED 


EDITORIAL  _ 


REPORTER  to  do  general  assignments  and  fea¬ 
tures  for  award  winning  semi-weekly.  Seeking 
thoroughly  trained  person  who  can  dig  out  facts 
and  write  good  stories.  Will  consider  recent  J- 
school  graduate.  Send  complete  information 
and  samples  if  writing.  Box  1072.  Editor  &  Pub¬ 
lisher. 

REPORTER/DESKPERSON  needed  for  small 
daily  aiming  to  be  the  best  around.  Resume, 
clips,  salary  requirements  to  Ken  Fortenberry, 
Natchez  Democrat.  PO  Box  1447.  Natchez  MS 
I  39120. 


FEATURE  EDITOR 

Can  you  generate  grabbing  graphics,  spot  the 
snappiest  stories,  supervise  a  staff  of  10?  Lively 
Eastern  PM  seeks  a  top  talent  to  be  its  feature 
editor.  Send  samples,  resume  to  Box  1086.  Edi¬ 
tor  &  Publisher. 

GENERAL  AVIATION  enthusiast  with  solid  news/ 
reporting  background.  Private  license  or  better. 
Background  and  salary  requirements  to  Bob 
Dorr.  Flightline  Times.  PO  Box  3.  Brookfield  CT 
06804.  (203)  792-5801. 

LIVING  EDITOR — Lifestyle  oriented  journalist  to 
take  charge  of  Living  Pages  on  award  winning 
small  daily.  Must  be  driven,  graphically  creative 
and  able  to  write  daily  strong  stories  about  peo¬ 
ple.  small  town  living  and  consumer  oriented 
issues.  Perfect  opportunity  for  growth,  self- 
expression.  for  aggressive  self-starter.  Send 
samples,  resume,  references  and  salary  needs 
to  Bill  Meyer.  Editor.  Bellevue  Gazette.  107  N 
Sandusky.  Bellevue  OH  44811. 

LIFESTYLES  WRITERS— Coastal  daily  in  Zone  4 
seeks  2  experienced  writers.  VDT  and  layout 
extremely  helpful.  Send  resume  to  Box  1018, 
Editor  &  Publisher. 

MANAGING  EDITOR — Monthly  antiques  maga¬ 
zine.  strong  sales,  editorial,  promotional  back¬ 
ground.  Blue  chip  accounts.  $200  per  week. 
Resume  to  Tim  O’Brien.  Antiques  and  Collecti¬ 
bles.  230  Arlington  Circle.  East  Hills  NY  1 1548. 

MANAGING  EDITOR— Strong  in  music  and  arts 
writing,  promotion,  circulation  and  copy  editing. 
Well  organized,  administrative  ability.  $300/ 
week  plus  benefits.  Send  letter,  resume  and  writ¬ 
ing  samples  to:  Good  Tirries.  230  Arlington  Cir¬ 
cle.  East  Hills  NY  11548. 

NEWS  EDITORIAL  for  lively  Rocky  Mountain  bi¬ 
weekly  with  national  reputation.  Requires  strong 
copy  editing  and  understanding  of  natural  re¬ 
source  issues;  includes  writing,  making  assign¬ 
ments.  decision  making.  Low  salary/health  in¬ 
surance.  Send  resume,  writing  samples  and  re¬ 
ferences  to  GeofferyO'Gara.  High  Country  News. 
Box  K.  Lander  WY  82520. 

NEWS  EXECUTIVE 

The  biggest  paper  in  Montana,  The  Billings 
Gazette  with  ^.000  subscribers  in  a  circulaton 
area  as  large  as  New  England,  needs  an  editor 
with  enthusiasm,  experience,  all  editorial  skills 
and  the  ability  to  lead  a  staff  of  talented  profes¬ 
sionals. 

The  editor  we  need  should  be  strong  in  planning 
and  execution,  conceptualizing  news  and  fea¬ 
ture  possibilities,  layout  and  design,  developing 
new  approaches  to  expanding  readership,  and 
sharing  decision  making  with  subordirrates. 
Excellent  salary/benefits  program  and  an  en- 
thsiastic  staff  and  management  who  take  pride 
in  publishing  a  quality  product  in  a  rapidly  grow¬ 
ing  community  make  this  a  satisfying  and  chal¬ 
lenging  position. 

Send  resume  and  unreturnable  samples  of  your 
newspaper  to  Publisher.  Billings  Gazette.  PO 
Box  2507.  Billings  MT  59103.  An  equal  oppor¬ 
tunity  employer.  M/F. 


HELP  WANTED 

HELP  WANTED 

EDITORAL 

PRESSROOM 

OPPORTUNITY  for  sharp,  experienced  copy 
^itor  on  growing  metro.  New  York  area  AM. 
salary  $15.0(X)  plus.  Box  1005.  Editor  &  Pub¬ 
lisher. 

PRESSROOM 

SUPERINTENDENT 

OUR  LIFE/TIMES  editor  will  soon  be  retiring. 
We’re  looking  for  someone  who  can  combine 
good  feature  writing,  layout,  the  ability  to  write  a 
weekly  column  on  local  happenings  and  some¬ 
one  who  wants  to  be  part  of  one  of  the  best  small 
dailies  in  the  US.  Write  and  tell  me  your  ideas; 
include  samples.  Stephen  J.  Sosinski.  Managing 
Editor.  Evening  Sentinel,  Carlisle  PA  17013,  no 
phone  calls. 

Career  oriented  individual  with  solid  pressroom 
background  sought  for  progressive  daily  located 
in  Zone  4.  Individual  must  have  previous  super¬ 
visory  experience  and  be  technically  competent 
in  a  multi-press  operation.  Good  people  skills 
required.  Salary  commensurate  with  experi¬ 
ence.  Please  send  resume  including  salary  his¬ 
tory  to  Box  1C)67,  Editor  &  Publisher. 

n  r“  n  X  n  n  o 

Ktr(JK  1  LKb 
FEATURES 

GENERAL  ASSIGNMENT 

Major  AM/PM  in  one  of  the  nation’s  fastest 
growing,  competitive  markets  (Zone  4)  seeks 
reporters  who  are  fast,  accurate,  strong  on  re¬ 
write  and  thrive  on  deadline.  If  you  have  a  minu- 
mum  of  3  years  experience,  have  dedication  and 
drive  and  wish  to  work  for  one  of  the  best  news 
organizations  in  the  South,  please  send  resume, 
clipsand  history  to  Box  ICKX),  Editor  &  Publisher. 

500  REWARD 

For  information  leading  to  the  employment  of 
any  press  operator  willing  to  work  and  grow  with 
our  newspaper  printing  operation.  If  you  know  of 
conscientious  reliable  operators  who  are  quality 
oriented  and  ready  to  relocate  in  Montreal  area 
(Canada),  you  can  do  yourself  and  someone  else 
a  favor  by  telling  us.  We  need  5  qualified  press- 
persons  to  operate  our  Harris  N-845  (6  unit 
press).  Excellent  salary  commensutate  with  abil¬ 
ity.  If  your  referral  joins  us,  we  will  send  $500  to 
you  after  he/she  has  been  employed  90  days. 

Contact  Mike  Vachon,  Chartier  Printing,  2700 

Blvd.  Casavant,  St-Hyacinthe,  P.  Quebec,  Cana¬ 
da  J2S  7S4. 

JOB  LEADS 

WORKING  PRESSROOM  foreman  for  rural 

PR  EDITORIAL  jobs  nationally.  Weekly,  monthly 
subscription  rates.  M.  Sternman.  ^-38  Yellow¬ 
stone.  Forest  Hills  NY  11375. 

Ozarks  6  day  daily.  Excellent  area  to  raise  your 
family  with  superb  recreational  facilities.  Send 
your  resume  and  salary  requirments  to  Box 

1057.  Editor  &  Publisher. 

■web  NEWSPAPER  PRESSPERSON— Growing 

MARKETING 

midwestern  publisher  needs  another  lead  press- 
person  for  9  unit  Goss  Community.  Quality 

MARKETING  DIRECTOR  for  40.000  Harte— 
Hanks  Communictions  daily.  Applicant  must 

minded,  experienced  only.  Good  working  condi¬ 
tions  in  new  plant.  Jenison  Printing  Co.  Jenison 

Ml  49428.  (616)457-1 120,  ask  for  Bob  DeBoer. 

Background  in  competitive  market  desirable. 
Will  supervise  and  work  effectively  with  advertis- 

PRODUCTION 

ing  managers  on  all  facets  of  operation  from 
burfgeting,  market  research  to  sales  and  oper¬ 
ational  analysis.  Send  resume  and  salary  requir- 
ments  to  Kay  Cause,  Yakima-Herald  Republic, 
PO  Box  9668.  Yakima  WA  98909. 

ARE  YOU  THE  BEST? 

For  the  most  challenging  Production  Manager’s 
job  in  Zone  2.  A  modern  thoroughly  equipped 
plant  that's  waiting  for  a  person  strong  enough  to 
take  charge,  sweep  cobwebs  and  prove  that  he/ 

PRESSROOM 

she  is  strong  enough,  innovative  enough  to  fill  a 
unique  growth  opportunity.  Reply  in  confidence 

immediate  opening  for  pressperson  on  Goss 
Mark  II  presses.  Organization  provides  career 
growth  potential  with  excellent  salary  and  fringe 
benefits.  All  replies  confidential.  Send  resume  to 
Box  351 18.  Editor  &  Publisher, 

MAILROOM 

SUPERINTENDENT 

One  of  the  nations  leading  metropolitan  news- 

PRESSMAN-WOMAN  to  operate  Goss  Com¬ 
munity  or  Suburban  press.  Growing  commercial 
business.  Excellent  pay.  Health,  dental,  disabil¬ 
ity  and  life  insurance.  Must  have  experience  on 
Community.  Suburban  or  reiated  press.  All  re¬ 
location  expenses  will  paid  for.  Call  Sid  Simon  at 
(215)  365-1155. 

tori  available  br  a  top-notch  superintendent.  Our 
mailroom  is  staffed  by  100  employees  operating 
the  most  modern  equipment.  Good  people  skills, 
sound  technical  knowledge  of  mailroom  equip¬ 
ment  (Harris  72P)  and  previous  supervisory  ex¬ 
perience  required,  If  you  are  a  career  minded 
professional  who  responds  to  challenge  write  us 
today!  Zone  4.  Box  1066.  Editor  &  Publisher. 

PRESSROOM 


PRESS/MAI LROOM  SUPERINTENDENT 

We  are  looking  for  a  person  to  direct  our  12  unit  offset  press  operation  and 
mailroom.  Responsibilities  also  include  camera  and  platemaking. 

The  qualified  applicant  should  have  production  management  experience  with 
strong  knowledge  of  pressroom  operations,  inventory  and  cost  control.  The 
ability  to  manage  people  is  essential. 

We  publish  2  dailies  and  1  Sunday  newspaper  with  a  combined  daily 
circulation  of  over  1 10,000,  and  numerous  commercial  jobs. 

Please  send  letter  of  application  including  education,  work  and  salary  history  to: 
Personnel  Manager,  Madison  Nevrspapers,  Inc.  PO  Box  8056,  Madison  Wl  53708. 

An  Affirmative  Action  Employer. 


PRESSPERSON  needed  immediately  for  a  news¬ 
paper  circular  group  in  excellent  hunting  and 
fishing  country.  Goss  and  Harris  845  experience 
required.  Foreman  potenial.  Please  send  re¬ 
sume  to  General  Manager.  Graphic  Arts  Pub.. 
2285  Warm  Springs  Av.  Boise  ID  83706. 

PRESS  OPERATOR  FOR 
5UNITGO$S  COMMUNITY 
Must  have  solid  Web  background.  Could  now  be 
2  but  capable  of  quickly  moving  up  to  1.  4  or  5 
day  week.  In  the  heart  of  Florida’s  sunny  citrus 
belt.  Good  pay  and  excellent  benefits.  Call  Char¬ 
lie  Filler.  Sunshine  Newspaper.  (813)  465-4213 


PRODUCTION  ENGINEERS 
ANPA  RESEARCH  INSTITUTE 
Openings  for  2  qualified  engineers  with  experi 
ence  and  background  and  newspaper  produc 
tion  operations  and  technology.  One  position  re  ¬ 
quires  expertise  in  mailroom  and  distribution 
operatons.  Salary  commensurate  with  qualifica  • 
tions  and  experience. 

Please  send  resume  and  references  to:  Peter  P. 
Romano.  Director/Production  Department. 
4NPA  Research  Institute.  PO  Box  598.  Easton 
PA  18042. 


SALES  MANAGER 

We're  looking  for  a  self-starter  with  a  dynamic  sales  track  record  to  take 
over  operation  in  St.  Louis  area's  fastest  growing  county.  You  will  be 
working  with  the  Number  One  suburban  newspaper  group  in  the  U.S.  and 
will  report  directly  to  ownership.  Aggressive,  creative  selling  is  vital! 
Salary  open,  excellent  benefits.  Opportunity  for  advancement  unlimited. 
All  inquiries  held  in  strict  confidence. 

Suburban  Newspapers 
of  Greater  St.  Louis 

Call  Collect:  (314)  868-8000.  Ext.  500 
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HELP  WANTED 
PROMOTION 


POSITIONS  WANTED 
ADMINISTRATIVE 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


CIRCULATION  PROMOTION  MANAGER 
Midwest  daily  newspaper  seeking  an  aggressive 
and  creative  individual  to  develop  sales  cam¬ 
paigns  to  increase  newspaper  circulation  and 
motivate  a  sales  force  Previous  newspaper  cir¬ 
culation- marketing  experience  preferred.  Must 
be  able  to  plan,  organize  and  create  sales  ideas. 
Excellent  starting  salary  and  company  benefits. 
Send  resume  to  Box  1046.  Editor  &  Publisher. 


PROMOTION  COPYWRITER  for  the  Kansas  City 
Times-Star.  New  position  with  management 
potential  in  expanding  department  for  a  copywri¬ 
ter  with  a  minimum  of  two  years  of  newspaper 
promotion  experience.  You'll  work  with  a  creative 
management  team  in  developing  copy  for  print, 
broadcast,  outdoor,  public  relations,  audio/ 
visual  and  all  aspects  of  our  promotion  effort.  We 
offer  an  excellent  benefit  program  and  competi¬ 
tive  salary.  Please  send  your  resume  and  print^ 
samples  of  your  concise,  reader  oriented  copy  to: 
Jack  Hines.  Promotion  Manager.  Kansas  City 
Times/Star.  1729  Grand  Av.  Kansas  Dty  MO 
64108.  An  equal  opportunity/affirmative  action 
employer. 


PUBLIC  RELATIONS 


PUBLIC  RELATIONS 

Professional  sports  organization  looking  for 
publicist  (or  journalist)  for  quality  No.  2  public 
relations  position  working  with  media.  Must  be 
experienced  (5  to  8  years  ideal),  energetic,  detail 
conscious,  good  with  people  and  have  writing 
(news  release)  ability  and  solid  sports  know¬ 
ledge.  Work  is  in  New  York  City.  Send  resume, 
writing  samples  and  salary  requirements  to  Box 
10^.  Editor  &  Publisher. 


NEWS  EXECUTIVE — Daily,  weekly,  multiple  op¬ 
erations.  Revitalizing  moribund  ones.  Expanding 
existing  ones.  Starting  new  ones.  Good  with  inex¬ 
perienced  staff.  Strong  graphics.  Top  flight  wri¬ 
ter.  Box  35340.  Editor  &  Publisher. 


ADVERTISING 


CHALLENGE...  That’s  for  me.  Promotion  mana¬ 
ger,  salesman  needs  new  challenge.  Direc¬ 
torship  quality,  hard  worker,  motivator.  Box 
1073.  Editor  &  Publisher. 


THE  BEST  small  daily  Zone  4  ad  director  wants 
to  become  the  best  medium  daily  Zone  4  ad 
director.  32  with  degree.  Let's  share  a  successful 
future!  Box  1088.  Editor  &  Publisher. 


ARTIGRAPHICS 


EDITORIAL  ARTIST  currently  working  as  entire 
art  staff  for  The  Sun  and  The  Daily  Herald  seek¬ 
ing  to  relocate.  Send  for  resume  to:  Cliff 
Leverette.  Editorial  Artist.  Gulf  Publishing  Co. 
Inc.  Box  4567.  Biloxi  MS  39M1. 


CIRCULATION 


EXPERIENCED  CIRCULATOR,  seeking  circula¬ 
tion  manager  position  with  small  town  daily.  Bo* 
1054.  Editor  &  Publisher. 


FORMER  CIRCULATION  EXECUTIVE  (small, 
medium  and  large)  currently  self  employed  de¬ 
sires  return  to  newspaper  related  field  in  sales 
capacity.  Prefer  Zone  5.  Available  now.  Box 
1(382,  Editor  &  Publisher. 


MAGAZINE  EDITOR,  writer.  31.  recently  re¬ 
turned  from  4  years  work  in  Europe,  seeks  em¬ 
ployment  with  a  magazine  or  newspaper.  Excel¬ 
lent  clips,  references.  Managerial  experience. 
16  MBA  credits.  Personable  professional  seek¬ 
ing  a  challenging  position.  Prefer  region  8  or  9. 
Call  (213)  787—1552  after  3  pm  F%T. 


MOVING  WEST — Help!  All  California  dailies!  Ex¬ 
perienced  reporter  seeks  rescue  from  archaic 
weekly,  sub-zero  winters.  Started  as  typesetter, 
moved  to  news,  feature,  society  writer,  part-time 
features  editor  Paste-up  and  copy  edit  too.  1978 
Syracuse  University  grad,  solid  college  daily 
work  includes  exclusive  women's  sports  cover¬ 
age.  Dedicated,  reliable,  talented  journalist  — 
need  work  to  escape  East.  I'll  start  at  any  level  — 
give  me  the  chance.  Box  10^,  Editor  &  Pub¬ 
lisher. 


NO  AWARDS — But  only  a  matter  of  time  before 
recognition  finds  this  ambitious,  versatile  repor¬ 
ter  with  2L5  years  medium-size  daily  experience. 
Looking  for  quality  and  demanding  editorial  en- 
viornment  at  50.(300  paper.  Box  10^.  Editor  & 
Publisher. 


OHIO  REPORTER  with  5  years  experience  look¬ 
ing  for  future  with  solid  daily.  Wants  government 
politics  reporting  slot  or  copy  editing  position. 
VDT  experience.  Relocate  anywhere.  Box  1040. 
Editor  &  Publisher. 


PULITZER  PRIZE  finalist,  nominated  twice,  now 
has  more  than  a  decade  of  nevrspaper  experi¬ 
ence.  at  age  33.  Has  4  other  awards,  college 
degree  with  honors,  and  a  major  Washington 
governmental  fellowship.  Seeks  challenging 
writing  position  in  Zone  2.  will  consider  other 
Zones  also.  Box  1065,  Editor  &  Publisher. 


EXPERIENCED.  AGGRESSIVE  REPORTER 
seeks  writing  position  on  metro  daily,  preferably 
in  Zones  1. 2.  Age  24,  now  at  medium  daily  and 
freelances  for  700.000-plus  afternoon  daily.  MA 
in  journalism  and  economics.  Box  1023.  Editor 
&  Publisher. 


EXPERIENCED  MAGAZINE  copy  editor  with  BA 
in  lournalism  seeks  copy  editor  position  on  news¬ 
paper  (weekly  or  small  town  okay).  Fully  experi¬ 
enced  in  heads  and  layout  with  knowledge  of 
VOT's.  Willing  to  take  entry-level  position  write  or 
phone.  Ron  Meyer.  47-16  39th  Av.  ^nnyside 
NY  11104.  (212)937—6422. 


ENERGETIC,  creative  reporter/photographer 
seeks  staff  writer  position  on  daily  paper  or 
periodical.  Used  VDT’s  and  covered  state  and 
local  news  for  daily  with  20.000  circulation.  Poli¬ 
tical  science  degree.  Extensive  knowledge  of 
agriculture,  ecology,  and  outdoor  recreation.  Will 
consider  any  Zone.  Dennis  Coyle.  Box  83.  Fair- 
I  lee  VT  05045. 


LAWYER,  investigative  reporter,  6  years  experi¬ 
ence  on  metro  New  York  dailies  seeks  top  slot  on 
investigative  unit  of  major  daily,  any  Zone.  Write 
Box  1049.  Editor  &  Publisher. 


I  YOUNG  EXPERIENCED  COUPLE  seeks  jobs  or, 
I  Western  daily.  Have  done  it  all  for  our  East  Coast 
1  weeklies.  We  re  used  to  fast  breaking  stories  in 
I  this  heavily  populated  area,  but  we  will  go  any- 
I  place.  Call  Dan  and  Linda  (201)  761-0499. 

I  11  YEAR  VETERAN  sports  editor,  wire  editor, 
photographer,  seeks  job  in  Missouri,  Kansas. 
Oklahoma.  Arkansas  or  northern  Texas.  Winner 
of  several  honors.  Call  Don  Cease.  1901  W.  7th. 
Coffeyville  KS  67337. 


RESEARCH 


SURVEY  RESEARCH 
PROJECT  DIRECTOR 

Opportunity  for  person  with  3  to  5  years  experi¬ 
ence  in  Market  Research  to  join  established 
newspaper  research  department.  Must  have 
strong  background  in  survey  research  techni¬ 
ques  and  application  to  advertising,  circulation 
and  editorial  needs.  Responsibility  to  initiate  pro¬ 
jects,  train  staff,  present  data  to  department 
managers.  Should  have  experience  with  market 
research  firm  or  media  research.  Write  tO:  Glenn 
H  Roberts.  Director  of  Research.  Corporate  Re¬ 
search  Department.  715  Locust  St.  [^s  Moines 
lA  50309. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


PUBLISHER/EDITOR— Capable  newsman,  ex¬ 
perienced  all  phases.  Prefer  smaller  Western 
daily  desiring  quality,  community  involvement. 
Box  1016,  Editor  &  Publisher. 


PUBLISHER/GENERAL  MANAGER— Excellent 
track  record  and  references  to  back  it  up.  20 
years  in  business  management,  display  and 
classified  sales,  editorial,  circulation  and  pro¬ 
duction.  Total  newspaperman  knows  how  to  in¬ 
crease  profit  and  motivate  staff.  Box  1075,  Editor 
&  Publisher. 


JUST  SOLD  my  profitable  7-year  old  free  com¬ 
munity  weekly  in  Midwest  and  now  this  45-year- 
old  publisher-manager  needs  a  new  challenge.  I 
have  25  years  in  the  business,  both  daily  and 
TMC  weekly.  Strong  on  sales  and  editorial  end. 
Profit  oriented,  cost  minded.  Ready  to  re-locate 
in  management  spot.  Box  1058  Editor  &  Pub¬ 
lisher. 


TRAVELING  JOB  wanted.  Circulation  manager, 
30  years  experience  with  4  dailies.  Box  1051. 
Editor  &  Publisher. 


ZONE  SALES  MANAGER,  currently  in  high  com¬ 
petitive  Zone  9  metro  market,  seeking  circulation 
management  experience  in  Chicagoland  mar¬ 
ket.  Young,  aggresive,  caring  and  dedicated  to 
success.  Box  1047.  Editor  &  Publisher. 


EDITORIAL 


AWARD-WINNING  husband-wife  team  seeks 
weekly  to  run  for  absentee  owner  or  chain.  Want 
opportunity  to  buy  in.  Prefer  Zone  1-3.  Box 
1077,  Editor  &  Publisher. 


BUREAU  CHIEF/REPORTER.'PHOTO- 
GRAPHER  offering  3V^  years  experience  on 
Northeastern  and  Southern  dailies  and  weeklies 
and  4  ■/?  years  as  White  House  writer/researcher. 
Serious  newspaper  and  magazine  offers  only,  no 
rags.  Terry  King, (601)  362-1029  or  (601)  981- 
2456  Willing  to  relocate. 


COPY  EDITOR  seeks  challenging  position,  any 
Zone.  Experience  in  layout,  headlines,  VDT.  Be¬ 
lieve  in  tight  accurate  editing  and  crisp  heads. 
MA  in  journalism  and  7  years  experience.  Box 
1050.  Editor  &  Publisher. 


CREATIVE  CHAP  degreed  in  communications, 
corporate  editor,  direct  mail  marketing  manager, 
photoiournalist.  PR  specialist,  gagwriter,  catalog 
and  ad  copywriter,  seeks  new  full-time  position. 
Single,  can  relocte  any  Zone.  Reply  to;  Resident 
7835-39th  Av,  Kenosha  Wl  53142 


DEDICATED  REPORTER  seeks  challenge  on 
mid  size  daily  or  large  weekly.  8  years  covering  it 
all.  Strong  in  photograhy.  VDTs.  Relocate  any¬ 
where.  Box  1(333,  Editor  &  Publisher. 


DYNAMIC  VERSATILE  lournalist/editor  seeks 
managing  editor  post  on  Long  Island  weekly. 
Strong  daily'weekly  experience  —  good  writing, 
photography/editorial  skills.  Contact  Box  1081, 
Editor  &  Publisher. 


EXPERIENCED  (four  years),  young  sportswriter 
at  20.0(X)  daily/Sunday  wants  to  tackle  maior,' 
medium  daily.  Have  covered  pros,  preps,  col¬ 
leges  and  shared  daily  column.  Will  relocate  any¬ 
where  Box  35658,  Editor  &  Publisher. 


PROFESSIONAL  REPORTER  seeks  quality  met¬ 
ro  daily.  Currently  employed  at  38,000  daily.  Guy 
Sullivan.  Apt.  222. 4744  N.  Mesa  St.  El  Paso  TX 
79912,  (915)  542-2651  evenings  to  Sept.  30, 
1980. 


FREELANCE 


PROFESSIONAL  nevrspaperman — versatile,  re¬ 
sourceful.  perceptive,  sharp  writer.  20  years  ex¬ 
perience-seeking  spot  in  Caribbean  or  Far 
East.  Osborne.  809  W  Canal,  Mulberry  FL 
33860. 


RECENT  JOURNALISM  GRAD  seriously  seeking 
entry-level  position  with  medium  orlar^  daily  in 
Indiana  or  Zone  5.  Has  3  years  experience  with 
major  college  daily  as  sports  writer/editor.  Box 
35979.  Editor  &  Publisher. 


SPORTS  slotman  with  strong  graphic  reportorial 
skills  seeks  similar  position  or  assistant  sports 
editor  s  job.  Box  1012.  Editor  &  Publisher. 


SMALL  DAILY  reporting  spot  with  big  vwjrk  load 
sought  by  high  honors  Michigan  State  J-grad 
with  2  years  on  campus  daily.  Any  beat,  any 
challenge,  any  Zone  Box  10/0.  Edior  &  Pub¬ 
lisher. 


TIRED  OF  J-GRAOS  who  can't  develop  good 
stories?  Try  me  on  general  assignment/features. 
Strong  humanities  background.  (Jailyweekly  ex¬ 
perience.  College  awards.  Zone  1. 2.  or  Chicago 
area.  Box  1063,  Editor  &  Publisher. 


TOP-NOTCH  REPORTER.  28,  now  with  40,000 
daily  IS  ready  for  a  metro.  If  you  have  a  real 
commitment  to  journalism  and  a  lively,  energetic 
newsroom,  I  hope  you  want  me  as  much  as  I 
need  you.  Box  1079,  Editor  &  Publisher. 


NEWSLETTER  ACE;  Your  Illustrated  NYC  news¬ 
letter  edited,  livened,  set  in  justified  type  arid 
printed  at  low.  low  cost.  (212)  345—2563.  Mes¬ 
sage  495 — 4480. 


PHOTOJOURNAUSM 


CREATIVE  PHOTOJOURNALIST  seeks  |Ob  with 
progessive  daily  nevrspaper  (10.000-^.000 
circulation).  Experienced  in  layout,  design  and 
editorial  illustration;  will  produce  on  routine  as 
well  as  choice  assignments.  Prefers  location 
near  metropolitan  area  or  university  town.  Port¬ 
folio  and  resume  available  upon  request.  Con¬ 
tact  K.R.  Shrader,  38  W  Carpenter  8  Athens  OH 
45701.  (614)  592-2867. 


NATIONAL  STORIES  round  out  versatile  award 
winning  portfolio.  Full  page  color  and  black  and 
white  essays.  4  years  metro-daily  experience. 
Published  in  Time,  People-wire  services.  Box 
1042.  Editor  &  Publisher. 


PHOTOJOURNALIST  with  iVz  years  solid  daily 
experience  seeks  a  little  warmer  climate  on  small 
or  medium  size  daily.  Presently  on  Canadian 
border,  will  relocate  to  any  Zone.  Box  1060. 
Editor  &  Pubisher, 


PRESSROOM 


INDIVIDUAL  with  20  years  web  offset  experience 
seeks  employment  as  a  foreman  to  supervise 
and  tram  in  a  new  operation.  Box  1041.  Editor  & 
Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

AtJdress  your  reply  to  the  box  number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 
Please  be  selective  in  the  number  of  clips  submitted  in 
response  to  an  ad.  Include  only  material  wich  can  be 
forwarded  in  a  large  manilla  envelope. 
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Shop  Talk  at  Thirty  B,  Robe,.  U  Brown  0®«®9O  P-J  “"‘.O" 
- 1- - i. -  threatens  to  strike 


Mencken  centenary 

Two  books  about  H.L. Mencken  have 
just  been  published  on  the  eve  of  Menc¬ 
ken’s  centenary  which  will  be  celebrated 
Sept.  12  in  his  native  Baltimore. 

One  is  a  collection  of  his  essays  “A 
Choice  of  Days”  with  an  introduction  by 
Edward  L.  Galligan  (Alfred  A.  Knopf 
$12.95)  and  the  other  is  “On  Mencken” 
edited  by  John  Dorsey  (also  from  Knopf 
$15.00). 

The  event  tends  to  make  journalists 
nostalgic  and  sentimental  about  Mencken 
who  has  been  called  by  Alistair  Cooke 
"the  first  master  craftsman  of  American 
journalism.” 

Most  journalists  who  worship  at  the 
Mencken  shrine,  however,  do  not  realize 
that  most  of  the  time  he  held  his  profes¬ 
sion  and  his  contemporaries  in  pretty  low 
esteem. 

A  previous  book  collecting  his  com¬ 
ments  on  newspaper  publishers,  editors 
and  reports,  “A  Gang  of  Pecksniffs,” 
came  out  in  1975  edited  by  Theo  Lippman, 
Jr.  (Arlington  House  $8.95). In  April  1920 
he  wrote: 

“..the  average  American  newspaper, 
even  of  the  so — called  better  sort,  is  not 
only  quite  as  bad  as  Dr.  (Upton)  Sinclair 
says  it  is,  but  ten  times  worse  —  ten  times 
as  ignorant,  ten  times  as  unfair  and  tyran- 
nical,ten  times  as  complaisant  and  pusil¬ 
lanimous  and  ten  times  as  devious, 
hypocritical,  disingenuous,  deceitful, 
Pharisaical,  pecksniffian,  fraudulent, 
knavish,  slippery,  unscrupulous,  perfi¬ 
dious,  lewd  and  dishonest...” 

As  if  that  were  not  enough,  he  con¬ 
tinued: 

“Alas,  alas!  I  understate  it  horribly! 
The  average  American  newspaper,  espe¬ 
cially  of  the  so-called  better  sort,  has  the 
intelligence  of  a  Baptist's  evangelist,  the 
courage  of  a  rat,  the  fairness  of  a  Prohibi¬ 
tionist  boob-thumper,  the  information  of 
a  high — school  janitor,  the  taste  of  a  de¬ 
signer  of  celluloid  valentines,  and  the 
honor  of  a  police-station  lawyer.  Ask  me 
to  name  so  many  as  five  papers  that  are 
clearly  above  this  average  —  challenge 
me  to  nominate  five  that  are  run  as  intel¬ 
ligently,  as  fairly,  as  courageously,  as  de¬ 
cently  and  as  honestly  as  the  average  nail 
factory,  or  building  and  loan  association, 
or  Bismarck  herring  importing  business 
—  and  I'll  be  two  or  three  days  making  up 
the  list.” 

A  Pecksniff  is  described  in  one  diction¬ 
ary  as  “an  unctuous,canting  hypocrite.” 
In  the  Baltimore  Sun  ,  May  2, 1922,  Menc¬ 
ken  wrote  a  piece  titled  “A  Gang  of  Peck¬ 
sniffs”  in  which  he  discussed  a  report 
from  New  York  City  about  the  annual 
meeting  of  the  American  Newspaper 
Publishers  Association  noting  they  met 
for  their  “annual  convention  and  booze- 


guzzle.”  Discussing  a  publishers’  resolu¬ 
tion  in  defense  of  freedom  of  the  press,  he 
wrote: 

“These  preposterous  fakes  now  begin 
to  snuffle  and  blubber  over  the  invasion 
of  the  Bill  of  Rights!  Hit  in  the  money¬ 
bag,  they  suddenly  become  fanatical  de¬ 
votees  of  the  Constitution!” 

He  noted  a  couple  of  newspapers  that 
lived  up  to  his  own  standards,  but  said 
“the  rest  of  the  great  American  journals 
continued  to  display,  as  usual,  the  morals 
and  public  spirit  of  so  many  Prohibition 
enforcement  officers.  Congressmen,  or 
streetwalkers.” 

There  is  no  doubt  that  man  could  write ! 

Weekly  financial 
section  to  debut 

Executives  will  get  additional  help  in 
minding  their  businesses  starting  Septem¬ 
ber  15  when  the  St.  Louis  Post-Dispatch 
begins  publishing  an  expanded  weekly 
financial  section  every  Monday. 

“Business  Today  will  be  one  more  spe¬ 
cial  feature  of  the  Post-Dispatch  that 
shows  how  we  are  meeting  the  needs  of  a 
particular  and  very  important  segment  of 
the  community,”  managing  editor  David 
Lipman  said.  “The  new  business  section 
will  join  Dollar/Sense  on  Tuesday,  Food 
on  Wednesday,  Calendar  on  Thursday 
and  Sports  Plus  on  Friday  to  tailor  the 
Post’s  coverage  of  the  St.  Louis  area  to 
what  our  readers  want  to  know.” 

Bruce  Sankey,  news  editor/business 
editor,  said  the  section’s  emphasis  will  be 
on  area  business  and  how  it  affects  the 
lives  of  most  readers. 

The  new  features  will  be  included  with 
regular  coverage  of  breaking  business 
news  and  the  latest  New  York,  Amer¬ 
ican,  OTC  and  other  stock  and  bond 
quotations. 

Advertising  sales  in  Business  Today 
will  be  made  in  combination  with  the 
Globe’s  Midweek  business  edition  —  a 
daily  combo  which  the  latest  Scarbor¬ 
ough  report  shows  will  reach  74%  of  the 
area’s  managers  and  professionals,  67% 
of  college-educated  adults  and  65%  of 
adults  with  household  incomes  of  $35,000 
or  more. 

Car  promotion 

Dallas  Times  HeraldM  cooperation 
with  the  New  Car  Dealers  Association, 
began  a  promotional  campaign  on  August 
I  to  encourage  the  purchase  of  1980  cars. 
Readers  were  asked  in  ads  to  submit  their 
reasons  for  recent  car  purchses.  The  best 
letters  appear  as  testimonials  alongside 
banner  ads  proclaiming,  “Why  Now  Is  a 
Good  Time  to  Buy  a  Car” .  Other  planned 
activities  include  a  standard-size  section 
devoted  to  this  concept,  followed  by 
small  ads  reinforcing  the  theme. 


The  negotiating  committee  of  Local 
200  of  the  Service  Employees  Interna¬ 
tional  Union,  which  represents  front 
room  employees  at  the  Oswego  (N.Y.) 
Palladium-Times,  has  announced  its  in¬ 
tent  to  strike  beginning  the  first  week  of 
October  if  a  new  contract  cannot  be 
worked  out  by  then. 

“We  are  prepared  to  go  out  on  strike 
starting  the  first  week  in  October,  if 
necessary,  to  prove  we  want  an  equitable 
contract,”  union  leaders  said.  “We  are 
presently  talking  with  our  friends  in  the 
composing  room  and  the  pressroom  to 
elicit  their  support  for  possible  job  ac¬ 
tion.” 

The  next  negotiating  session  between 
the  union  and  management  was  sche¬ 
duled  for  sometime  this  week.  Among  the 
areas  the  two  sides  are  far  apart  on  are 
sick  leave,  definition  of  seniority  and 
grievance  and  arbitration  procedures. 

The  Times-Palladium  is  a  member  of 
Thomson  Newspapers  Ltd. 

Move-ins  receive 


info  packet 


New  comers  to  St.  Louis  are  getting  a 
package  of  information  from  the  circula¬ 
tion  department  of  the  St.  Louis  Post- 
Dispatch  and  St.  Louis  Globe  Democrat . 

Joan  Klump,  a  staff  member,  has  com¬ 
piled  a  package  of  information  for  new 
move-ins  on  places  to  visit,  a  library 
directory,  a  guide  on  how  to  vote,  a  Rand 
McNally  road  atlas,  a  reprint  of  the  “the 
best  of  Help  Yourself’  from  the  Post  Dis¬ 
patch, and  cents-off  coupons  from  14 
advertisers. 

Seven  part-time  people  call  on  new 
move-ins  to  deliver  the  package.  This 
staff  will  be  expanded  to  as  many  as  30  or 
40  in  order  to  cover  more  area. 

With  advertiser  participation,  the 
package  will  be  a  self  liquidator,  accord¬ 
ing  to  a  company  spokesman. 

Branham  promotes 

Ken  Swenson  was  promoted  to  man- 
.ager  of  Branham  Newspaper  Sales’  De¬ 
nver  office.  He  has  manager  of  the  repre¬ 
sentative’s  Portland,  Ore.  office  for  a 
year  and  a  half.  Succeeding  him  in  Port¬ 
land  is  Dean  Desilet,  who  moved  to  Port¬ 
land  in  July.  Desilet  joined  the  company 
in  January. 

Directs  biz  paper  ads 

Dan  Cain,  former  staff  supervisor  of 
retail  advertising  sales  for  the  Mesa 
(Ariz.)  Tribune,  was  named  advertising 
director  of  the  Phoenix  Business  Journal, 
said  Jack  Mayne,  editor.  The  Phoenix 
Business  Journal  will  begin  regular  week¬ 
ly  publication  on  November  17,  with  a 
preview  issue  scheduled  October  20. 


EDITOR  &  PUBLISHER  for  September  13,  1980 


THIS  IS  THE  MOST  IMPORTANT  LETTER 
IN  OUR  NAME.WE’RE  MUZAK*. 

R,  of  course,  stands  for  registered  trade-  reference  to  anything  other  than  our 
mark.  And,  in  case  you  hadn’t  noticed,  unique  scientifically-engineered  sound 
one  of  those  Rs  is  attached  to  the  word  system,  you  are  misusing  it. 

Muzak.  And  that’s  illegal. 

We’d  simply  like  to  remind  you  not  to  So  just  remember  that  important  letter 
use  our  fine  name  in  vain.  R  in  the  word  Muzak.  It  lets  you  know  that 

When  you  use  the  word  Muzak  in  we’re  really  more  than  background  music. 

MQRETHAN  MUSIC.  AN  ENVIRONMENT. 


MLIZAK  is  the  rct;istcrcd  tnidcmark  of  ML'ZAK,  Division  of  Tclvproniptcr  CotpKtnirion.  888  Seventh  Avenue,  New  Yttrk,  New  York  10019 


AFTER  HAVING  BEEN  TOGETHER  30  YEARS,  WE  STILL  SAY 


I 


G&f' 

0^ 


•  1950,  1958  United  Feature  Syndicate,  inc. 


IT  WAS  1950  WHEN  YOU  AND  YOUR  PEANUTS® 
BUDDIES  JOINED  THE  NEWS  COMIC  PAGES. 

You  weren't  very  well  known  then.  And  we  still  hadn't  reached  150,000 
circulation,  although  we  were  on  the  way. 

A  lot  has  happened  since  then.  You're  known  everywhere  even  if  Lucy 
still  calls  you  a  blockhead. 

And  the  Audit  Bureau  of  Circulation's  published  statements  for  the  six 
months  ended  March  31, 1980,  show  the  News  weekday  circulation  at 
271,153 — a  lead  a  mm  mm 

over  the  Post  of  ■ 


and  the  News  leads  the  Post  in  weekday  circulation  by; 

19,992  copies  in  the  city  zone. 
15,392  in  the  14-county  Denver  primary  market  area. 
13,499  in  the  7-county  Denver-Boulder  SMSA. 


I  *  AS  WE  SAID,  YOU'RE  A  GOOD  MAN,  CHARLIE  BROWN. 
AND  WE'RE  A  GOOD  NEWSPAPER.  AND  GETTING  BETTER. 


Rocky  Mountain  News 


...FIRST  IN  COLORADO 


A  Scripps-Howard  Newspaper 
Represented  nationally  by  Story  &  Kelly-Smith,  Inc. 

ATLANTA— NEW  YORK— BOSTON— SAN  FRANCISCO— CHICAGO— DALLAS— LOS  ANGELES— PHILADELPHIA— DETROIT 


